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Turning  Teens 
on  to 

Newspapers 


When  high  school  senior 


Olivia  Nisbet  entered  a 


12-week  apprenticeship 


in  the  Great  Falls  (Mont.) 


Tribune  newsroom,  she 
wasn’t  sure  what  she 
wanted  to  do  next. 

Now  she  plans  to  pursue  a  photo¬ 
journalism  degree  at  the  University 
of  Montana. 

Olivia’s  newsroom  experience  is 
just  one  of  many  for  high  school  stu¬ 
dents  at  newspapers  across  Gannett. 

There  are  internships,  mentor¬ 
ships,  training  programs,  teen  pages, 
writing  contests  and  special  reports 
on  which  students  work  with  news 


conducted  in  other 


departments,  too. 


Gannett  employees 


also  help  students 
fishet  develop  school  newspa¬ 

pers  and  Web  pages. 

This  outreach  lets  younger  readers 
contribute  ideas,  stories  and  pictures 
to  our  newspapers.  It  also  lets  the 
students  learn  more  about  us. 

The  quality  of  our  people  is  the  key 
to  our  success.  At  Gannett,  we  start 
early  to  show  students  the  benefits  of 
a  business  that  reaches  out  to  them  — 
and  through  which  they  can  reach  out 
to  others. 
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If  you  double  your  ad  volume, 
will  your  system 
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Enterprise 


ATEX 


With  the  growing  demands  to  increase  revenue,  newspapers  need  a  business 
solution  that  streamlines  ad  processing  and  management,  increases  productivity, 
maximizes  revenue  generation,  and  decreases  costs. 

With  the  powerful  Enterprise  advertising  system  you  can  book  any 
type  of  ad  for  any  media,  sell  bundled  packages  that  include  print  and  electronic 
advertising,  store  completed  classified  and  display  ads,  manage  information 
on  sales  performance,  advertising  orders,  ad  revenue,  and  customer  accounts  and 
prospects,  increase  your  ad  revenue  and  exceed  your  sales  projections. 


the  business  solution  for  today; 
the  technology  for  tomorrow.- 


MARCH 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government 

Affairs  Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 

BkK)mington,  Ill. 

29- 3  American  Press  Institute  Seminar,  Restin,  Va. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 

APRIL 

2- 4  Society  of  Collegiate  Journalists  Biennial  Convention, 

Wartburg  College,  Waverly,  Iowa 

3- 4  Free  (x)mmunit\'  Papers  of  New  England  Spring 

Convention,  Newport  Marriott,  Newport,  R.I. 

14-18  Southern  Circulation  Manager’s  AsstK'iation  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Ela. 

16- 19  GMA  Users  Ciroup  National  Cx)nference,  Doubletree 

Hotel,  Austin,  Texas 

19-22  Newspaper  A.ssociation  of  America  Annual  Publishers 
Convention,  Wyndham  Hotel,  Dallas 
24-26  National  Cart(X)nists  Stx:iet\'  Reuben  Weekend,  Ritz- 
C^arlton  Huntington  Hotel,  Pasadena.  Calif. 

26-29  StK'iety  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  C^alif. 

MAY 

10-13  Organization  of  News  Ombudsmen  Conference,  The 
West  Ciate,  San  Diego 

17- 20  Newspaper  Purchasing  Management  Association 

Conference,  Harrah’s,  Las  Vegas 
19-20  NAA  Newspaper  in  Education  Conference,  Sheraton, 
San  Diego 

31-3  NAA  Classified  C'-onference/Research  Conference, 
Westin  Copley  Place,  Boston 

31-3  World  Association  of  Newspapers  (FIEJ),  Kobe, 
Japan 

JUNE 

3- 5  INMA  Annual  International  Conference, Amsterdam, 

The  Netherlands 

4- 7  Investigative  Reporters  and  Editors  Annual 

Conference,  New  Orleans 

13-17  International  Newspaper  Einancial  Executives 
Conference,  The  Fairmont,  San  Francisco 
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Reader  Services 


How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

New  York.  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)929-1259 
New  Media/Conferences  (212)  929-1894 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to;  E&P  Subscription  Depi.., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  7834903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.4  p.m.  EST.  Fax:  (973)  627-5872. 


■■n  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

•  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,’ 
c/o  George  Garneau. 


WBSk  E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
ESlBI  entire  Web  site  archives  -  Editor  &  Publisher  Interactive 

-  is  available  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 


■PSI  Editorial  Reprints/Permissions 

w^jjfm  ■  To  order  reprints  of  articles  contact  Production 
|9|||||l  Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 


B  Mailing  Lists 

■  Editor  &  Publisher  does  nol  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.mediainfo.com. 
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Net  decency? 

News  Web  sites 
reject  Clinton  ad 

ON  THE  SIXTH  day  after 

usatoday.com  accepted  an  online 
advertisement  that  joked  about  the 
White  House  sex  scandal,  managers 
decided  it  was  bad  and  yanked  the  ad 
from  cyberspace. 

The  ad,  posted  on  the  Web  site  of 
Ciannett  Cx).  flagship  USA  Today  on 
March  1  and  unposted  March  6,  fea¬ 
tured  a  picture  of  President  Clinton 
and  the  words, “Ruling  the  free  world 
and  dating  interns  takes  a  highly  orga¬ 
nized  schedule.”  It  was  designed  to 
bring  business  to  AppointNet,  a  Web- 
based  personal  scheduling  firm. 

“We  used  our  business  judgment,” 
said  Allegra  Young,  marketing  manager 
for  USAToday  Information  Network. 
“We  were  concerned  the  advertise¬ 
ment  was  alienating  some  of  our  read¬ 
ers.” 

Young  conceded,  however,  that 
nobody  complained  about  the  ad. 

Web  sites  of  CNN,  the  Washington 
Post,  and  Microsoft’s  HotMail  refused 
to  run  the  ad.WebConnect,  the 
Internet  buying  service  that  presented 
the  ad  to  the  newspapers,  ultimately 


rejected  it,  too. 

But  the  head  of  the  company  that 
commissioned  the  ad  says  he  is  mysti¬ 
fied  by  the  controversy. 

“To  tell  you  the  truth.  I’m  not  really 
sure  what  the  problem  is,”  said  Rick 
Rasansky,  president  and  CEO  of 
AppointNet.  “We  surely  didn’t  say  any¬ 
thing  or  make  any  insinuations  that  the 
news  media  hasn’t  already  gone  over¬ 
board  with.” 

Usatoday.com  does  reject  some  ads. 
Young  said,  usually  when  the  market¬ 
ing  message  is  not  clearly  differentiat¬ 
ed  from  the  news.  She  said  the 
AppointNet  ad  was  not  initially  vetted 
because  the  site’s  two  lead  executives 
were  out  of  town. 

Roy  Schwedelson,  CEO  of 
WebConnect,  suggested  that  the  dis¬ 
pute  shows  the  mainstreaming  of  Web 
culture.  He  said  he  killed  the  ad 
because  he  thought  it  was  disrespect¬ 
ful  to  the  office  of  the  president. 

But  Rasansky  is  laughing  all  the  way 
to  the  bank.  He  says  the  ad  boosted 
business  by  Biblical  proportions. 

“When  we  put  out  this  ad,  our 
response  rate  went  up  almost  400%,” 
he  said. “In  an  eight-hour  period,  we 
had  almost  1 ,0(X)  people  sign  up  for 
the  service.” 

—  Robert  Neuwirth 


Terry  Anderson 
joins  Ohio  U. 
journalism  school 

Terry  ANDERSON,THE  former 
Associated  Press  chief  Middle  East 
correspondent  who  was  kidnapped  in 
1985  and  held  by  the  radical  Islamic 
Jihad  in  Lebanon  for  nearly  seven 
years,  is  joining  Ohio  University’s  E.W 
Scripps  School  of  Journalism  as  a 
Scripps  Howard  “visiting  professional.” 

Anderson,  an  associate  professor  of 
journalism  at  Columbia  University’s 
Graduate  School  of  Journalism,  has 
accepted  a  one-year  contract  to  teach 
journalism  courses  with  an  option  to 
renew  the  contract  a  second  year.  He 
begins  July  1. 

“The  Scripps  School  has  a  great  rep¬ 
utation  and  both  the  university  and  I 
have  the  expectation  that  I  will  be 
there  for  a  long  time,”  Anderson,  an 
Ohio  native,  said. 

“I’m  not  coming  there  with  the 
intention  of  just  staying  two  years.  It’s 
a  lifestyle  choice.  Athens  is  a  lovely, 
interesting  and  sophisticated  towm.  1 
have  a  couple  books  I’d  like  to  write 
and  the  appointment  there  takes  into 
accoum  time  I’ll  have  to  w'rite.” 

-  Mark  Fitzgerald 


A  Tale  Of  Two  Apologies  — 

And  Lesson  For  Advocacy  Journalists 


N  THE  APRIL  Esquire,  David 
Brock,  once  the  darling  of  conserv- 
j  ative  journalism  in  America,  commits 
ideological  heresy; 

He  apologizes  to  President  Clinton 
for  being  the  first  to  air  Paula  Jones’ 
allegations  of  sexual  harassment  back 
in  1993. 

“What  the  hell  was  1  doing  investi- 
j  gating  your  private  life  in  the  first 
I  place,”  Brock,  former  star  writer  for 
the  Weekly  Standard,  a  conservative 
news  magazine,  asks  in  an  open  let¬ 
ter  to  the  president. 

Together  with  conservative  inter¬ 
est  groups.  Brock  says,  he  “conspired” 
to  damage  Clinton.  “I  wasn’t  hot  for 
this  story  in  the  interest  of  good  gov¬ 
ernment  or  serious  journalism.  1 


wanted  to  pop  you  right  between 
the  eyes.” 

Concludes  the  reformed  Clinton- 
basher,“As  the  first  reporter  who 
leered  into  your  sex  life,  1  do  know 
that  I  didn’t  learn  a  damn  thing 
worth  knowing  about  your  charac¬ 
ter.” 

But  before  the  mea  culpa  hit  the 
streets  (the  magazine  was  supposed 
to  be  on  newsstands  soon),  it  was 
turning  Brock  into  a  pariah  in  the 
eyes  of  his  former  allies. 

New  York  Post  editorial  page  edi¬ 
tor  John  Podhoretz,  in  a  column  writ¬ 
ten  as  an  open  letter,  called  Brock  “a 
disgrace”  and  accused  him  of  “bound¬ 
less  hypocrisy.” 

“When  it  satisfied  your  greed,  you 


wrote  with  joyous  relish  about  the 
president’s  sex  life,”  Podhoretz  said  of 
his  former  colleague,  noting  that 
Brock’s  move  —  from  gleefully 
chronicling  the  nutty,  slutty  ways  of 
Washington  to  atoning  for  his  deeds 
—  was  driven  by  a  “six-figure 
advance”  from  “liberals  in  publishing 
houses”  for  a  tell-all  book  about  his 
right-wing  years. 

What’s  more.  Brock’s  apology  is 
not  a  retraction,  stipulates  Podhoretz, 
who  gave  Brock  his  first  job  in  jour¬ 
nalism. 

“I  should  have  left  you  in 
Berkeley,”  Podhoretz  wrote  of  his  for¬ 
mer  friend. 

“I  apologize,  America.”  | 

-  Robert  Neuwirth  1 
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WRITERS  WORKSHOP  by  jack  hart 


Splice  Vice 

Your  grammar  school  teacher  probably  called 
them  comma  splices.  Or  maybe  you  first  knew  them 
as  run-on  sentences.  Whatever  you  call  them,  they’re 
what  happens  when  you  splice  two  independent  clauses 
together  with  a  comma.  They’re  fourth-grade  errors,  and  it’s 
damned  embarrassing  when  they  show  up  in  print.  But  they 
do,  all  the  time,  in  dailies  and  weeklies,  big  papers  and  small. 

So  maybe  a  brief  review  is  in  order.  Let’s  start  with  this 
example  from  my  newspaper:  “Others  are  practicing  law  or 
launching  consulting  firms,  a  few  are  looking  for  work.” 
Everything  before  the  comma  adds  up  to  an  independent 
clause.  It  has  a  subject  (others)  and  a  predicate  (are  practic¬ 
ing).  It  could  stand  alone  as  a  complete  sentence. 

Everything  after  the  comma  adds  up  to  yet  another  inde¬ 
pendent  clause.  It  also  has  a  subject  (few)  and  a  predicate 
(are  looking).  It  qualifies  as  a  complete  sentence,  too. 

The  rule  on  independent 
clauses  is  that  you  need  more 
than  a  comma  to  join  them.  You 
can  end  one  clause  with  a  period 
and  begin  the  next  with  a  capital 
letter.  Or  you  can  join  the  clauses 
with  one  of  the  six  coordinate 
conjunctions:  and,  but,  or,  for,  yet, 
nor.  A  semicolon  works.  So  does 
a  dash.  So  do  ellipses.The  point 
is  that  you  need  something. 

Here  are  more  published  examples  that  fell  short,  along 
with  a  variety  of  possible  solutions: 

•  “Never  mind  those  winter  storms,  now  is  the  time  to 
think  about  summer  camping,  state  park  officials  say.”  (Never 
mind  about  those  winter  storms.  Now  is  the  time.  .  .  .) 

•  “Don’t  ignore  a  problem,  believe  the  victim.”  (Don’t 
ignore  a  problem;  believe  the  victim.) 

•  “The  mountains  are  for  skiers  who  can’t  get  enough 
turns,  there’s  so  much  terrain.”  (The  mountains  are  for  skiers 
who  can’t  get  enough  turns  —  there’s  so  much  terrain.) 

There  is  one  breed  of  run-on  that’s  inching  its  way 
toward  respectability:  Traditionally, “so”  didn’t  quality'  as  a 
coordinate  conjunction,  and  you  couldn’t  use  it  to  join 
independent  clauses. 

We  now  abuse  the  rule  on  “so”  shamelessly,  and  the  word 
seems  well  on  its  way  to  joining  the  list  of  coordinate  con¬ 
junctions.  But  many  purists  would  argue  that  the  following 
is  technically  a  run-on:  “  ‘All  the  neighborhoods  are  starting 
to  work  together,  so  we’re  not  just  moving  the  problem 
from  place  to  place,’  he  said.”  As  with  any  other  sort  of 
comma  splice,  you  can  avoid  the  error  by  breaking  the  run- 
on  into  two  sentences.  Or  you  can  use  a  semicolon 
between  the  two  clauses. 

Here’s  an  example  of  the  way  it  should  be  done:  “The 
reaction  from  the  Soviets  to  our  proposals  yesterday  has 
been  positive;  so  now  the  goal  is  to  get  moving  and  try  to 
work  out  these  agreements.” 


Hart  is  senior  editor  and  writing  coach  at  the  Oregonian, 
Portland,  Ore.  (1320  S.W Broadway,  Portland,  OR  97201; 
phone  503-22 1-8229; fax  503-294-50 12;  e-mail 
jackhart@news.  oregonian.  com ). 


IN  BRIEF 


Free  Press  agrees 
to  same-sex 
partner  benefits 

IN  AN  AGREEMENT  with  the  Newspaper  Guild,  the 
Detroit  Free  Press  has  joined  the  growing  list  of  newspa¬ 
pers  that  extend  health  benefits  to  the  same-sex  partners  of 
newsroom  employees. 

Medical  and  dental  coverage  will  be  extended  to  Guild- 
represented  employees  who  meet  eligibility  requirements 
of  the  new  benefits  plan. The  partners  must  be  of  the  same 
sex,  unmarried,  living  together  for  at  least  six  months  with 
the  intention  of  living  together  permanently,  and  not  the 
beneficiaries  of  any  other  domestic  partnership  program 
within  the  past  six  months,  said  Sylvia  Garza,  benefits  man¬ 
ager  for  Detroit  Newspapers,  the  joint  business  and  produc¬ 
tion  agency  for  Knight  Ridder’s  Free  Press  and  Gannett’s 
Detroit  News. 

“We  had  first  proposed  domestic  partnership  benefits  in 
the  spring  of  1995,  but  they  rejected  the  idea.  We  were 
delighted  last  month  when  we  received  their  proposal  to 
offer  the  benefits,”  said  Lou  Mleczko,  president  of 
Newspaper  Guild  Local  22. 

The  Guild  is  one  of  six  unions  that  began  a  strike  against 
the  two  papers  and  the  joint  agency  in  July  1995  and  main¬ 
tains,  like  the  other  unions,  that  it  has  been  “locked  out” 
since  the  unions  made  an  unconditional  offer  to  return  to 
work  Valentine’s  Day  1997. Though  negotiations  have 
occurred  only  sporadically,  the  Guild  and  the  newspapers 
negotiate  on  raises  and  other  issues  for  newsroom  employ¬ 
ees. 

In  addition  to  offering  domestic  benefits,  the  Free  Press 
agreed  to  increase  pay  2%  to  all  employees.The  newspaper 
said  the  raises  would  come  from  a  “merit  pay  pool.” 

When  the  Guild  struck  in  1995,  it  said  the  main  point  of 
contention  was  the  insistence  by  the  Free  Press  and  News 
that  traditional  salary  scales  be  replaced  by  merit  pay 
increases  awarded  at  the  discretion  of  management. 

—  Mark  Fitzgerald 


Web  Classified 
Expands  In  Marin 

Adding  to  its  successful  Web  site,  Marin  Homes 
Online,  the  Marin  (Calif.)  Independent  Journal 
has  launched  Marin  Jobs  Online  and  Marin  Classifieds. 

Publisher  Phyllis  Pfeiffer  termed  the  real  estate 
feature  “an  overwhelming  success  with  more  than 
100,000  hits  a  week  and  80%  of  Marin  County’s 
home  sales  market  as  its  database.” 

Marin  Jobs  Online  contains  a  searchable  database 
of  job  openings  in  the  county,  a  listing  of  career  ser¬ 
vices  for  professionals,  names  of  career  consultants 
and  an  archive  of  stories  for  job  seekers.  Marin 
Classifieds  publishes  all  of  the  paper’s  classified  liner 
ads,  along  with  a  database.  A  special  feature  allows 
browsers  to  request  an  e-mail  whenever  a  new  ad  is 
posted  for  merchandise  that  interests  them. 
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the  needs  of  North  American  newspapers. 
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common  EDP  systems  as  well  as  Manag¬ 
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New  Jury  Duty:  Silence 


The  baton  rouge  Advocate  is  giving  the  U.S.  Supreme 
Court  the  chance  to  halt  once  and  for  all  the  disturbing 
—  and  disturbingly  frequent  —  practice  of  forbidding 
jurors  to  talk  about  their  deliberations  even  after  they  have  ren¬ 
dered  their  verdicts  (news  story,  pp.  14-15). 

How  silencing  an  American  citizen  who  has  finished  serving 
on  a  jury  can  be  seen  as  anything  but  an  unconstitutional  prior 
restraint  of  speech  is  beyond  our  powers  of  rationalization  — 
but  not,  unfortunately,  beyond  the  ever-creative  imaginations  of 
too  many  arrogant  federal  judges  who  don’t  seem  to  under¬ 
stand  the  Founding  Fathers  chose  open  courts  over  Star 
Chambers. 

That  imagination  was  certainly  on  display  in  Louisiana. 

It  was  bad  enough  that  U.S.  District  Judge  Sarah  S.Vane 
imposed  a  jury  gag  order  after  the  racketeering  trial  of  two  for¬ 
mer  state  senators  and  four  other  defendants.  But  the  logic  the 
5th  Circuit  Court  of  Appeals  employed  to  uphold  that  order 
was  straight  out  of  Alice  in  Wonderland:  Jurors  should  not  be 
allowed  to  talk  because  there  is  “intense  media  interest”  —  that 
is, public  interest  —  in  the  trial. 

The  judges  have  got  it  exactly  wrong.  To  keep  the  confi¬ 
dence  of  citizens,  courts  need  more  public  scrutiny,  not  less. 
That’s  especially  true  in  the  trial  at  hand,  which  involved  allega¬ 
tions  of  serious  public  corruption  and  ended  in  a  split  verdict. 

Two  other  federal  court  circuits,  which  control  trial  proce¬ 
dure  for  1 5  states,  have  already  done  away  with  post-trial  gags 
on  jurors.  It’s  time  for  the  U.S.  Supreme  Court  to  make  it  clear 
that  the  U.S.  Constitution  prohibits  prior  restraint  in  all  50 
states. 
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LETTERS  TO  THE  EDITOR 


Some  left  out 
in  Detroit 

Regarding  your  feb.  i4  story, 
“Motor  City  Help  Wanted”  (sidebar, 
p.  25),  the  Detroit  Free  Press  recruiting 
editor,  Joe  Grimm,  is  quoted  as  saying 
that  “all  reporters  and  copy  editors  had 
received  offers”  to  return  to  work. 

Nothing  could  be  further  from  the 
truth. 

In  fact,  the  Free  Press  has  refused  to 
offer  jobs  to  1 2  part-time  editorial  staff 
still  on  the  union’s  seniority  recall  list, 
as  well  as  1 1  full-time  Guild  members, 
who  are  on  a  supplemental  seniority 


Newspaperdom® 


50  YEARS  AGO . . .  “So  long  as  the  Bill 
of  Rights  can  be  enforced  in 
America,  the  free  expression  of  opin¬ 
ion  cannot  be  stifled  by  reprisal  or 
gagged  by  legislative  resolution.  We 
are  privileged  to  make  the  test.”  With 
these  words  the  Richmond  News 
Leader  defied  the  State  Corporation 
Conunission  to  carry  out  the  man¬ 
date  of  a  House  of  Delegates  resolu¬ 
tion  calling  for  a  sweeping  inquisi¬ 
tion  of  Richmond  Newspapers, 
Richmond,  Va.  The  resolution  ques¬ 
tioning  the  ownership  of  the  two 
newspapers,  and  whether  it  consti¬ 
tuted  a  monopoly,  appeared  to  come 
in  retaliation  for  news  stories  and 
editorials  attacking  the  governor’s 
election  and  a  House  action  giving 
members  $300  bonuses. 

A  Federal  judge  ruled  that  portions 
of  the  Taft-Hartley  Act  that  ban  politi¬ 
cal  activities  of  publications  suppiort- 
ed  by  union  dues  violated  constitu¬ 
tional  guarantees  of  press  freedom. 

From  Editor  &  Publisher 
March  20,  1948 
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list  for  seniority  in  prior  classifications 
they  worked  in  at  the  Free  Press.  Also, 
eight  Free  Press  Guild  members  have 
been  illegally  discharged  and  proceed¬ 
ings  are  underway  with  the  National 
Labor  Relations  Board. 

Another  36  Free  Press  Guild  mem¬ 
bers  have  sent  management  letters  say¬ 
ing  they  will  return  to  work  when  all 
of  the  other  striking  union  members 
are  returned  to  their  jobs.  Thus  far,  only 
25%  of  the  1,500  strikers  have  been 
called  back  to  work.  At  the  Free  Press, 
only  28  striking  Guild  members  have 
returned  since  the  unions  made  an 
unconditional  offer  to  return  one  year 
ago. 

The  Newspaper  Guild  of  Detroit 
urges  all  journalists  of  good  con¬ 
science  to  stay  away  from  the  Free 
Press  until  all  of  the  striking  union 
newsroom  employees  are  returned  to 
the  jobs  that  rightfully  belong  to  them. 
The  NLRB  has  found  the  Free  Press 
and  Detroit  News  guilty  of  10  unfair 
labor  practices,  major  violations  which 
the  administrative  law  judge  said 
caused,  and  continue  to  prolong,  this 
labor  dispute. 

More  charges  will  be  forthcoming  if 
the  Free  Press  continues  to  ignore  its 
legal  obligations  to  its  current  employ¬ 
ees  and  goes  elsewhere  for  “new  hires.” 

Louis  J.  Mleczko 

president. 
Newspaper  Guild  of  Detroit 

Column  ignored 
NIE's  key  goal, 
and  its  ingenuity 

As  THE  CHAIRMAN  of  the  NAA 
Foundation,  which  oversees  the 
industr>'’s  NIE  activities,  1  would  like  to 
take  exception  with  Jay  Schiller’s  arti¬ 
cle  about  the  Newspaper  in  Education 
program  (“NIE,  Or  No  Income 
Expected,”  Jan.  24,  pp.  4, 39). 

Schiller  misses  the  point  by  paying 
lip  services  to  NlE’s  most  important 
function  —  growing  future  readers. 
This  brings  value  to  our  community’, 
our  readers  and  our  advertisers. 
Newspapers  that  emphasize  the  value 
of  NIE  programs  are  also  the  most 
savvy  about  the  mix  of  audiences,  cur¬ 
rent  and  future,  such  programs  can  and 


do  deliver.  Here  are  two  examples  of 
brilliant  NIE  programs  that  have 
helped  students  improve  their  reading 
and  delivered  not  only  significant  new 
audiences,  but  also  measurable  increas¬ 
es  in  real,  paid  circulation  for  the 
newspaper  involved; 

♦  Patricia  Barrett,  manager.  News¬ 
paper  in  Education,  Hartford  Courant, 
built  a  wonderful  NIE  project  out  of 
Linda  Finch’s  “World  Flight  1997”  as  a 
re-creation  of  Amelia  Earhart’s  journey. 

Barrett  created  the  curriculum  and 
newspaper  activities  that  captured  the 
imagination  of  more  than  15,()(K) 
Connecticut  students  and  resulted  in 
the  sale  of  more  than  2 1 1 ,000  newspa¬ 
pers  to  schools. 

♦  Another  creative  example  is  David 
Pego’s  Hank  the  Cowdog  “C^ase  of  the 
Dancing  Cowboy”  series,  which  began 
at  the  Austin  American-Statesman, 
caught  fire  and  ended  up  being  carried 
in  121  newspapers  across  the  country. 
In  Fort  Worth  alone,  over  7,(KK)  stu¬ 
dents  from  1 24  schools  participated  by 
purchasing  special  student  subscrip¬ 
tions  through  the  NIE  Department. 

Such  NIE  ingenuity  is  more  the 
norm  than  the  exception,  and  the 
results  are  ty  pical,  especially  in  news¬ 
papers  where  NIE  is  valued  and  given 
the  resources  to  do  the  job  right. 

Think  about  the  potential  dollars 
these  students  represent  to  advertisers. 
According  to  Peter  Zollo  of  Teenage 
Research  Unlimited,  with  about  29.5 
million  U.S.  teens  who  spend  family 
money  and  influence  parents’  buy  ing, 
teens  actually  spend  about  $118  billion 
a  year. 

And  believe  me,  advertisers  won’t 
knowingly  turn  their  backs  on  these 
audience  numbers. 

But  in  the  final  analysis,  NIE  is  pri¬ 
marily  what  its  name  suggests  — 
Newspaper  in  Education.  As  an  NIE 
manager  in  California  recently 
remarked,  “There’s  something  about  a 
newspaper  in  the  hands  of  children 
that  makes  a  difference  in  their  lives.” 
Having  been  in  a  classnxim  where 
newspapers  are  used  as  a  learning  ttx)!, 
I  would  have  to  agree. 

Stephen  Hamblett 

chairman,  NAA  Foundation, 
chairman,  publisher,  CEO. 

Proridence  Journal-Bulletin. 

Providence,  R.L 
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Where  Else  Can  You  Explore 
The  Latest  Technologies  And  Equipment 
For  Your  Newspaper? 
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Discover  a  World  of  Quality  Solutions 


Visit  NAA's  Web  site  at  www.naa.org  or  call  fax-on-demand  at  (703)  716-6291  and  reference  these  documents: 
(710)  Registration  form;  (720)  Housing  and  Travel  form;  (730)  List  of  Exhibitors;  (740)  Program  at  a  Glance; 
(750)  Rising  Stars;  (760)  Program  in  Spanish;  (770)  Labor  Relations  &  Technology  Seminar;  (780)  Tours. 
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Klan  Commandeers  Papers 
For  Use  In  Recruitment  Drive 


New  KKK  tactic:  If  your  newspaper  won’t  take  their  ad,  they  may 
take  your  paper  and  include  the  ad  themselves 


The  KU  KLUX  Klan  of  western  Pennsyl¬ 
vania  is  removing  free  newspapers  from 
their  racks,  wrapping  them  with  white 
supremacist  literature  and  then  delivering 
those  altered  publications  to  homes  in  at  least  two 
counties  near  Pittsburgh. 

And  it  appears  that  the  newspaper  owners’  only 
legal  recourse  is  to  press  charges  for  theft  of  ser¬ 
vices. 

The  KKK  calls  the  practice  of  commandeering, 
repackaging  and  distributing  newspapers  “night 
riding”  —  the  same  term  used  in  previous  decades 
to  describe  the  Klan  members’  more  violent  forays 
into  the  countryside  to  burn  crosses  or  otherwise 
terrorize  targeted  individuals  and  groups. 

At  least  two  free  papers  in  Butler  and  Mercer 
counties  have  experienced  newspaper  night  rid¬ 
ing  incidents.The  Klan,  which  plans  to  hold  a  rally 
on  March  28  in  Butler  County,  is  using  the  practice 
to  publicize  that  event.  Similar  incidents  have 
occurred  sporadically  throughout  the  region  since 
the  beginning  of  the  year. 

A  Klan  spokeswoman  readily  admits  the  group 
is  responsible  for  the  campaign  of  free  newspaper 
diversion. 

KLAN  EXPLAINS  ACTIONS 

“We  use  the  papers  for  weight  to  wrap  our  lit¬ 
erature  around,”  said  Kathy,  whose  phone  number 
is  on  the  American  Knights  of  the  Ku  Klux  Klan 
flier  recently  distributed  with  copies  of  the  Tri- 
County  News  in  Slippery  Rock,  about  40  miles 
north  of  Pittsburgh. 

Kathy,  who  would  not  give  her  last  name  to  a 
reporter,  denies  that  the  KKK  fliers  are  ever  insert¬ 
ed  into  the  papers.  “We  don’t  open  the  paper  and 
insert  the  flier.  We  don’t  want  the  publication  to 
be  linked  with  our  name,”  she  said.  But  readers  in 
areas  around  Pittsburgh  reported  that  they  found 
KKK  literature  either  wrapped  around  the  exteri¬ 
or  or  inserted  in  the  interior  of  the  newspaper. 

Kathy,  who  said  she  has  been  a  KKK  member 
for  18  months,  has  received  numerous  complaints 
about  the  practice.“rm  not  the  Grand  Dragon,  and 
I  don’t  want  to  hear  people  complain.  And  I’m  the 
one  answering  the  phone.” 

Rich  Wilhelm,  general  manager  of  the  23,000- 
circulation  Tri-County  News  learned  what  the 

Klan  recruitment  flier  and  one  of  the  Pennsylvania 
papers  purloined  as  a  distribution  vehicle 


Klan  was  doing  when  a  reader  called  and  asked, 
“Why  are  you  putting  this  in  your  paper?” 

“1  wanted  it  stopped,”  Wilhelm  said.  He  said 
when  he  called  the  KKK  phone  number,  the 
woman  who  identified  herself  as  Kathy  “asked  me 
how  much  it  would  be  to  advertise.  I  told  her, ‘I’m 
not  interested  in  your  advertising.You  have  already 
damaged  me  enough.’  ” 

Tri-County's  editor  agreed.  “That  could  have 
damaged  us  beyond  repair,”  said  K.C.  Agonstino.To 
tell  readers  that  the  paper  had  no  relationship 
with  the  Klan,  she  published  a  letter  detailing  the 
incidents  and  threatening  to  take  legal  action  if  it 
happened  again.  The  letter  warned;  “Individual(s) 
responsible  for  delivery  of  this  paper  containing 
unauthorized,  unsolicited  and  unpaid  advertise¬ 
ments/flyers  are  guilty  of  theft  of  services  and  will 
be  prosecuted.” 

OTHER  AOVERTISERS'  REACTION 

The  KKK  flier  was  sharing  insert  space  in  the 
Tri-County  News  with  two  major  drug  stores  and 
a  large  regional  grocery  chain.  So  far,  Wilhelm  said, 
advertisers  have  not  reacted  to  the  incident,  but 
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he’s  concerned  that  some  could.  “It’s  hard  to  say,’’ 
Wilhelm  said,  adding  that  advertisers  don’t  neces¬ 
sarily  give  a  reason  if  they  pull  out. 

Vi^at  legal  recourse  did  Wilhelm  have?  He 
spoke  to  the  Grove  City  Police,  who  in  turn  spoke 
to  a  suspect  and  were  given  a  promise  that  the 
practice  wouldn’t  continue.  Wilhelm  ultimately 
decided  not  to  press  charges.  When  it  first  hap¬ 
pened,  he  contacted  the  television  station  to  ask  if 
it  had  heard  about  the  KKK  activities.  He  regrets 
that  action  now. 

“We’re  trying  not  to  play  it  up.  It  keeps  their 
name  out  in  front,”  he  said.  “We  don’t  want  to  give 
them  too  much  publicity.” 

That’s  also  the  approach  the  Town  Flyer  is  tak¬ 
ing.  The  4,000<irculation  shopper  publication,  run 
out  of  Dan  and  Kathy  Makuta’s  home,  was  also 
used  recently  for  night  riding  distribution  by  the 
KKK. 

HAVE  MORE  RIGHTS  THAN  WE  DO’ 

“They  have  more  rights  than  we  do,”  Kathy 
Makuta  said  of  the  KKK.  When  a  reader  called 
about  the  KKK  flier  in  the  paper,  the  Makutas  con¬ 
tacted  Marty  Fleischer,  chief  of  police  for  West 
Deer  Township  in  Allegheny  County,  where 
Pittsburgh  is  located.  In  his  25  years  on  the  force, 
Fleischer  said  he  doesn’t  remember  anything  like 
this.  "That’s  why  I  consulted  every  Tom,  Dick  and 
Harry.  It’s  never  happened  before.” 

POSTAL  LAWS  NOT  VIOLATED 

Fleischer  contacted  the  U.S.  Postal  Inspector 
and  said  he  was  told  that  “these  people  have  a 
right  to  do  this.”  The  KKK  literature  was  being 
dropped  on  lawns  or  placed  in  plastic  newspaper 
tubes  rather  than  in  mailboxes,  and  so,  according 
to  the  sheriff,  the  action  doesn’t  violate  postal 
laws.  The  only  legal  issue,  he  said,  appears  to  be 
theft  of  service,  since  the  inserts,  a  form  of  adver¬ 
tising,  were  not  paid  for. 

The  sheriff  had  a  suspect,  but  the  Makutas 
chose  not  to  press  charges.  And  in  the  Common¬ 
wealth  of  Permsylvania,  according  to  Fleischer,  “If 
you  have  no  victim,  you  have  no  crime.” 

SIMILAR  CONTROVERSIES 

The  Pittsburgh-area  newspaper  night  riding 
incidents  are  only  the  latest  in  a  string  of  recent 
controversies  sparked  by  the  Klan’s  use  of 


mainstream  marketing  techniques  to  conduct 
regional  recruitment  drives  and  generate  publicity. 
Last  March,  in  Allegheny  County',  the  KKK  held  a 
public  rally  but  was  denied  a  request  for  a  permit 
to  burn  a  cross  outside  the  county'  courthouse.  In  a 
running  public  debate  that  generated  significant 
print  and  broadcast  coverage,  the  Klan  squared  off 
against  the  Pittsburgh  Coalition  to  Counter  Hate 
Groups,  which  had  launched  a  “Not  in  Our  Town” 
drive  to  block  other  Klan  rallies  in  western 
Pennsylvania. 

That  same  month,  the  Klan  placed  a  recruitment 
ad  in  the  Grand  Rapids  Press  —  an  event  that  ulti¬ 
mately  caused  the  publisher  of  the  Michigan  daily 
to  explain  the  incident  as  a  mistake  that  would  not 
be  repeated. 

In  August  of  1997,  the  14,475-circulation  daily 
Sanford  Herald  of  North  Carolina  became 
embroiled  in  a  public  argument  with  the  Klan  after 
the  organization  used  the  newspaper’s  roadside 
tubes  to  distribute  its  recruitment  fliers.  As  in  the 
Pittsburgh  area,  officials  there  said  they  were 
unable  to  take  action  because  mailboxes  weren't 
used. 

Last  December,  the  Klan  filed  suit  against 
KWMU,  a  St.  Louis  radio  station  owned  by  the 
University  of  Missouri,  after  the  station  refused  to 
run  a  Klan  radio  ad. 

Last  month,  the  Klan  placed  recruitment  fliers 
under  the  windshield  wipers  of  cars  in  the 
Plymouth  Meeting  Shopping  Mall,  a  few  miles 
north  of  Philadelphia.  At  the  same  time,  50  miles  to 
the  northwest  in  Boyertown,  Penn.,  Klan  members 
holding  an  American  flag  passed  out  literature  to 
sidewalk  passersby.  A  Klan  spokesman  told 
reporters  there  that  “we’re  not  here  to  make  ene¬ 
mies,  we’re  here  to  make  friends.” 

And  just  two  weeks  ago,  the  Chicago  suburb 
of  Cicero,  Ill.,  said  it  would  distribute  Klan  litera¬ 
ture  to  local  residents  in  return  for  the  Klan’s 
agreement  to  drop  plans  for  a  public  march 
and  rally.  The  unusual  pact  between  the  town 
and  the  KKK  was  reached  after  a  Cook  County 
circuit  judge  ordered  the  town  board  to  issue 
a  rally  permit  requested  by  the  Klan,  and  the 
Cicero  Police  Department  estimated  that  it  would 
cost  more  than  $140,000  to  provide  necessary 
security  measures.Town  officials  characterized  the 
distribution  of  KKK  literature  as  a  money-saving 
measure. 


Aztec  Dancers  Protest  LA  Times  Latino  ‘Bias’ 


CHARGING  THAT  THE  Los  Angeles  Times's 
coverage  of  Latino  issues  was  biased,  about 
30  people  recently  protested  by  performing  Aztec 
dances  in  the  street  in  front  of  the  newspaper 
building. 

Urging  passersby  to  boycott  the  Times,  protest¬ 
ers  said  the  paper’s  coverage  of  voting  fraud  alle¬ 
gations  against  Rep.  Loretta  Sanchez  (D-Garden 
Grove)  and  possible  conflicts  of  interest  involving 
Los  Angeles  Councilman  Richard  Alatore  were 
biased. 

Said  Luis  Carillo,  who  was  one  of  the  rally’s 


organizers: 

"The  bottom  line  is  this:The  L.A.  Times  has 
ceased  to  be  fair  and  neutral.  Instead,  the  Times 
has  become  a  shrill  advocate  for  partisan,  racist 
agendas.” 

In  rejecting  the  group’s  charges.  Times  editor 
Michael  Parks  said: 

“As  we  report  on  the  issues  important  to 
Angelenos,  we  understand  that  we  may  not 
please  all,  but  it  is  our  job  to  report  fairly,  without 
favoritism,  and  in  the  interest  of  an  informed  citi¬ 
zenry.” 
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BY  M.L.  STEIN 

Stories  On  Tribal  Boss 
Jeopardize  Editor’s  Job 

Conundrum  of  tribal  publishing  at  work:  It's  hard  to  cover 
government  aggressively  when  you're  part  of  it 


Tk  "TAVAJO  TIMES  EDITOR  Tom  ArvisojT.^nd 
I  tribal  leaders  who  control  the  Navajo 
I  ml  Nation  publication  are  locked  in  a  dis- 
JL  1  pute  that  seemingly  has  put  Arviso’s  job 
in  jeopardy. 

The  Window  Rock,  Ariz.-based  paper,  which 
serves  readers  in  western  states,  has  been  con¬ 
vulsed  by  bureaucratic  conflict  for  several  months. 

For  instance,  Arviso  recently  ran  stories  about 
then-Navajo  president  Albert  Hale’s  alleged  marital 
problems  and  alleged  misuse  of  a  tribal  credit 
card,  in  response,  the  tribal  press  officer,  Ted 
Rushton,  issued  news  releases  in  which  Hale 
accused  Arviso  of  bad  editorial  judgment. 

Arviso,  a  Navajo  who  also  is  the  paper’s  chief 
operating  officer,  said  he  has  tried  to  be  fair  to 
Hale.  He  pointed  out  that  the  president  had 
refused  to  answer  reporters’  questions  about  the 
allegations. 


CRIMINAL  CHARGES 

Hale,  a  lawyer,  resigned  as  president  last  month 
while  facing  several  criminal  and  ethical  charges, 
according  to  the  Gallup  (N.M.)  Independent, 
which  closely  covers  the  Navajo  Nation.  He  was 
replaced  by  Thomas  Atcitty,  a  member  of  the  New 
Mexico  House  of  Representatives. 

The  Navajo  Nation’s  Ethics  and  Rules 
Committee  had  found  that  Hale  had  violated  five 
sections  of  the  Nation’s  Ethics  in  Government 
laws,  including  “placing  his  economic  gain  before 
that  of  the  general  public”  and  “unauthorized  per¬ 
sonal  use  of  tribal  property  or 
funds.” 

Hale  apologized  for  any  wrongdo¬ 
ing  and  asked  his  supporters  to  pray 
for  him  and  Atcitty.  The  new  presi¬ 
dent  said  Hale’s  alleged  misdeeds 
have  not  “tarnished”  the  Navajo 
Nation’s  reputation. 


EDITOR’S  JOB  IN  JEOPARDY? 

Meanwhile,  Times  editor  Arviso  said 
that  Ferdinand  Notah,  director  of 
the  Nation’s  Economic 
Development  Committee,  which 
supervises  the  17,00()-circulation 
weekly,  would  like  to  see  him  gone. 

Notah  made  it  clear  that  he  was 
unhappy  with  Arviso’s  performance 
but  said  he  was  not  permitted  to  dis¬ 
cuss  the  editor’s  situation. 


Tom  Arviso  Jr.  remains 
editor  of  Navajo  Times 
after  pressure  from 
tribal  president  over 
critical  coverage 


SEVEN  EDITORS  SACKED 

Conflicts  involving  editors 
are  nothing  new  at  the 
Navajo  Times.  Seven  editors 
have  been  sacked  since 
lS)6l,when  the  Times  began 
as  a  tribal  newsletter.  Six  of 
the  dismissals  were  directed 
by  former  tribal  chairman 
Peter  MacDonald,  who  in 
1987  not  only  fired  the  edi¬ 
tor  but  shut  down  the  paper 
for  four  months  and  cut  it 
back  from  a  daily  to  a  week¬ 
ly 

Like  the  majority  of  Indian 
newspapers,  the  Times  oper¬ 
ates  under  the  jurisdictivtn  of 
a  tribal  council,  an  arrangement  that  has  led  many 
of  its  editors  to  complain  of  a  control  that,  in  many 
cases,  amounts  to  censorship. 

However,  Notah  and  Rushton  both  say  that  trib¬ 
al  leaders’  primary  concerns  about  Arviso  involve 
business  issues  rather  than  editorial  content. They 
pointed  out,  for  instance,  that  Arviso  has  been  too 
slow  to  “privatize”  the  paper. 

Notah  said  he  wants  a  stand-alone  paper  that 
can  operate  without  tribal  subsidies.  The  tribal 
council  recently  approved  an  $800,000  allocation 
to  keep  the  Times  going. 


Albert  Hale,  above,  resigned  as 
Navajo  president  amid  feud 
over  coverage  in  tribal  paper 


PR  MAN  SUGGESTS  LIBEL 

Rushton  charged  that  Arviso  has  been  editor  of 
the  paper  for  10  years  but  “has  never  had  a  busi¬ 
ness  plan”  and  has  “weak  management  skills.” The 
tribal  PR  man  also  criticized  the  paper  for  having 
“no  writing  standards”  and  suggested  that  some 
stories  about  Hale  were  libelous. 

“The  Times  is  not  a  profitable  newspaper  and  it 
should  be,”  Rushton  said.  "Tribal  leaders  want  to 
increase  publication  to  twice  a  week  and  eventu¬ 
ally  go  daily,  which  it  once  was,  but  not  with  sub¬ 
sidies.” 

Arviso  denied  accusations  by  Notah  and 
Rushton  and  called  them  “unfair  and  unfounded.” 
He  said  he  agrees  with  Notah  that  the  paper 
should  be  self-supporting  and  has  been  working 
toward  that  end  for  four  years.  He  termed 
Rushton ’s  inference  that  the  Times  is  losing 
money  a  “blatant  lie,”  asserting  that  “it’s  doing  quite 
well”  and  is  $250,000  in  the  black. 

(See  Navajo  on  page  41) 
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Local  Parenting  Papers 
Becoming  Hot  Properties 

A  concept  that  emerged  from  the  kitchen  table  projects  of  mom  &  pop  publishers 
is  now  sparking  a  national  flurry  of  acquisitions,  partnerships  and  launches 


IN  A  MOVE  that  underscores  the  growing 
power  and  importance  of  the  local  “parent¬ 
ing”  newspaper  niche,  United  Advertising 
Publications  (UAP)  has  bought  three  free  par¬ 
enting  papers  in  Southern  California. 

UAP’s  acquisitions  —  LA  Parent,  Orange 
County  Parenting  and  San  Diego  Parent  —  are 
among  the  most  profitable  parenting  publications 
in  the  United  States,  according  to  trade  association 
executives  in  the  business.  Combined  circulation 
of  the  three  tops  270,000.  Though  profit  figures 
are  unavailable  for  the  nation’s  parenting  papers, 
industry  watchers  said  that  in  top  markets  rev¬ 
enues  have  increased  30%  in  the  last  year. 

Parenting  papers  typically  are  monthly  and  free, 
and  printed  on  a  variety  of  stocks.  They  report  on 
all  aspects  of  community  affairs  related  to  family. 
They  keep  time-strapped  working  parents 
informed  about  the  details  of  things  like  local 
school  lunch  programs,  after-school  activities,  pup¬ 
pet  shows  and  children’s  pool  hours.  Mostly  start¬ 
ed  as  kitchen  table  projects  by  parents  who  want¬ 
ed  answers  to  their  own  questions  about  children, 
many  have  developed  significant  local  circulations 
and  equally  significant  stables  of  advertising 
clients. 

UAP  is  the  latest  of  a  number  of  larger  media 
firms  —  including  several  daily  newspaper  com¬ 
panies  and  the  Walt  Disney  Co.  —  to  delve  into 
parenting  publishing.  During  the  last  year,  1 1  par¬ 
enting  papers  have  been  sold,  mostly  to  estab¬ 
lished  media  companies,  according  to  the 


Parenting  Publications  Association. 

Best  known  for  real  estate,  apartment  and  auto¬ 
motive  rack-distributed  publications,  Britain-based 
UAP  also  owns  Advanced  Distributing  Co.,  which 
provides  third-party  distribution  services  through¬ 
out  the  United  States. 

UAP  said  only  that  the  purchase  is  “a  result  of 
our  presence  in  Southern  California.”  Richard 
Davey,  vice  president  of  marketing,  refused  to 
comment  on  whether  the  company  intends  to 
expand  in  the  parenting  market. 

ATTRACTION  CITED 

“It  doesn’t  take  a  rocket  scientist  to  see  that  a 
company  with  that  magnitude  in  Southern 
California  will  not  just  stay  there,”  said  Kathy 
Mittler,  executive  director  of  the  145-member 
Parenting  Publications  of  America,  a  trade  associa¬ 
tion  that  LA  Parent  helped  found.  At  PPA’s  confer¬ 
ence  last  month,  on  hand  from  UAP  were  Davey, 
chairman  and  CEO  Nigel  Donaldson,  and  president 
and  chief  operating  officer  Jeff  Baudo. 

John  Cribb,who  represented  the  seller,  Wingate 
Enterprises  Inc.,  of  LA  Parent,  Orange  County 
Parenting  and  San  Diego  Parent,  called  United  “a 
bright  company  looking  at  a  developing  niche.” 

Thomson  Newspapers  Group  made  its  first 
foray  into  the  market  by  acquiring  Mahoning 
Valley  Parent  of  Youngstown,  Ohio,  two  years  ago. 
The  publication  grew  from  1 2  pages  and  7,000  cir¬ 
culation  to  80  pages  and  125,000  circulation  in 
nine  years. 

Publisher  Karen  Kreps  said  Thomson  wants  to 
expand  in  the  field  and  to  “take  our  core  product 
and  offer  it  to  other  papers,” 

The  Trenton,  N.J.-headquartered  Journal 
Register  Co.  also  entered  the  parenting  business 
two  years  ago,  when  it  bought  County  Kids,  a  free 
monthly  servicing  Fairfield,  New  Haven  and 
Litchfield  counties  in  Connecticut.  It  has  since 
started  more  papers. 

ENTER  WALT  DISNEY 

Walt  Disney  Co.  has  also  entered  the  parenting 
niche  —  via  the  Internet. Through  a  controversial 


Monthly  parenting  newspapers  have  become  as 
X  popular  as  they  are  profitable  in  metro  markets  across 
i  the  country.  Growing  numbers  of  large  media  compa- 
§  nies  are  showing  increasing  interest  in  acquiring  or 
^  launching  their  own  parenting  publications. 


12  Editor  &  Publisher 


http://www.mediainfo.com 


Marc:!!  21, 1998 


Editor^ 

PUBUS 

'THE  KH'BTH  ESTATE 


J  YESl  Rush  me  the  latest  issue 
of  E&P  and  enter  a  one-year 
sub^ription  (b2  issues  tor  $65) 
in  my  name. 

Diatria  of  Cofambia  resident  plMSE  add  appica^  sales  tape  Canada 
residents  pleaae  add  GST.  )taasubaaiplion  is  lax  dadiaaiilB 

J  My  payment  is  endosed. 

Nan«  _ 

Company 

Address 


IMPORTAm'!  Plea 

A.\biir  Business  K3ieck  Ony  One  Category) 

1.  J  Daiy  Newispaper 

2.  J  Vlfeeldy  NeiMsi»per 
2a  -i  RadnStalion 

2bL  -I  TVStabons 
2c.  -I  Cable  TV  NebMoric 
2d.  -!  On-fine  Qty  Guide 

6.  J  Magazine  /  Other  F^Jfafica■i□n 
2e  J  Softiware  F^oeider 

3.  J  COrpyindyAssn.  Buying  Adwertising Space 

i.  J  Advertising  Agency 

5.  J  NeiMspaper  Rep. 

7.  J  Graphic  Arts /Printing  Service /Newispaper 

SttePfar 

&  J  NeiMS  Service/ Feature  Syncficate 
a  J  Pubfidly  and  (\tefic  Relations 
ia  J  Ubrary/ Federal /State  and  Local 
Goveinnients 

11.  J  Education:  Students /leachen 

Other  (Please  specify) _ 

J  Please  bill  me 


tel  us  about  yoiaself: 

B.  Vour  Occupation  (Check  Only  One  Category) 
A  J  Pufafisher  M.  -l  PR  Mgr. 

B.  -I  President  O.  J  Prod  Mgr 

C  -I  V  President  P.  -l  Conyiosing  Mgr. 

0.  J  Etfilor  Q.  -I  (jnaiation  M9: 

01.  J  Producer  R.  J  Etfilorial  Dept 

02.  J  Station  Mgr.  S. -i  AtVertising  Dept 
03.  J  News  Dir.  T.  J  (jnaAation  Dept 

04.  J  Dk  New  Medte  V.  J  Production  Dept 
OB.  J  Content  Ok.  W.  J  f^omotion  OefX. 

06.  J  Webmaster  X  J  Freelanoe  Artbt/VWter 

E  -1  General  Mgr.  Y.  J  Newspaper  Dealed 

F.  J  Business  Mgr.  OistrixAor 

G.  -I  Cotkroler  Z  J  Retired 

K  J  /Whertising  Mgr.  AA.  J  MB  Mgr. 

LJSalesMgr.  BB  J  Prepress M^^. 

J.  -I  rbsK  Mgr.  OC.  J  Mairoom  Mgr. 

X  J  Research  Mgr.  Other  (Please  specify) 

L  J  fYomoMgr  _ 


0  RECYCLED  PAPER 


Editor 

PUBUS 

THE  rotVTH  ESTATE 


NVIPORTAIVTI  Please  tel  us  about  youraefi; 


JYES!  Rush  me  the  latest  issue 
of  E&P  and  enter  a  one-year 
subscription  (52  issues  for  $65) 
in  my  name. 


readertsplBascaddGST.^fawartMcnplionBlairdBriicWiln 

J  My  payment  b  enclosed. 

Nan« _  _ 

Company 

Address 


AMcxa  Business  (Check  Only  One  Category) 

1.  J  Daiy  Newspaper 

2.  J  Weekly  Newspaper 
2a.  J  RadnStalion 

2b.  J  TVStabons 
2c.  -I  Cable  TV  Networti 
2d  -J  On-fine  Cky  Guide 
6l  -I  Magazine/Olherl\tefication 
2e  Software  fVovider 

3.  J  CorpVIndyAssa  Buying  Advertising  Space 

4.  -J  /VIvertising  Agency 

5.  J  Newspaper  Repi 

7.  -I  Graphic  Afte/ Printing  Service /Newspaper 

St^ipfier 

8.  J  News  Service/ Feature  Syndnate 
a  J  PutafidtyandPubficRelatiors 

10.  J  Ubrary /Federal /State  and  Local 

Gc^ianents 

11.  J  Education:  Students /leachere 

I  Other  (Please  specify) _ 


J  Please  bill  me 


B.  Your  Occupation  (Check  Only  Orie  Category) 


A  JPitefisher 
B.  -I  Resident 
C  J  VResident 
O. -lEdftor 
01.  J  Producer 
02.  J  Station  Mgr. 
OaJNewsOk. 

D4.J  OkNewMeifia 
06.  J  CortentOk. 
OBJ  Wkbmaster 
E  J  General  Mgr. 

F.  -I  Business  Mgr. 

G.  -I  (nntiofiei 

K  J  Ar^rtising  Mgr. 
LJSalesMgr. 

J.  J  Class  Mgr. 

X  J  Research  M^. 

L  J  Promo  Mgr 


M.  JPRMgr. 

O.  JRodMgr. 

R  J  C^ortyoskig  Mgr. 

Q.  J  Ckcuilalion  Mgr. 

R.  J  Etfilorial  Dept 

S.  J  At^rtisaig  Dept 

T.  J  Circulation  Dept 

V.  J  Production  Dept 

W.  J  Promotion  Dept 

X  J  Froelancc  Alia/Writer 

Y.  J  Newspaper  Oealed 

Oslribulor 

Z.  J  Retired 
AA  J  MBMgr. 

BBl  j  Prepress  Mgr. 

OC.  J  Mairoom  Mgr. 

Other  (Please  specify) 


0  RECYCLED  PAPER 


Ifews. 

Weekly. 


E&P  -  reporting  the  week's  newspapering  news  since  1884. 

Subscribe  now  and  receive  the  new  E&P  bi-monthly  supple¬ 
ment...  MediaINFO.com  -  the  Journal  of  the  Online  News 
Industry.  Get  all  the  week’s  newspaper  news  PLUS  regular 
coverage  of  the  latest  developments  in  the  entire  online 
news  business!!  Yours  FREE  with  your  subscription  to  E&P! 


Settenf 


YOUR  SUBSCRIPTION  NOW  INCLUDES 
WEEKLY  COVERAGE  OF 
THE  ONUNE  NEWS  INDUSTRY  PLUS... 

/a  new  bi-monthly  supplement  on  the  online  news 
business,  MedialNFO.com 
y  The  E&P  Annual  Syndicate  Directory 
V  The  Directory  of  Interactive  Products  and  Services 
7The  E&P  Special  Journalism  Awards  Section, 
and  regular  SPECIALS  on  new/spaper  plant  and  design, 
marketing,  recruitment,  photography  and  MORE!!! 


NO  POSTAGE 
NECESSARY 
IF  lYlAlLED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  N0.64  DENVILLE.  1^ 
POSTAGE  WILL  BE  PAO  BY  ADDRESSEE 

Editor^ 

PUBLISHER 

P.O.  BOX  3000 
DENVIllE,  NJ  07834-9735 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  N0.64  DENVILLE,  NJ 
POSTAGE  WU.  BE  PAID  BY  ADDRESSEE 

Editor^? 

PUBLISHER 

P.O.  BOX  3000 
DENVIllE,  NJ  07834-9735 


deal  with  PPA  members,  Disney  bought  advertis¬ 
ing  in  member  publications  in  exchange  for  online 
use  of  their  editorial  content.  The  deal  allows 
Disney  to  exploit  the  papers’  community  calen¬ 
dars  —  widely  perceived  as  their  greatest  strength. 
Some  people  in  the  industry  thought  the  deal 
shortchanged  the  papers.  Others  welcomed  the 
Disney  presence. 

Here’s  an  example  of  how  the  deal  works:  Kreps 
has  provided  her  local  calendar  for  posting  on 
Disney’s  Web  site,  family.disney.com.  In  exchange, 
Disney  agreed  to  buy  at  least  six  quarter-page  ads 
in  1997.  Disney  used  those  ads  to  publicize 
Mahoning  Valley  Parent's  location  on  family.com, 
said  Kreps,  who  is  happy  with  the  arrangement. 

"There’s  tremendous  loyalty  and  trust  with 
these  products,”  PPA’s  Mittler  said. 

But  there  are  growing  pains.  The  No.  1  gripe 
among  parenting  publishers  is  the  lack  of  an  orga¬ 
nized  national  advertising  sales  network.  While  the 
larger  papers  pursue  and  get  national  advertising, 
overall,  the  niche  lacks  a  cohesive  voice  —  along 
with  customer-friendly  features  such  as  standard¬ 
ized  ad  sizes. 

“It’s  the  thing  everyone  needs  to  work  on,”  said 
Brenda  Sandoz,  co-publisher  of  Dallas  Family  and 
Houston  Family.  She  is  concerned  that  anyone 
can  start  placing  national  advertising  without 
knowing  the  industry.  If  an  advertiser  doesn’t  pay, 
then  who  is  responsible?  These  issues  remain 
unresolved,  publishers  said.  Yet,  parenting  publica¬ 
tions  do  get  national  advertising  and  continue  to 
grow. 

The  PPA  represents  more  than  6  million  circula¬ 
tion  in  North  America.  And  Sandoz  is  a  good  exam¬ 
ple  of  the  next  generation  of  publishers  of  parent¬ 
ing  publications.  “I’m  a  new  breed  maverick.  Yes,  I 
am  a  mom,  but  this  is  a  business,”  she  said. 


M.L.  STEIN 

Copley  Closes  Two 
LA  Area  Dailies 

With  cuts  at  the  Daily  Breeze,  job 
losses  hit  150  in  coastal  retrenchment 


Two  OF  THE  three  Copley  Los  Angeles 
Newspapers  ceased  publishing  March  14 
and  the  third,  the  Daily  Breeze  in  Torrance, 
will  reduce  its  work  force  by  100  employees,  pub¬ 
lisher  Thomas  J.  Wafer  Jr.  announced  to  stunned 
.staffers. 

Copley  shut  the  Outlook  in  Santa  Monica  and 
News-Pilot  in  San  Pedro  after  market  studies 
showed  that  the  Oceanside  cities  could  no  longer 
support  separate  newspapers, Wafer  said.  The 
Outlook's  circulation  was  23,0(K)  and  the  News- 
Pilot's  was  12,500. The  Daily  Breeze,  with  a  cir¬ 
culation  of  76,000,  began  fielding  a  daily  zoned 
edition  for  the  Los  Angeles  port  city  of  San  Pedro 
on  March  16. 

A  Daily  Breeze  staffer  said  that  rumors  of  the 


closures  had  surfaced  in  recent  weeks,  “but  the 
news  still  came  as  a  shock.” 

Outlook  editor  Skip  Rimer,  who  lost  his  job, 
commented;  “As  a  newspaperman  for  20  years,  I 
know  any  time  a  newspaper  closes,  it’s  painful, 
and  it’s  especially  painful  when  it’s  your  own 
paper.  Newspapers  have  an  important  role  in 
society,  and  when  you  lose  one,  it’s  one  less  voice 
in  the  community.” 

David  C.  Copley,  president  of  Copley  Press  Inc., 
which  owns  the  three  papers,  said  the  closures 

“Unfortunately  our 
market  has  gone  through  a 
fundamental  change.  In 
order  for  us  to  remain 
competitive  ...it  is  going 
to  be  necessary  for  us  to 
make  some  basic  changes 
in  the  way  we  do  business.” 

will  allow  the  company  to  focus  its  resources  on 
the  Daily  Breeze,  which  has  greater  potential  in 
the  South  Bay.  Copley  also  publishes  the  San 
Diego  Union-Tribune  and  eight  dailies  in  Illinois. 
In  February  1992,  Copley  shut  down  the  after¬ 
noon  San  Diego  Tribune  and  blended  it  into  the 
morning  Union,  leaving  San  Diego  a  one-newspa¬ 
per  town. 

'Voluntary'  Retirements 

Wafer  said  he  hopes  staff  cuts  at  the  Breeze 
can  be  achieved  mostly  through  voluntary'  retire¬ 
ments  and  an  enhanced  buyout  package. 

However,  he  left  open  the  possibility  of  forced 
terminations. 

The  Breeze  reported  that  the  closures  and  staff 
cuts  will  eliminate  1 50  jobs  from  the  current 
level  of  550  at  the  three  papers. 

The  Outlook  and  News-Pilot  have  suffered  cir¬ 
culation  and  advertising  declines  in  recent  years. 

“Our  marketing  studies  tell  us  that  the  South 
Bay  is  a  dynamic  place  to  do  business,  but  unfor¬ 
tunately  our  market  has  gone  through  a  funda¬ 
mental  change,”Wafer  observed. 

“In  order  for  us  to  remain  competitive  in  this 
environment,  it  is  going  to  be  necessary'  for  us  to 
make  some  basic  changes  in  the  way  we  do  busi¬ 
ness.” 

David  Copley  said  the  company  is  “more  cttm- 
mitted  than  ever  to  remaining  an  independent 
journalistic  voice  in  the  communities  of  the 
South  Bay,  and  we  believe  we  now  are  strongly 
positioned  to  serve  the  South  Bay  well  into  the 
next  century  .” 

The  Copley  retrenchment  could  benefit  the 
Los  Angeles  Times,  particularly  in  upscale  Santa 
Monica  (population  about  90,6(K)),  which  bor¬ 
ders  on  L.A.’s  West  Side. The  Long  Beach  Press- 
Telegram,  recently  acquired  by  William  Dean 
Singleton’s  MediaNews  Group,  also  will  likely 
move  to  increase  its  reach  in  neighboring  San 
Pedro. 
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BY  KELVIN  CHILDS 


Bans  On  Juror  Interviews: 
2  States  Go  Different  Ways 

Can  judges  prohibit  reporters  from  talking  to  Jurors  about  a  case  forever? 
California  says  no.  Louisiana  says  yes.  Next  stop,  the  U.S.  Supreme  Court. 


Appeals  courts  in  two  states  have  taken 
opposite  views  on  whether  a  trial  judge 
may  ban  reporters  from  contacting  jurors 
after  a  case  is  over.  California  found  it 
wrong,  but  federal  judges  in  Louisiana  found  it  per¬ 
missible,  prompting  the  Baton  Rouge  Advocate  to 
take  the  issue  to  the  U.S.  Supreme  Court. 

In  California,  the  First  Appellate  District  of  the 
state  court  of  appeals  found,  Feb.  20,  in  favor  of  the 
Contra  Costa  Times  of  Walnut  Creek,  Calif.  At 
issue  was  an  order  Superior  Court  Judge  John  H. 
Tiernan  gave  June  18,  1997  at  the  trial  of  Gayle 
Bishop,  a  former  Contra  Costa  County  supervisor 
convicted  of  five  counts  of  misusing  public  funds 
and  four  counts  of  perjury. 

From  the  bench,Tiernan  said,  “Before  I  send  the 
jury  out,  I’d  like  to  make  it  clear  to  anyone  from 
the  press  —  the  jurors  told  me  that  they  do  not 
choose  to  discuss  their  deliberations  or  how  they 
reached  a  verdict.  So  I’m  assuming  everyone  here 
has  already  received  a  ‘No’  from  each  of  the 
jurors.”  Tiernan  then  asked  any  juror  who  dis¬ 
agreed  to  raise  a  hand,  then  noted,“The  jurors  have 
not  raised  their  hands.  That  means  they  are  not  to 
be  contacted  by  the  press,  because  they  have 
already  stated  their  preference  not  to  be  contact¬ 
ed.” 


ON  APPEAL:  Court  order  barring  interviews 
of  jurors  in  the  racketeering  trial  of 
ex-Louisiana  lawmaker  Larry  Bankston, 
above,  about  their  deliberations 


John  Armstrong, 
editor  of  Contra 
Costa  Newspa¬ 
pers,  said,  “Tier- 
nan’s  order  was  a 
natural  outgrowth 
of  the  judicial 
trend  since  the 
O.J.  Simpson  trial. 
At  one  point  in 
time,  jurors  say 
they  don’t  want 
to  talk  to  the 
media,  so  bar  the 
media  forever 
from  contacting 
them. 

TOTALLY 

UNACCEPTABLE' 

“It  was  totally 
unacceptable, 
obviously,  and  we 
considered  it  an 
unconstitutional 


infringement  on  our  First  Amendment  freedoms. 
The  appeals  court  agreed,”  Armstrong  said.  “We 
believe  the  judicial  process  is  best  served  by 
increasing,  not  decreasing,  public  scrutiny  of  it, 
and  this  decision  is  a  small  but  significant  move  in 
that  direction.” 

The  paper  made  a  motion  asking  the  court  to 
withdraw  the  order,  but  Tiernan  never  ruled  on  it. 
In  December  1997,  Bishop  moved  for  a  new  trial, 
complaining  of  jury’  misconduct.  The  papers  then 
asked  for  a  hearing  to  reconsider  the  ban,  which 
was  denied,  so  the  Times  appealed  to  the  state 
appeals  court. 

'WITHOUT  JUSTIFICATION' 

The  appeals  court  ruled  the  order  banning  press 
contact  with  jurors  “without  jurisdiction  and 
impermissibly  overbroad.  The  order  was  not 
directed  at  anyone  in  particular,  it  was  not  based 
on  any  showing  of  unreasonable  behavior  by  any¬ 
one,  and  it  was  not  carefully  crafted  to  restrain 
conduct  while  preserving  the  constitutional  rights 
of  those  interested  in  the  trial,”  the  court  said. 

The  same  day.  Bishop  was  sentenced  to  three 
years  in  prison. 

California  does  not  intend  to  appeal  the  deci¬ 
sion,  said  Deputy  Attorney  General  Michael 
0’Reilley.“We  will  probably  look  at  the  possibility' 
of  proposing  new  legislation  in  an  effort  to  further 
protect  the  privacy  interests  of  jurors.  But  we  have 
not  done  anything  yet  at  this  point,”  he  said. 

OPPOSITE  IN  LOUISIANA 

In  Louisiana,  the  Advocate  filed  a  motion  Feb. 
19  asking  the  U.S.  Supreme  Court  to  overturn  a 
jury  secrecy  order  issued  by  a  U.S.  district  judge  at 
the  end  of  a  racketeering  trial  involving  former 
state  senators  Larry’  Bankston  and  B.B.  “Sixty’” 
Rayburn  and  four  others. 

When  discharging  the  jurors  on  June  27, 1997, 
Judge  Sarah  S.  Vance  said,  “I  also  instruct  you  that, 
absent  a  special  order  by  me,  no  juror  may  be 
interviewed  by  anyone  concerning  the  delibera¬ 
tions  of  the  jury.” 

The  Advocate  and  the  New  Orleans  Times- 
Picayune  challenged  the  order,  but  Vance  declined 
to  modify  it,  and  the  papers  then  took  the  matter 
to  the  U.S.  5th  Circuit  Court  of  Appeals. 

The  appeals  court  upheld  Vance’s  order  Oct.  29, 
1997,  citing  intense  media  interest  in  the  trial,  in 
which  Bankston  was  convicted  on  one  count  and 
Rayburn  was  acquitted. 
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“This  factor  justifies 
the  imposition  of  the 
order  entered  in  this 
case  without  regard  to 
the  willingness  of  the 
jurors  to  be  inter¬ 
viewed  or  the  civility  of 
the  reporters  seeking  to 
conduct  interviews,” 
the  judges  wrote. 

The  judges  also 
rejected  the  paper’s 
argument  that  the  bar 
on  questions  about 
“deliberations  of  the 
jury”  was  so  broadly 
worded  as  to  effectively 
bar  questions  about 
their  entire  service. 

NATIONAL  STANDARD 

In  his  petition  to  the  Supreme  Court,  Jack  M. 
Weiss,  the  lawyer  representing  the  Advocate, 
argued  that  the  high  court  should  offer  a  clear 
standard. 

He  also  argued  that  the  court  should  support 
the  rulings  of  other  federal  courts  that  have  found 
such  bans  to  be  unconstitutional.  “Unquestionably, 
as  the  9th  and  10th  Circuits  have  held,  a  prohibi¬ 
tion  on  ‘interviews’  concerning  specified  subject 
matter  is  a  content-based  prior  restraint,”  Weiss 
stated. 

Linda  Lightfoot,  executive  editor  of  the  Advo¬ 
cate,  said  she  was  encouraged  by  the  ruling  in  the 
Contra  Costa  Times  case,  although  it  was  not  a 
federal  ruling,  and  by  jurors’  remarks  in  the  libel 
suit  against  talk  show  host  Oprah  Winfrey.  Winfrey 
was  sued  and  acquitted  under  a  Texas  law  barring 
false  and  negative  remarks  about  the  quality  of 
food. 

“I  think  that  discussion  in  that  case  clearly 
demonstrates  the  value  of  reading  the  delibera¬ 
tions,”  Lightfoot  said. 

Among  the  problems  with  the  5th  Circuit  rul¬ 
ing,  Light-foot  said,  was  that  it  bans  reporters  from 
talking  even  to  jurors  who  want  to  be  inter¬ 
viewed. 

Also,  it  puts  reporters  in  the  5th  Circuit  — 
which  comprises  Louisiana,  Texas  and  ^Mississippi 
—  at  risk  of  sanctions  that  would  not  be  imposed 
in  the  15  states  and  two  territories  found  in  the 
9th  and  10th  Circuits. 

“I  think  the  whole  issue  of  issuing  an  order  to 
parties  who  are  not  parties  to  the  case  is  very 
interesting,”  she  said. 

Jane  Kirtley,  executive  director  of  the  Reporters 
Committee  on  Freedom  of  the  Press,  said  the 
Supreme  Court  has  taken  on  few  cases  relating  to 
prior  restraint  since  the  1980s.  The  most  recent 
were  the  Business  Week  case  of  1995  and  an  emer¬ 
gency  order  in  1994  allowing  CBS  to  air  a  story  on 
48  Hours. 

“It  wouldn’t  be  easy  to  predict  what  the  court 
would  do,”  Kirtley  said. 


OVERTURNED:  Order  protecting 
jurors  from  media  in  trial  of  Gayle 
Bishop,  above,  former  Contra  Costa 
County,  Calif.,  supervisor 


Paperboy  Killer 
Guilty  In  Chicago 

David WAYNE CACKLER,  a  27-year-old  insur¬ 
ance  adjuster,  was  found  guilty  March  5  in  the 
1995  murder  of  a  14-year-old  Chicago  Sun-Times 
paper  boy  who  resisted  his  attempts  at  sexual 
molestation. 

Joe  Trinidad  was  collecting  on  his  paper  route 
Sept.  9,  1995  when  Cackler  approached  with  an 
offer  to  hire  him  to  move  belongings  from 
Cackler ’s  apartment.  Once  the  two  were  at  the 
man’s  residence,  however,  Cackler  tried  to  force 
the  boy  to  have  sex. 

When  Trinidad  resisted,  Cackler  hit  him  with  a 
crowbar.  Police  said  Cackler  killed  the  boy  by 
strangling  him.  Cackler  also  stole  the  money 
Trinidad  collected  on  the  route.  Cackler,  who  had 
no  previous  criminal  record,  will  be  sentenced 
April  20. 

Chandler  Cadre 
Leaves  Times 
Mirror  Board 

OTIS  CHANDLER,  A  former  Times  Mirror  Co. 

chairman  who  built  its  flagship  Los  Angeles 
Times  into  a  leading  national  newspaper,  is  retir¬ 
ing  from  the  board  in  May. 

The  departure  of  Chandler,  70,  as  he  reached 
the  board’s  traditional  retirement  age,  was  an¬ 
nounced  at  the  same  time  that  two  of  his  longtime 
top  aides  said  they,  too,  were  stepping  down. 

The  three  departures  came  as  the  new  chief 
executive,  Mark  Willes,  is  shaking  up  the  newspa¬ 
per  in  an  effort  to  boost  circulation. 

Also  leaving  as  directors  are  David  Laventhol, 
64,  who  was  publisher  of  the  Times  under 
Chandler,  and  Robert  Erburu,  67,  former  Times 
CEO  under  Chandler  and  later  chairman. 

Laventhol,  who  holds  the  title  of  Times  Mirror 
editor  at  large,  said  he  was  retiring  in  August  in 
line  with  a  company  policy  that  directors  step 
down  when  they  leave  the  company. 

He  has  been  ill,  and  plans  to  relinquish  his  edit¬ 
ing  title.  Erburu  said  he  was  resigning  after  30 
years  on  the  board  in  order  to  focus  on  other 
interests. 

Chandler,  a  member  of  Times  Mirror  ’s  founding 
family,  was  chairman  until  1991. 

An  outside  director,  Harold  Williams,  chief  exec¬ 
utive  of  the  J.  Paul  Getty  Trust,  also  plans  to  retire. 

The  four  resignations  leave  11  directors.  The 
company  plans  to  fill  just  one  vacancy,  leaving  12 
directors. 

Martha  Goldstein,  a  company  spokeswoman, 
said  the  resignations  did  not  reflect  a  power  strug¬ 
gle  within  the  Chandler  family  or  an  effort  by 
Willes  to  purge  former  executives  from  the  board. 


March  21, 1998 


http://www.mediainfo.com 


Editor  &  Plbusher  15 


BY  ROBERT  NEUWIRTH 

Arkansas’s  Hussman  Buys 
Chattanooga  JOA  Paper 

Rejecting  higher  bids,  McDonald  sells  Free  Press  to  another  family  publisher 


SHUNNING  HIGHER  BIDS  and  bigger  chains, 
the  Chattanooga  Free  Press  has  agreed  to 
be  purchased  by  WEHCO  Media,  the  family- 
owned  company  that  owns  the  Arkansas 
Democrat-Gazette. lerms  were  not  disclosed. 

Frank  McDonald,  president  and  chairman  of  the 
family-owned  Free  Press,  founded  60  years  ago  by 
his  father,  said  the  firm  had  invited  1 3  newspaper 
operators  to  bid  but  ultimately  accepted  an  offer 
from  a  company  it  knew  well. 

“We  pretty  much  handpicked  the  ones  we 
wanted  to  bid  as  being  organizations  that  would 
mix  pretty  smoothly,”  he  said,  adding  that  his  fami¬ 
ly  “just  felt  like  we’d  be  more  comfortable”  selling 
to  someone  the  family  had  known  for  years.  He 
took  comfort  in  the  knowledge  that  the  Free  Press 
would  become  WEHCO’s  second-largest  paper  — 
and  receive  commensurate  attention. 

McDonald  said  the  next  generation  of  family 
members  lacked  interest  in  operating  the  newspa¬ 
per. 

FAMILY  DISINTEREST 

“We’ve  got  a  big  family  and  the  stock  is  owned 
by  a  lot  of  family  members,”  McDonald  said.  “Not 
enough  of  them  would  have  been  that  interested 
in  taking  over  the  paper.” 

Walter  E.  Hussman  Jr.,  president  and  CEO  of 
WEHCO,  said  the  purchase  was  bittersweet  for 
him. “When  1  heard  they  were  selling,  I  was  sort  of 


Frank  McDonald,  above,  left,  pretty  much  handpicked 
Walter  Hussman  Jr,  right,  to  buy  the  Chattanooga  Free 
Press. 


sad,”  Hussman  said.  “Family  ownership,  local  own¬ 
ership,  is  a  real  plus.” 

That  said,  Hussman  insisted  that,  despite  being 
some  500  miles  from  his  home  base  in  Little  Rock, 
the  Chattanooga  paper  was  a  good  fit  with  his 
company,  which  was  founded  in  1909  by  his 
grandfather  and  today  also  owns  four  smaller 
Arkansas  dailies,  a  Texas  daily,  a  television  station, 
two  radio  stations  and  some  cable  TV  systems. 

He  said  he  had  explored  purchasing  dailies  that 
clustered  better  with  its  current  holdings,  but  ulti¬ 
mately  decided  to  concentrate  on  Chattanooga 
because  it  was  a  strong  market  and  a  powerful 
opportunity. 

“In  the  end,  our  corporate  cultures  are  very  sim¬ 
ilar,”  he  said.  “We  are  both  family  owned  and  treat 
our  employees  very  well,  as  if  they  were  family.” 
Hussman  has  asked  all  members  of  the  McDonald 
family  and  all  Free  Press  employees  to  stay  on. 

The  afternoon  Free  Press  is  the  leader  in  the 
joint  operating  agreement  with  the  morning 
Chattanooga  Times  in  Tennessee’s  third  largest 
city.  McDonald  said  the  JOA  was  profitable  for 
both  papers. 

Hussman  said  he  was  not  daunted  by  the 
prospect  of  buying  into  a  JOA  and  did  not  feel  that 
owning  the  afternoon  newspaper  would  be  a 
problem,  despite  the  long-term  decline  in  the 
number  and  circulation  of  afternoon  papers. 

AFTERNOON  FAITH 

“We  would  probably  prefer  to  be  in  the  morn¬ 
ing  field,”  he  said,  pointing  out  that  when  his  fami¬ 
ly  bought  the  Arkansas  Democrat  in  1974,  it  cir¬ 
culated  in  the  p.m.  cycle  —  and  ultimately  tri¬ 
umphed  over  its  once-dominant  morning  com¬ 
petitor,  the  Arkansas  Gazette.  “We  were  able  to 
grow  our  circulation,”  he  said.  “You  just  have  to 
publish  a  quality  product  that  becomes  a  must 
read.” 

Hussman  said  that  when  he  took  over  the  Little 
Rock  paper,  he  got  some  tutoring  from  Free  Press 
founder  Roy  McDonald,  who  helped  him  define 
key  strategies  —  including  discounted  advertising 
rates  and  increased  news  hole  —  that  helped  pro 
pel  his  paper  to  the  top.  The  Gazette,  by  then 
owned  by  Gannett  Co.,  closed  and  sold  Hussman 
its  assets  in  1991. 

Hussman  said  he  was  not  planning  any  major 
changes  in  the  Chattanooga  operation.  “The  only 
thing  you’ll  see  is  the  installation  of  new  presses, 
and  that  was  already  in  the  works,”  he  said. 

(See  Chattanooga  on  page  38) 
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MICHAEL  H. 

SACKS,  a  manag¬ 
er  at  the  Sun- 
Sentinel,  Fort 
Lauderdale,  Fla., 
has  been  appoint¬ 
ed  vice  president 
of  production  and 
technology  at  the 
Hampton  Roads, 

Va.,  Daily  Press. 

WAYNE  J.  DAWKINS,  an  assistant 
metro  editor  at  the  Gary,  Ind.,  Post- 
Tribune,  was  named  associate  editor  of 
the  opinion  pages  at  the  Daily  Press. 


CAROL  KARA- 
SICK,  vice  presi¬ 
dent  of  marketing 
„  and  media  at  the 

STEPHANIE  H. 

PRESSLY  Newspaper  Na¬ 

tional  Network,  in 
New  York,  has  been  appointed  director 
of  long-range  planning. 


NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  E.  ANDERSON 


promoted  to 
deputy  managing 
editor/features. 


JANET  NIEHAVS,  systems  applica¬ 
tions  manager  at  Detroit  Newspapers, 
has  been  named  director  of  computer 
systems  and  support  at  the  San  Diego 
Union-Tribune. 


BONNIE  PRICE,  automotive  advertis¬ 
ing  manager  at  the  Oakland  Press, 
Pontiac,  Mich.,  has  been  promoted  to 
display  advertising  director. 

SHERI  CELESTI,  advertising 
director  at  Community  Press,  Cincin¬ 
nati,  was  named  classified  advertising 
director. 

DEBBIE  CABADAS,  an  account 
executive  for  major  accounts,  was  pro¬ 
moted  to  automotive  advertising  super¬ 
visor. 

LINDA  COTE,  automotive  advertis¬ 
ing  account  executive,  was  appointed 
retail  advertising  supervisor. 

KEITH  ROBINSON,  45,  assistant 
bureau  chief  for  the  Associated  Press  in 
Columbus,  Ohio,  has  been  named 
bureau  chief  in  Hartford. 

VICKI  SMITH,  32,  an  AP  news- 
woman  in  Charleston,  W.Va.,  was 
appointed  correspondent  in 
Morgantown,  W.Va. 


JANET  C.  LEACH,  managing  editor  at 
the  Cincinnati  Enquirer,  has  been 
named  editor  and  vice  president  of  the 
Akron  (Ohio)  Beacon  Journal. 


RAY  STEELE,  52,  a  McClatchy  News¬ 
papers  executive,  has  been  named  act¬ 
ing  publisher  of  the  company’s  An¬ 
chorage  Daily  News  while  FULLER 
COWELL  undergoes  treatment  for 
leukemia. 

Cowell,  45,  is  being  treated  at  the 
University  of  Washington  Medical 
Center  in  Seattle. 


CHARLES  JACKSON,  assistant  man¬ 
aging  editor  at  the  Oakland  Tribune, 
has  been  appointed  editor. 
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NANCY  HORNACEK  HRIGORA, 

applications  development  manager  at 
HomeTown  Communications  Network, 
a  Livonia,  Mich.-based  publisher  of 
community  newspapers,  has  been  pro¬ 
moted  to  systems  and  technology  man¬ 
ager. 

KEVEN  WILLEY,  a  former  political 
columnist  at  ihe  Arizona  Republic  in 
Phoenix  who  joined  the  paper’s  editor¬ 
ial  board  in  1993,  has  been  promoted 
to  editorial  page  editor. 

She  is  the  first  woman  to  hold  that 
position  at  the  newspaper. 


LOUIS  BRANCACCIO,  47,  managing 
editor  at  the  Santa  Monica,  Calif., 
Outlook,  has  been  appointed  managing 
editor  at  the  Co/MW&t«n,  Vancouver, 
Wash.,  making  him  the  paper’s  first 
managing  editor  since  1988. 

JIM  HENDERSON,  56,  who  has 

worked  as  a  columnist  and  reporter  at 
the  Dallas  Times  Herald,  has  been 
named  Dallas  bureau  chief  at  the 
Houston  Chronicle. 

Since  the  Times  Herald  closed, 
Henderson  has  worked  at  Texas 
Business  magazine  and  freelanced. 


STEPHANIE  H.  PRESSLY,  35,  gener-  I  HOWARD  SALTZ,  37,  deputy  business 
al  manager  at  the  Arizona  Business  |  editor  at  the  Denver  Post,  has  been 
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Gazette,  Phoenix,  has  been  named 
publisher  at  the  Idaho  State  Journal, 
Pocatello,  Idaho. 

She  succeeds  DONALD  J.  BYRNE, 

who  is  retiring. 


LOVIS  BRANCACCIO  JIM  HENDERSON 
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OBITUARIES 


Sydney  Gruson,  NY  Times  Reporter  And  Exec 


SYDNEY  GRUSON,  81,  a  former  hotel  bellboy  who 
became  a  foreign  correspondent,  the  foreign  editor  at 
the  New  York  Times  and  then  a  corporate  executive  at  the 
Times  Co.,  died  March  8  at  his  home  on  the  Upper  East 
Side  of  Manhattan. The  cause  was  not  immediately  clear, 
but  he  had  been  suffering  from  kidney  and  heart  ailments 
for  several  years,  the  Times  reported. 

Gruson  rose  through  ability,  hard  work  and  charm  from 
a  hard-scrabble  boyhood  as  one  of  eight  children  of  a 
Lithuanian-born  scrap-metal  dealer.  He  was  born  in 
Dublin,  and  moved  to  Toronto.  Family  financial  problems 
forced  him  to  quit  school  there  and  go  to  work  as  a  bell¬ 
boy  when  he  was  12.  Before  long,  he  w’as  hired 
as  an  office  boy  for  the  Canadian  Press  news 
agency,  after  impressing  the  agency’s  head,  and 
went  on  to  write  news  there  from  1932  to  1944.  K 
He  joined  the  Times  in  1944,  won  renown  x 

for  his  informed  and  energetic  reporting  from 
overseas  and  went  on  to  spend  two  years  as  ’* 

the  paper's  foreign  news  editor.  Gruson  became  ^ 

a  New  York  Times  Co.  executive  in  1%9  and 
eventually  became  a  director  and  vice  chair- 


man.  He  left  in  1986,  when  he  was  almost  70. 

In  1987,  he  went  into  investment  banking,  becoming 
senior  adviser  to  Rothschild  Inc.,  the  U.S.  operation  and 
the  Rothschild  group  in  London  and  Paris.  He  specialized 
in  mergers  and  acquisitions  and  remained  senior  adviser 
until  his  death. 

In  October  1956,  Gruson  reported  about  an  anti- 
Stalinist  upheaval  in  Poland  —  work  praised  32  years  later 
from  Harrison  E.  Salisbury,  a  former  Times  editor  and 
author,  as  “the  most  remarkable  dispatches  I  have  ever 
seen  from  the  Communist  world,  documenting  hour  by 
hour,  almost  minute  by  minute,  the  inside  story  of  the 
crisis.” 

Gruson  w'as  able  to  report  with  authority  and 
depth  because  of  help  from  highly  placed  Poles 
who  wanted  news  of  their  Soviet  resistance  to 
reach  the  West.  In  1957,  the  Times  won  a 
Pulitzer  Prize  “for  its  distinguished  coverage  of 
foreign  news  ."Also  that  year,  Gruson  scored  an 
exclusive,  from  Poland,  in  obtaining  text  of  Mao 
Zedong’s  “Hundred  Flowers”  speech,  which  ush- 
AHH  ered  in  a  temporary  thaw  in  Chinese  politics. 


WILLIAM  J.  MONAGHAN,  77,  for¬ 
mer  managing  editor  at  the  Perry 
Daily  Chief  and  city  editor  at  the 
Newton  Daily  News,  both  located  in 
Iowa,  died  of  a  heart  attack  Jan.  23  in 
Chicago. 

He  was  also  a  former  chairman  of 
the  Iowa  Associated  Press  Managing 
Editors  Association. 

RAYMOND  B.  NIXON,  94,  retired 
University  of  Minnesota  journalism 
faculty  member  and  scholar  of  interna¬ 
tional  communication,  died  Dec.  15  in 
Bloomington,  .Minn. 

HARRY  RUSSELL  PORTMAN  JR., 

former  publisher  at  the  Sun  City 
(Calif.)  News  and  travel  writer  at  the 
Oceanside  (Calif.)  Blade  Tribune,  died 
of  heart  failure  Jan.  12  in  Oceanside. 

GLENN  W.  POWERS,  62,  former  gen¬ 
eral  manager,  publisher  and  ad  sales¬ 
man  for  newspapers  in  California, 
Nevada  and  Texas,  died  Dec.  24  in 
Sacramento,  Calif. 

JOHN  T.  *JACK”RVMBACH,  74, 

retired  publisher  at  the  Jasper,  Ind., 
Herald,  died  Dec.  27  in  Jasper. 

He  was  editor  and  general  manager 
of  the  Herald  in  1946.  He  retired  as 
publisher  in  1992. 


THE  TRUSTED  ADVISOR 


Veronis,  Suhler  and  Associates’  (VS&A)  extensive 
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I  New  Media  Hiring: 
Vets  Offer  Tips 

It's  not  easy  to  find  good  editors  and  reporters  who  also  have  the  special 
skills  needed  to  operate  effectively  in  an  online  environment 


The  second-toughest  job  in  new  media 

—  right  after  figuring  out  how  to  make  a 
profit  —  has  to  be  hiring  and  managing  a 
new  media  staff. 

Lisa  Napoli,  a  writer  with  the  New  York  Times' 
Cybertimes  edition  who  once  joined  a  major  new 
media  organization  that  later  crashed  and  burned, 
has  learned:  “I  will  never  again  take  a  job  that 
sounds  idyllic  but  doesn’t  have  a  job  description.” 

Napoli  joined  the  online  service  Delphi,  in 
February  1995,  as  a  director  of  content  develop¬ 
ment.  Nine  months  and  several  corporate 

alliances,  restructur- 
,  ,  ,  .  ings  and  reorganiza- 

are  not  looking  ,i was 
people  who  are  out  of  a  job. 

•  1  ^  wr  “No  one  had  a 

mg  a  mold.  We  dear  idea  of  the 

f  people  who  are  Web,”  she  said. 

lors  OJ  UJL  NtfUS.  business,  it  was  hard 
to  figure  out  the 
tack  to  take  to  evolve  that  business.  There  was 
conflict  within  on  how  to  evolve  the  business.” 
And  now,  nearly  three  years  later? 

“The  business  has  still  not  settled  down,”  she 
said.  “It’s  changed,  of  course.  But  still,  nobody  is 
sure  of  what  to  do,  what  will  ultimately  work. 
Which  is,  of  course,  what  makes  this  field  excit¬ 
ing,  but  frustrating,  too.” 

Frustration  abounds  in  new  media,  in  manage¬ 
ment,  hiring  and  among  employees.  After  all,  even 
if  you  hire  someone  for  a  particular  job,  that  job 
may  change  tomorrow,  or  the  company  may 
change,  or  the  service,  business  plan,  or  work 
force  needs  may  change. 

So  what’s  a  manager  to  do?  Just  as  clear  busi¬ 
ness  models  are  starting  to  emerge,  so  are  hiring 
and  management  models. 

HIRE  FOR  FLEXIBILITY 

The  first  rule,  new  media  managers  said  in 
interviews:  Hire  for  flexibility,  even  more  than  for 
skills. 

“You’ve  got  to  have  people  who  are  adaptable, 
because  of  the  nature  of  the  Web,”  said  John 
Conway,  managing  editor  of  WRAL-TV  Online. 
“You  need  people  who  aren’t  afraid  to  pick  up 
something  very'  quickly,  and  then  six  months 
down  the  road  learn  something  else  new.  To  me, 

Zollman  is  a  Journalist  and  new  media 
consultant  from  Altamonte  Springs,  Fla. 


‘We  are  not  looking 
for  people  who  are 
filling  a  mold.  We 
want  people  who  are 
sctilptors  of  the  news.' 


adaptability  is  the  key.” 

Josh  Quittner,  news  director  of  Time  Inc.  New 
Media  and  co-founder  of  the  Web-based  Netly 
News,  said  hiring  and  managing  staff  is  radically 
different  in  new  media. 

“In  old  media,  in  newspapers  and  magazines, 
the  job  descriptions  have  already  been  written.  In 
new  media,  we’re  writing  the  job  descriptions. . . . 
We’re  basically  inventing  the  jobs.  So  in  new 
media,  the  people  who  do  best  are  basically 
entrepreneurially  minded.  The  kind  of  people  I 
look  for  are  . . .  willing  to  go  out  there  and  invent 
the  world.  They’re  happy  to  do  it,”  Quittner  said. 

“In  the  online  world,  you  find  people  who 
want  to  be  pathfinders.  You  find  people  who  are 
comfortable  in  chaotic  worlds.  We  find  some  peo¬ 
ple  who  have  good  ‘old  media’  experience  or 
good  business  experience,  but  they  have  some¬ 
thing  of  the  explorer  sense  in  them,  and  they’re 
really  excited  by  making  the  rules,  rather  than  fol¬ 
lowing  the  rules.” 

GOOD  WRITERS  ARE  GOOD  THINKERS 

John  Hollar,  executive  vice  president  of  PBS 
Learning  Ventures,  looks  for  good  writers,  even  if 
their  job  does  not  directly  involve  writing, 
because  “I  still  find  that  sharp,  clear  writing  skills 
are  the  best  indicator  of  sharp,  clear  thinking 
skills.” 

“The  main  skills  we  look  for  are  native  intelli¬ 
gence,  flexibility  and  creativity.  The  world  moves 
so  fast  in  this  field  that  we  need  people  who  are 
comfortable  turning  on  a  dime,  and  that’s  not 
really  a  ‘skill’  as  much  as  a  world  view,”  Hollar 
said. 

At  MSNBC,  the  goal  is  to  “create  technojournal¬ 
ists,”  said  Nadine  F.  Butler,  senior  human  resource 
manager.  MSNBC  uses  “creative  recruiting  tactics” 
in  hiring,  she  said,  declining  to  give  specifics. 

“We  very  rarely  identify  candidates  who  have 
both  a  journalism  background  and  the  technical 
experience  in  the  production  software  necessary 
to  produce  the  news.  We  focus  on  hiring  candi¬ 
dates  with  a  solid  journalism  background  and  a 
strong  aptitude  for  new  media. 

She  tries  to  keep  up  with  changing  skills 
requirements  by  hiring  quality  people  and  focus¬ 
ing  on  training. 

OFFERING  SIGNING  BONUSES 

A  new  problem  for  mainstream  media,  but 
prevalent  in  the  software  business  for  several 
years,  is  a  shortage  of  technically  skilled  person- 
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nel.  Butler  said  MSNBC  is  at  a  disadvantage 
because,  unlike  many  technology  companies, 
MSNBC  cannot  offer  stock  options.  MSNBC  is 
wholly  owned  by  Microsoft  and  NBC,  a  unit  of 
General  Electric.  So  MSNBC  offers  signing  bonus¬ 
es  and  is  “very  attentive”  to  relocating  people,  she 
said. 

Scott  Woelfel,  vice  president  and  editor  of  CNN 
Interactive,  used  to  look  only  for  TV  journalists 
while  managing  in  TV  news.  Now,  he  says,  he 
seeks  people  with  all  sorts  of  backgrounds. 

“1  actively 

,  ,  recruit  people 

The  world  moves  so  television, 

fast  in  this  field  that  we  ^dio,  newspa- 

,  .  .  ,  ,  pers,  magazines 

need  people  who  are  ser- 

COmfortable  turning  vices,”  he  said. “By 

,,  ,  ,,  ,,  diversifying  our 

on  a  dime,  and  that  s 
not  really  a  ‘skill’  as  we  end  up  with  a 

,  *  »  1  •  «  much  stronger 

much  as  a  world  view  product,  since 

everyone  brings  a 

little  something  different  to  the  mix.” 

Besides  the  obvious  —  “news  experience  in  a 
high-pressure  environment”  —  Woelfel  agreed 
with  executives  who  said  employees  must  want 
to  find  new  ways  to  tell  stories. “I’m  not  looking 
for  people  in  particular  who  are  technologically 
skilled.  I’m  more  interested  in  the  person  who 
has  no  fear  of  technology,  but  wants  to  learn 
along  with  all  of  us  and  sort 

of  create  the  map  as  we  go  - 

along,”  he  said. “We  are  not 
l(K)king  for  people  who  are 
filling  a  mold.  We  want  peo 
pie  who  are  sculptors  of  the 


ing  new  media  operations  and  they 
love  to  come  raiding  newsrooms.  The 
perception  of  long  hours  for  low  pay 
makes  station  employees  vulnerable  to 
the  amount  of  cash  that  a  brand  new, 
new  media  outlet  may  have  to  throw 
around.  (Compensate  fairly,  and  let  your 
staff  know  you  appreciate  the  time  and  effort 
they  give,  24-seven.” 

With  new  media  development  intensely  pro 
ject-driven,  long  hours  mean  challenges  for  indi¬ 
viduals  and  managers  alike. 

Another  problem  new  media  managers  face  is 
pay  expectations. 

“The  market  is  setting  wildly  unrealistic- 
salaries  for  people  with  little  or  no  experience,” 
said  Hollar,  of  PBS  Learning  Ventures.  “If  and 
when  a  crash  in  staffing  comes,  that’s  going  to 
create  a  set  of  keen  disappointments  for  people 
in  their  first  editorial  jobs  out  of  college.” 

RECRUITING  TIPS 

So  here  are  some  tips  new  media  execs 
offered; 

♦  Select  employees  on  the  basis  of  broad  skills 
and  flexibility,  rather  than  narrow  skills  oriented 
to  a  specific  task,  because  strengths  in  one  area 
may  may  mean  weaknesses  in  another. 

♦  Consider  using  contractors  or  temporary 
employees  for  projects  with  a  limited  life.  Full¬ 
time  staffers  who  are  only  good  at  one  thing, 

(See  New  Media  on  page  41) 


uniani 


Newliaies 


With  his  large  staff, 

Woelfel  has  a  luxury  most 
new  media  managers  do 
not;  He  is  able  to  separate 
the  news  production  staff 
from  the  people  whose  job 
it  is  to  keep  up  with  tech¬ 
nology.  Although  small  staffs 
might  not  be  able  to  differ¬ 
entiate  roles  that  clearly,  it’s 
helpful  if  one  person  takes 
responsibility  for  managing 
technology  while  another 
has  primary  responsibility 
for  content. 

Managers  also  face  the 
problem  of  holding  on  to 
the  employees  they’ve 
already  hired. 

HEROIC  MEASURES 

“Be  ready  to  go  to  heroic 
measures  to  keep  these  peo¬ 
ple  on  staff,”  said  Ron 
(Whatman,  new  media  coordi¬ 
nator  at  WRNO  Radio  in 
New  Orleans.  “There  are 
many  new  companies  form- 


IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly  in  Miami. 
New  Times’  magazine-style  newspapers  cover  local  news  and 
features,  restaurants  and  sports,  film  and  music  in  eight  cities. 

We  are  accepting  applications  for  the  following 
fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test); 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills  and  the  ability 
to  help  staffers  generate  superior  stories.  The  m.e.  supervises  the 
day-to-day  editorial  operation  and  must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts  experience  who  can  craft 
a  compelling  narrative  and  work  well  with  writers. 
Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 

Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to; 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls  or  e-mails,  please. 
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BY  MARK  FITZGERALD 


Welcome  To  The 
Packaging  Center,  Applicants 

Skills,  frankness,  employee-involvement  count  in  post-press  recruitment, 
and  open  houses  allow  employers  and  applicants  to  check  each  other  out 


Not  so  long  ago,  the  mailroom  recruit¬ 
ment  ads  Tucson  Newspapers  ran  in  its 
own  classifieds  read  as  if  the  jobs  were 
for  Any  Factory,  U.S.A. 

That’s  a  common  failing  of  newspaper  recruit¬ 
ment  that  can  be  fixed  quickly  —  with  immediate 
results  in  attracting  better  qualified  job  candi¬ 
dates,  says  Ted  Lawton, Tucson  Newspapers’  direc¬ 
tor  of  training  and  customer  programs. 

“You’ve  got  to  make  sure  your  ads  are  not 
vague,”  Lawton  says. “Put  in  exactly  what  a  person 
is  doing  and  exactly  what  the  goals  and  benefits 
of  the  job  are.  We  put  in  language  that  tells  peo¬ 
ple  that  they  will  be  coming  to  a  newspaper  — 
where  things  have  to  happen  fast  and  quick.” 
Tucson  Newspapers  —  the  agency  that  oper- 


WORDSMITH 


Are  you  a  fabulous  writer  and  editor?  A  strong,  versatile  concept  per¬ 
son?  Someone  who  understands  pre-teen  girls  —  their  joys,  their  games, 
their  friendships — and  is  able  to  convey  their  sparkle  and  fun  through  live¬ 
ly,  magazine-style  text  and  copy?  Then  we'd  like  to  talk  with  you  about  join¬ 
ing  Pleasant  Company's  Marketing  Communications  team  to  concept,  write, 
and  edit  marketing  materials  that  convey  our  unique  message  and  fit  our 
notable  format. 

Pleasant  Company's  American  Girls  Collection®,  American  Girl  Library®, 
and  American  Girl®,  magazine  celebrate  the  experience  of  growing  up  as 
an  American  girl,  and  our  award-winning  catalogue  presents  high-quality 
products  and  clothing  for  girls.  Our  mission  is  to  educate  and  entertain 
girls  — to  build  self-esteem,  prolong  childhood,  and  make  American  his¬ 
tory  come  alive. 

If  you'd  like  to  live  in  beautiful  southern  Wisconsin  and  work  with  a  team 
of  top  professionals  from  the  Midwest,  New  York,  and  the  West  Coast,  send 
cover  letter,  resume,  writing  samples,  and  salary  requirements  to: 

Recruitment  Specialist-DS 

Pleasant  Company, 

8400  Fairway  Place, 

Middleton,  WI  53562 


ates  joint  business  and  production  functions  of 
Pulitzer  Publishing  Co.’s  Arizona  Daily  Star  and 
Gannett  Co.’s  Tucson  Citizen  —  is  typical  of  a 
trend  in  mailroom  recruiting  that  so  far  is  most 
apparent  in  the  West:  Let  your  job  candidates 
know  what  they  are  getting  into. 

At  Tucson  Newspapers  that  means  not  only 
very  specific  recruitment  ads,  but  getting  the  best 
current  employees  involved  in  the  interview 
process. 

“We  have  our  front-line  ‘stars’  interview  the 
candidates,”  Lawton  says.  “They  don’t  have  final 
say,  but  what  they  can  tell  you  is,  can  the  person 
do  the  job.  We’re  finding  this  has  absolutely  made 
a  huge  difference  in  hiring  people  in  two  or 
three  critical  positions.” 

_  At  the  Sacramento  Bee, 

■  -  this  employee  involvement 

even  extends  to  part-timers. 
The  paper  convenes  a  panel 
of  part-time  workers  who 

concept  per- 

,  .  ^  them  on  interviewing  tech- 

,  inGir  games,  niques  and  legality  issues 

I  through  live-  and  pay  the  panel  for  the 


I’l.EASANTl 
j  COM  PAN  Y! 


inieri 


EDITOR 

Washington  Jewish  Week 

Editor  for  a  weekly  award-winning 
Jewish  newspaper  in  the  nation's 
capitol  to  manage  an  editorial 
staff  of  eight.  Duties  include  editing 
copy  of  local,  national  and  inter¬ 
national  events,  composing  edito¬ 
rials,  assigning  stories  to  staff  and 
freelance  writers.  Candidate  should 
be  able  to  maintain  open  lines  of 
communication  with  local  commu¬ 
nity  organizations  and  should  have 
a  working  knowledge  of  current 
Jewish  Issues.  Please  forward  resume 
to; 

Jonathan  Kapiloff,  Publisher 

Washington  Jewish  Week 

12300  Twinbrook  Pkwy,  Suite  250 
Rockville,  MD  20852 
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time  they  spend  interviewing,  etcetera,”  says  the 
paper’s  employment  manager,  Mike  Scorza.The 
Bee  instituted  the  program  last  summer  in  hopes 
of  reducing  a  turnover  rate  that  was  running  43% 
annually  among  part-timers.  “Many  of  these 
employees  simply  never  made  it  to  their  six- 
month  review,”  Lawton  says. 

Lawton  likes  the  results  so  far:  In  its  first  three 
months,  108  employees  were  hired  through  the 
process  —  and  just  three  left. 

Like  some  other  West  Coast  papers,  the  Bee  in 
fact,  is  dropping  classified  ads  as  its  main  recruit¬ 
ment  tool. 

With  too  many  applicants 
deficient  in  English  —  or 
illiterate  in  any  language  — 
the  paper  was  forced  to  sift 
through  hundreds  of 
unqualified  candidates. 

“Traditional  recruitment 
ads  simply  did  not  cut  it  at 
the  Sacramento  Bee,” 

Lawton  says. 

Now  the  Bee  insists  each 
job  candidate  fill  out  the 
application  in  person  and  in 
the  human  resources  office, 
where  HR  employees  can 
conduct  an  informal  inter¬ 
view. 

Similarly,  the  Seattle 
Times  requires  applicants  to 
write  a  short  paragraph 
explaining  why  they  want 
to  work  there. 

“This  really  helps  in 
screening  out  applicants,” 
says  Jo  Drake,  assistant  pack¬ 
aging  manager  at  the  Times, 
which  manages  business 
and  production  operations 
for  the  Blethen  family’s 
Times  and  Hearst  Corp.’s 
Seattle  Post-Intelligencer 

Another  technique  the 
Times  uses  to  ensure  that 
both  the  mailroom  job  can¬ 
didate  —  and  the  newspa¬ 
per  —  know  what  lies 
ahead  is  the  open  house. 

Open  houses  are  held  at 
night  and  on  Saturdays 
when  the  packaging  depart¬ 
ment  is  actually  running  — 
so  candidates  can  see  what 
is  involved. 

“I  don’t  care  how  many 
times  you  explain  what 
inserting  is,  people  have  to 
see  it  to  understand,”  says 
Seattle  Times  vice  presi¬ 
dent/operations  Frank  M. 

Paiva. 

Candidates  also  get  to  see 


the  kind  of  environment  they  would  be 
coming  into  —  something  the  Times  also 
stresses  in  its  revised  job  applications. 

“We  ask  if  they  have  problems  working 
in  a  loud  environment ....  We  ask  if  they’ve  ever 
worked  with  a  diverse  work  force,  and  we  want 
to  explain  what  that  means,”  Paiva  says. 

“And  here’s  another  one,”  he  adds.  “How  many 
[newspapers]  ever  ask, ‘Have  you  ever  worked  in 
a  job  that  required  repetitive  lifting  of  35 
pounds?’  ” 


(See  Recruitment  on  page  41) 


The  Plain  Dealer 

Cleveland,  Ohio 

The  Plain  Dealer,  Ohio's  largest  newspaper,  seeks  skilled  journalists  in  several 
disciplines.  We  serve  a  seven-county  metropolitan  area  of  2,815,100  people. 
Northeast  Ohio  is  one  of  America's  most  diverse  areas  of  culture,  race,  ethnicity 
and  economic  activity.  The  Plain  Dealer  is  interested  in  strengthening  a  diverse 
newsroom  of  journalists,  men  and  women  who  see  diversity  of  people  and  their 
ideas  as  news  opportunities. 


DEPUTY  METROPOLITAN  EDITOR:  This  is  a 
senior-level  position,  one  of  three  deputy 
metropolitan  editors  who  report  to  the 
metropolitan  editor.  Each  deputy  has 
several  assistants  and  a  large  team  of 
reporters.  We  want  an  experienced  editor, 
preferably  someone  who  has  worked  at 
another  metropolitan  daily.  We  want  an 
editor  who  knows  news,  who  appreci¬ 
ates  diversity  in  story  ideas,  who  has 
little  tolerance  for  the  routine  and  who  has 
strong  reporting,  editing  and  coaching 
skills. 

ASSISTANT  METROPOLITAN  EDITORS:  These 
editors  supen/ise  teams  of  reporters.  We 
seek  experienced  assignment  editors  who 
enjoy  working  with  reporters  to  coax  the 
best  stories  and  the  best  writing  into  the 
paper. 

PHOTOJOURNALISTS:  The  Plain  Dealer 
prefers  this  term  to  photographer.  We 
are  looking  for  newsmen  and  news- 
women  who  report  with  a  camera.  We 
want  photojournalists  with  experience  in 
covering  breaking  news  and  who  enjoy 
the  variety  and  challenge  of  feature  pho¬ 
tography. 

COPY  EDITORS:  Our  news  and  features  copy 
desks  need  experienced  copy  editors  who 
work  collegially,  who  are  willing  to  challenge 
local  stories  as  well  as  wire  copy,  who 
understand  good  writing,  who  demand 
accuracy  and  fairness  in  stories,  and  who 
write  headlines  that  are  fair,  accurate  and 
compelling. 


REPORTERS:  We  are  looking  for  reporters  to 
cover  local  news.  Assignments  would  be  in 
our  Cleveland  newsroom  and  in  our  five 
regional  bureaus.  We  want  experienced 
reporters  who  understand  how  to  get  a  vari¬ 
ety  of  stories  on  topics  from  the  inner  city 
to  the  suburbs.  We  want  reporters  who  are 
enthusiastic  about  covering  local  news  - 
communities,  schools,  civic  organizations, 
politics,  popular  culture  and  other  urban 
issues.  These  same  reporters  should  be 
able  to  recognize  and  conduct  investiga¬ 
tive  projects. 

CHIEF  GRAPHIC  ARTIST:  The  man  or  woman 
who  leads  our  graphic  art  depart¬ 
ment  should  believe  passionately  in  graph¬ 
ics  as  news.  This  department  provides  all 
graphic  elements  for  the  newspaper's  fea¬ 
tures  and  news  pages.  Its  news  artists  ren¬ 
der  not  only  daily  informational  graphics 
but  also  major  explanatory  graphics,  illus¬ 
trations,  and  graphic  work  for  special  sec¬ 
tions.  Candidates  should  have  strong 
graphic  art  and  leadership  skills;  they  must 
understand  news. 

GRAPHIC  ARTISTS:  We  seek  artists  with 
strong  art  education  backgrounds,  as  well 
as  newspaper  or  magazine  experience.  That 
experience  should  equip  them  to  be  news- 
oriented  journalists  as  well  as  artists. 
Candidates  should  have  strong  skills  in  pro¬ 
ducing  informational  graphics  and  other  art 
elements  that  communicate  clearly  and 
instantly.  We  require  excellent  computer 
skills,  including  experience  with  Quark¬ 
XPress,  Adobe  Illustrator,  and/or  Freehand. 


To  apply,  send  a  letter  of  application,  a  r^sum^  and  clips  or  a  portfoiio  to: 
Box  08438,  Editor  &  Publisher 

EQUAL  OPPORTUNITY  EMPLOYER 
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MARKETING/Circulation 


BY  M.L.  STEIN 

Borrowed  Bus  Ads 
Bug  Brugmann  Big  Time 

Crusty  publisher  of  S.F.  alternative  weekly  sees  conspiracy  in  missing  bus  ads,  featuring  him 


Bruce  brugmann  is  mad  as  hell  and  he’s 
not  going  to  take  it  anymore. 

The  editor  and  publisher  of  the  alterna¬ 
tive  San  Francisco  Bay  Guardian  fumed 
that  somebody  ripped  the  paper’s  promotional  ads 
from  city  buses.  The  ads  show  him  with  a  grim 
expression  and  a  baseball  bat,  proclaiming:  “City 
Hall  is  full  of  Crooks.  I  want  them  exposed!” 

But  the  problem  is  that  nobody  at  the  Guardian 
seems  to  know  exactly  how  the  placards  disap¬ 
peared  or  why.  Recently,  the  BigMouth  ad  agency 
in  San  Francisco  created  a  $300,000,  “Raging 
Bruce”  campaign.  The  ads  picture  Brugmann  in 

front  of  City  Hall 

‘This  has  the  earmarks 


has  the  earmarks 

ordering  citizens 

of  a  well-orchestrated  to  “Read  my 

'  job.  ITS  political 

^  and  glowering 

censorship."  under  a  movie 

-Bay  Guardian  publisher  he 

Bruce  Brugmann  sputters  ‘Seven 

Bucks  for  that 
Bogus  Flick  — 
Not  in  My  Town!”  In  another  ad,  a  kindlier 
Brugmann,  holding  a  bunch  of  flowers,  observes. 
“This  town’s  full  of  Lonely  People.  Let’s  get’em 
Together”  —  a  pitch  for  the  Guardian's  personals 
pages. 

At  6-foot-5  and  250  pounds,  the  bearded 
Brugmann  is  a  formidable  presence  and  comes 
across  even  more  formidably  in  the  advertise¬ 
ments. 


and  radio  spots.  The  campaign,  Brugmann  says, 
aims  to  highlight  the  independent,  local  and  muck¬ 
raking  character  of  the  free  tabloid  he  and  his 
wife,  Jean,  founded  31  years  ago. The  Guardian  is 
in  a  circulation  battle  with  a  relative  newcomer, 
the  S.F.  Weekly,  owned  by  the  Phoenix-based  New 
Times  Co.,  an  alternative  chain. 

The  funny  thing,  mused  Brugmann,  Guardian 
general  manager  Mike  Ellerin  and  BigMouth  cre¬ 
ative  director  Mike  Yoffi,  is  that  the  agency’s  other 
“Raging  Bruce”  ads  remained  on  the  Municipal 
Railway,  known  as  Muni,  buses  while  the  City  Hall 
ones  vanished.  Besides  scanning  the  streets  for 
that  particular  ad  on  buses,  Ellerin  and  Yoffi  said 
they  conducted  an  inspection  of  four  bus  yards  — 
one  across  the  street  from  the  Guardian  building 
—  and  found  only  two  vehicles  with  the  “Crooks” 
display,  one  marked  for  the  scrap  heap  and  the 
other  apparently  permanently  out  of  service.  Yoffi 
said  the  Guardian  bought  ads  on  200  buses. 

“This  has  the  earmarks  of  a  well-orchestrated 
job,”  Brugmann  raged  in  an  interview. “It’s  political 
censorship.  This  is  supposed  to  be  a  great  liberal 
city,  and  yet  signs  are  taken  down  without  permis¬ 
sion  in  the  dead  of  night  in  violation  of  the  First 
Amendment.” 

Brugmann  said  the  Crooks  in  City  Hall  ad  refers 
to  what  he  alleges  is  a  longtime  control  of  city  gov¬ 
ernment  by  the  Pacific  Gas  &  Electric  Co.,  a  giant 
utility  the  Guardian  has  been  blasting  away  at  for 
years.  He  hinted  darkly  that  the  newspaper’s  cru¬ 
sade  inspired  the  ad  suppression. 

Muni  spokesman  Alan  Siegel  said  he 


The  ad  blitz  is  spread  all  over  San 
Francisco,  including  bill- 
boards 


understood  Brugmann’s  umbrage  but 
denied  Muni  had  anything  to  do  with 
removing  the  ads. “No  one  asked  us  to 
remove  them  and  even  if  they  had,  we 
would  not  have  done  it,”  he  insisted. 
“We  do  not  trample  on  people’s  First 
1  Amendment  rights.” 

I  According  to  the  Guardian,  that 
I  leaves  TDI  (Transportation  Displays 
I  Inc.),  a  national  company  owned  by 
■  CBS,  which  contracts  with  the  city 
B  for  ad  placement  on  buses,  bus 
B  shelters,  news  kiosks  and  other 
rj  municipal  properties. 

David  Wallach,  president  of  ATA 
advertising,  the  Guardian's  place¬ 
ment  agency,  said  that  Mike 
Collins  of  TDI  admitted  to  him 
that  he  ordered  “some  of  the 


. .  Guardian 

billboard  like  those 
stripped  from  city  buses 
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I  WANT  A  FEATURE 

ON  THE  CITY’S 


“No  one  asked  us  to 
remove  them  and  even  if 
they  had,  we  ivoidd  not 
have  done  it.  We  do  not 
trample  on  people’s  First 
A tnendment  rights.” 

—  Muni  spokesman  Alan  Siegel 

(iucin/iaii's  ads  peeled  off  buses 
because  TDI  liad  “overbooked"  and 
needed  room  for  other  customers  ads, 
Wallaeh  said.  He  said  C^ollins  did  not 
explain  the  apparent  selection  of  only 
the  Clity  Hall  posters  for  displacement. 
Ca)llins  did  not  return  phone  calls. 
Ellerin  said  he  had  made  a  lunch  date 
with  Collins,  who  failed  to  show  up. 

“That’s  bullshit,"  Brugmann  thun¬ 
dered  about  Collins’  reported  state¬ 
ment.  “We  had  a  contract  with  TDI, 
which  w'as  violated.  The  City  Hall  ad 
was  an  essential  part  of  our  campaign. 
He  tt)ok  out  our  mission  statement  — 
the  news  point  of  the  whole  thing. 
Without  it,  the  rest  of  our  effort  looks 
frivolous.  It’s  unconscionable  and 
unprofessional  for  a  company  to  pull 
those  ads  without  notification. The  real 
question  is,  Who  told  him  to  do  it?’And 
if  he  overbooked,  why  were  just  the 
City  Hall  ads  taken  off” 

Yoffi  said  the  City  Hall  ads  began  dis¬ 
appearing  the  last  week  in  February, 
two  weeks  before  the  expiration  of  the 
contract  on  March  8.  Brugmann  said  he 
will  discuss  the  matter  with  his  lawyers 
and  will  notify'  CBS  and  its  parent  com¬ 
pany,  Westinghouse,  of  the  “scandal." 


ACLU  Campaign 
Exploits  News 

The  inquiry  into  President 

Clinton’s  sex  life  was  the  subject 
for  the  American  Civil  Liberties  Union’s 
advertising  campaign  about  public 
morality.  The  campaign  launched  in  the 
New  York  Times. 

“How  would  you  feel  if  all  your 
phone  conversations  last  night  were 
.secretly  taped  and  made  public  today?" 
the  ad  asks,  questioning  the  dangerous 
combination  of  overzealous  law  en¬ 
forcement  and  lax  privacy  laws. 

The  campaign  will  address  a  new 
issue  each  month  in  full-page  ads  that 
will  run  through  December. 

“W'e  want  people  to  stop  and  think 
the  next  time  they  hear  Newt  Gingrich 
or  Jesse  Helms  or  Pat  Robertson  speak¬ 
ing  from  their  bully  pulpits  about 
morality,"  said  ACLU  executive  director 
Ira  Cilas.ser. 

“We  want  people  to  think  back  to 
the  moral  principles  upon  which  our 
nation  is  founded." 

Houston  Chronicle 
Campaigns 

The  HOUSTON  chronicle  is  run¬ 
ning  new  TV  and  print  ads  as  part 
of  an  ongoing  branding  campaign. 

The  new  ads,  the  second  phase  of  a 
campaign  begun  last  year,  are  slated  for 
local  TV’,  and  local  and  national  media, 
including  the  Chronicle,  Texas  .Monthly 
and  in-flight  magazines,  according  to 
Jocely  n  Marek,  vice  president  of  mar¬ 
keting.  Radio,  billboards  and  the 
Internet  are  also  being  used,  she  said. 

The  ads  were  launched  during  the 
Olympics,  when  the  paper  bought  a 
Gold  sponsorship  from  the  local  CBS 
affiliate.  Rives  Carlberg,  the  agency  that 
prepared  the  campaign,  also  created 
spots  targeting  Generation  X  and 
Spanish-speaking  readers. 

The  paper’s  first-ever  Spanish-lan- 
guage  TV  spot  was  destined  to  air  on 
local  Telemundo  and  Univision  affili¬ 
ates.  “For  years  we  have  spoken  to  our 
Hispanic  consumers  through  Spanish- 
language  radio,"  Marek  said.  “This  spot  is 
part  of  our  ongoing  effort  to  reach  Hou¬ 
ston’s  growing  Hispanic  community.” 

The  Chronicle  trades  space  in  the 
paper  for  local  cable  television  spots 


but  paid  for  the  Gold  sponsorship  and 
other  elements  of  the  campaign.  Marek 
declined  to  say  how  much  was  spent. 

The  campaign  will  continue  through¬ 
out  the  year. 

BET  Weekend 
To  Newsstands 

ET  WEEKEND,  THE  newspaper 
magazine  supplement  produced  by 
Black  Entertainment  Television,  is  for 
sale  on  newsstands. 

“We  did  it  because  people  kept  ask¬ 
ing  us  for  the  magazine,”  said  Clarence 
Brown,  vice  president  for  operations  at 
BET  Holdings  Inc.  and  associate  pub¬ 
lisher. 

BET  Weekend,  a  lifestyle  and  enter¬ 
tainment  magazine  targeted  to  affluent 
African-American  readers,  went  to 
newsstands  in  February  with  a  cover 
price  of  99  cents.  It  was  sold  in  a  poly¬ 
bag  with  a  music  ('D  featuring  several 
artists. 

The  decision  to  .sell  single  copies  fol¬ 
lows  a  test  issue  distributed  in  August 
199"'.  However,  BET  plans  to  continue 
distributing  the  magazine  in  newspa¬ 
pers. 

It  is  inserted  in  more  than  20  news¬ 
papers  across  the  country  and  in  the 
(',aribbean,  and  will  be  sold  in  several  of 
those  markets  as  well  as  in  new'  territo 
ries  such  as  Cleveland  and  Oakland, 
(^alif 

BET  Weekend  was  introduced  in 
February  1996  as  a  joint  venture  with 
the  New  York  Daily  News.  It  went  from 
quarterly  to  monthly,  severed  its  associ¬ 
ation  with  the  Daily  News  and  moved 
operations  from  New  York  to  BET  head¬ 
quarters  in  Washington,  D.C.  Billed  as 
the  second-largest  magazine  targeted  to 
African-American  readers,  it  plans  to 
put  100,000  copies  of  its  1.2  million 
press  run  on  newsstands,  said  spokes¬ 
woman  Flo  McAfee. 

Philly  Auto  Show 

The  PHILADELPHIA  Inquirer-Daily 
News  sponsored  the  Philadelphia 
Auto  Show  and  distributed  show  guides 
in  two  editions. 

Guides  also  were  handed  out  at  the 
show,  where  the  papers  had  a  booth 
and  showcased  CarHunter,  the  auto 
:  component  of  Philadelphia  Online,  the 
i  newspapers’ Web  site. 


March  21, 1998 


http://www.mediainfb.com 


Editor  Pi  BiJSHER  25 


LOGY 


Donrey  Expands, 
Consolidates  Plants 


Through  the  summer  of  - 

1999,  Donrey  Media  Group 
is  spending  $60  -70  million 
to  expand  and  upgrade 
production  facilities  at  its 
largest  daily. 

Construction  began  late  last 
month  on  a  1 39,265-square-foot 
extension  to  the  Las  Vegas  Review-Journal's  pro¬ 
duction  plant.  Managing  construction  is  Los 
Angeles-based  C.W.  Driver,  a  firm  specializing  in 
newspaper  plants. 

The  new  pressroom  will  house  two  new  eight- 
tower,  12-reel  Goss  Newsliner  presses.  Construc¬ 
tion  is  to  end  and  press  installation  to  begin  in 
October,  with  full  production  to  commence  the 
following  summer. 

From  folder  conveyors  to  bundle  wrappers,  the 
new  mailroom  will  be  equipped  by  Heidelberg 
Finishing  Systems.  Inserting  will  be  handled  by 
two  22-hopper  and  two  14-hopper  NP630 
machines  —  one  of  each  inserter  for  each  press. 

Quipp  Systems  cart  loading  will  be  used  at  the 
distribution  dock. 

The  Newsliners  will  replace  26  units  on  two 
Goss  Metro-Offset  presses  that  also  print  the  Las 
Vegas  Sun.  Installed  in  1971  and  1985,  the  older 
press  lines  were  joined  by  two  color  towers  in 
1995.  But  those  towers,  said  Donrey  western 
group  vice  president  David  A.  Osborn,  “are  already 
at  capacity .” 

The  Metros  will  go  back  to  Goss,  essentially  as 
trade-ins,  according  to  Donrey  corporate  produc¬ 
tion  and  technology  director  Eddy  iMetz. 

Each  new  press  will  be  able  tt)  print  up  to  96 
pages  straight.  But  besides  offering  50%  more 
print  capacity  than  the  older  presses,  the 
Newsliners  will  run  faster  and  allow  significantly 
more  four<'olor  printing. 

inkers  will  be  keyless  and  drives  will  be  shaft¬ 
less  —  the  first  shaftless  Newsliners  in  the  United 
States,  with  a  motor  at  each  printing  couple. 

Noting  his  196,773-circulation  paper  has  been 
among  the  country  's  fastest-growing  in  the  199()s, 
R-J  publisher  Sherman  R.  Frederick  told  the 
Associated  Press,  “We  needed  a  bigger,  faster 
press”  to  meet  readers’  and  advertisers’  needs. 

(The  paper’s  page  count  has  grown,  but  its 
copy  count  is  flat. The  Las  Vegas-Glark  County- 
newspaper  designated  market  is  probably  the 
fastest  growing,  with  a  population  estimated  to 
be  50%  larger  last  year  than  was  reported  in  the 
1990  census.  But  over  the  same  period,  circula¬ 
tion  of  the  morning  Revieiv-Joiirnal  declined  by- 
just  under  500  copies,  while  that  of  the  smaller 


Changes  add 
capacity  and 
color  to  large  and 
small  dailies 


-  evening  Sun  rose  by  almost  10 

times  that  amount.  In  other 
words,  the  newspaper  that  was 
the  failing  partner  at  the  incep¬ 
tion  of  the  publishing  compa¬ 
nies’  joint  operating  agreement 
has  come  to  account  for  all  cir¬ 
culation  growth  at  the  JOA.  Its 
own  14%  growth  —  to  38,332  —  drove  up  com¬ 
bined  circulation  by  just  over  2%.) 

Meanwhile,  in  Southern  California,  Donrey-  relo¬ 
cated  production  of  the  Redlands  Daily  Facts, 
along  with  three  units  of  its  five-unit  Goss 
Community  press,  to  the  Hemet  News,  about  30 
minutes  away. 

Metz  said  the  units  were  cut  down  and  stacked 
on  the  larger  Hemet  press. The  re-maining  units 
were  to  go  to  other  Donrey  sites.) 

Consolidation  of  production  was  expected  to 
result  in  the  layoffs  of  one  part-time  and  one  full¬ 
time  worker  in  distribution.  Other  staffers  trans¬ 
ferred  to  the  Neu’s  or  were  offered  other  jobs  at 
the  Daily  Facts. 

In  addition  to  adding  page/color  capacity  for 
both  small  dailies,  the  move  expanded  produc¬ 
tion  of  a  television  programming  booklet,  extend¬ 
ing  it  to  Daily  Facts  readers  for  the  first  time  and 
enlarging  the  booklet  already-  printed  for  the 
Inland  Valley  Daily  Bulletin,  in  Ontario. 

In  Northern  California’s  Butte  County-,  Donrey’s 
Oroville  Mercury  Register  has  been  printed  at 
the  Chico  Enterprise-Record  for  some  time.  So, 
about  the  time  Oroville  rebuilt  its  offices  after  an 
Air  Force  U-2  spy  plane  crashed  in  its  parking  lot, 
the  undamaged  (Community-  press  was  shipped  to 
Donrey’s  Daily  Herald,  Columbia,Tenn. 

In  Columbia,  publisher  Mark  Palmer  reported 
the  press  expansion  complete,  with  all  units  in 
use.  The  seven  units  and  folder  from  Oroville 
went  t)nto  the  floor  in  Columbia,  along  with  two 
of  the  Daily  Herald's  eight  units.  Four  other 
Herald  units  were  cut  from  their  rollstands, 
rebuilt  and  stacked  on  four  floor  units. 

The  four  stacked  units  and  ninth  floor  unit  are 
dedicated  color  units.  The  expansion  could  sup¬ 
ply-  color  but  not  extra  pages.  Palmer  explained, 
because  the  SC  folder  can  only  pull  eight  webs. 

“We  certainly-  needed  it  a  long  time,”  Palmer 
said  about  the  color  capacity-,  adding  that  “it  is  all 
to  satisfy-  adverti,sers.” 

For  the  pressroom,  the  expansion  means  that 
the  Sunday  paper,  which  once  required  as  many 
as  five  runs,  can  nt)w  be  produced  in  two  runs, 
and  press  runs  for  Friday-  editions  have  been  cut 
from  three  to  two,  according  to  Palmer. 
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No  Going  Back 
From  Offset 


Aided  by  an  unusually  mild  winter,  construction  is 
already  under  way  on  the  $6.35  million  expansion  of 
the  production  plant  at  Thomson  Newspapers’  21,(){)()- 
circulation  Reporter,  in  Fond  du  Lac,Wis.“The  building  is 
up,  we  are  pouring  the  floor  and  we  are  well  within  our 

window  to  begin  installation  of  the  - 

press  around  April  1 ,”  said  Paul 
Seveska,  president  of  the  Winnebago 
strategic  market  group,  one  of  two  | 

SMGs  Thomson  established  in 
Wisconsin. 

Expected  to  be  operating  by  sum¬ 
mer,  the  expansion  will  add  20,()()() 
square  feet  to  the  Reporter'^  produc¬ 


ts  installing  a  refurbished  (ioss  Urbanite  offset  press  for  the 
two-phase  press  expansion.  When  the  refurbished  press  is 
online.  Fond  du  Lac  will  decommission  and  refurbish  its 
existing  seven-unit  Urbanite 

Mailroom  operations  at  the  expanded  production  plant 
will  be  automated  with  the  installation  of  two  GMS  SLS- 
lOOO  12:1  inserters. 

Cdeveland-based  GSl  Architects  Inc.  designed  the  expan¬ 
sion,  and  general  contractor  Boldt  Construction  Inc., 
Appleton,  Wis.,  is  building  it. 


Sheboygan  joins 
Fond  dll  Lac  at 
expanded 
Thomson 
production 
center 


tion  facility  in  downtown  Fond  du  Lac 
—  and  will  permit  permanent  produc¬ 
tion  of  Thom.son's  27,()()()-circulation 
Sheboygan  Press  on  offset  presses. 

(Tmtralizing  production  of  the  two 
papers  is  a  development  that  hap¬ 
pened  literal!)’  by  accident,  Seveska 
says.  Last  December,  a  gear  broke  on 
Sheboygan's  45-)ear-old  Goss  letter- 
press  press. 

“For  1 1  days  we  had  to  print  the 
Sheboygan  paper  on  the  Fond  du  Lac 
press,”  Seveska  said.  “Well,  once  we  did 
that,  as  you  might  expect,  our  readers 
and  advertisers  said.  Whoa!  What  hap¬ 
pened?’ They  really  liked  the  quality, 
and  we  found  out  it  is  feasible.  So  on 
or  about  May  1  we  will  move  produc¬ 
tion  permanently  to  Fond  du  Lac.” 

In  addition  to  centralizing  produc¬ 
tion,  the  increased  color  capacity  and 
operating  efficiencies  are  needed  to 
meet  the  Thomson  SMG’s  growing 
advertising  insert  business,  said  Jerr)’ 
Morgan,  the  group’s  director  of  pro 
duction. 

“We  are  taking  a  practical  approach 
to  this  expansion  project  by  utilizing  a 
large  parking  area  adjacent  to  the 
existing  pressroom  for  construction  of 
the  new  tacility,”  Morgan  said. 

Inland  Newspaper  Machinery  Corp. 
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Thomson  is  also  investing  $2.5  million  to  put 
Atex  editorial  and  classified  ad  systems  into  the 
Reporter,  the  Press  and  a  third  Winnebago  SMG 
paper,  the  Herald-Times-Reporter  in  Mintowoc. 

A  wide  area  network  for  electronic  page  trans¬ 
mission  also  is  being  installed  between  the 
Sheboygan  paper  and  the  Fond  du  Lac  facility, 
Seveska  said. 

“Bottom-line:  Building  construction  is  going 
ahead  of  schedule.  Inland  is  on  schedule  with  the 
press  and  GMA  is  ahead  of  schedule  with  the 
mailroom  equipment,”  Seveska  said. 


Clarification 


Following  remarks  BYTKS  (U.S.A.)  national  sales 
manager  Mike  Shafer,  a  story  in  the  Feb.  21  issue  of 
E&P  indicated  thatTKS  sold  a  press  to  Ventura  County 
(Calif.)  Star.  Shafer  made  no  such  statement,  and  his  corn- 
pant'  made  no  such  sale. 

The  TKS  press  was  sold  to  the  E. W.  Scripps  paper  by 
Inland  Newspaper  Machinery  Corp.  Bought  new  by  Dow 
Jones  several  years  ago,  the  press  is  one  of  two  held  in 
storage.  After  the  original  sale,  “we  were  out  of  the  pic¬ 
ture,”  says  Shafer.  Sale  of  the  second  press  is  pending. 

MacMillan  Bloedel 
Exits  Newsprint 

Macmillan  bloedel  LTD.,Vancouver,B.C.,will  spin 
off  its  newsprint  manufacturing  operations  as  part  of 
restructuring  that  also  may  include  selling  some  business¬ 
es,  closing  facilities  and  reducing  is  work  force  by  2,700 
jobs. 

The  decision  to  restructure  followed  last  fall’s  appoint¬ 
ment  of  Tom  Stephens  as  CEO  and  a  subsequent  three- 
month  review  of  the  company’s  business.  Stephens  said 
the  changes  are  aimed  at  further  strengthening  the  compa¬ 
ny’s  position  in  the  building  materials  business.  In 
November,  the  company’s  stock  had  fallen  to  its  lowest 
level  since  1986. 

The  groundwood  paper  mills  already  were  separately 
incorporated  as  MB  Paper  Ltd.,  with  annual  sales  of 
approximately  $900  million.  MB  Paper  president  Graham 
Bender  will  head  the  new  company,  shares  in  which  are  to 
go  to  MB  shareholders.  Its  two  mills’  six  machines  produce 
870,000  metric  tons  of  newsprint,  directory  paper,  light¬ 
weight  coated  paper  and  soft-calendered  specialty  prod¬ 
ucts. 

In  announcing  the  restructuring,  Stephens  said  that  his 
company’s  groundwood  paper  business  had  been  “substan¬ 
tially  upgraded  with  capital  infusions  in  the  last  five  years.” 
He  added  that  work  force  cuts  and  changes  in  workplace 
practices  would  follow  to  correct  “labor-cost  disadvan- 
tages.”A  subsequent  announcement  of  a  25%  staff  reduc¬ 
tion  was  equated  with  $35  million  in  annual  savings,  or 
$40  (Canadian)  per  ton. 


PRESSROOMS 


Kenneth  GOODSON  was  promoted  from  manager  to 
director  of  quality  assurance  in  the  production  depart¬ 
ment  of  the  Dallas  Morning  News,  where  he  is  concerned 
with  quality  issues  of  customers,  subscribers  and  the  daily 
printed  newspaper.  Goodson's  20  years  at  newspapers  include 
experience  in  purchasing  procedures,  construction  projects 
and  printing. 

Goodson  moved  to  the  News  five  years  ago  from  his 
post  as  production  director  for  the  Daily  Record.  Parsip- 
pany,  N.J. 


UENDO 


LAGREEMENTS 


Press  register-control  system  manufacturer  TERNES  REGISTER  SYSTEM,  White 
Bear  Township,  Minn.,  will  distribute  ink  pumps  and  other  printing  industry  products 
from  Ingersoll  Rand's  ARO  FLUID  PRODUCTS  division.  ARO  makes  a  large  number  of 
different  types  of  products  that  dispense  inks  and  coatings  to  a  press. 

Its  product  line  for  printers  includes  the  bulk  or  tote  tank  (1,000-plus  lbs.)  for  which 
automatic  switch-over/backup  systems  are  available,  stationary  and  portable  5-  to  55-gal- 
lon  supplies  that  pump  medium-  to  heavy-viscosity  inks  at  between  0.75  and  3.3  gallons 
per  minute  (also  available  with  switchover/backup)  and  diaphragm  pumps  for  more-fluid 
and  flexo  inks. 

MEGTEC  SYSTEMS,  DePere,  Wis.,  a  unit  of  Sequa  Corp.,  licensed  exclusive  rights  to 
build  and  sell  zero-speed  splicers  and  related  equipment  from  BUTLER  AUTDMATIC. 
Canton,  Mass.,  to  the  web-offset  printing  market.  Other  products  included  in  the  agree¬ 
ment  are  the  Butler  9000  splicer,  all  infeeds  and  turn  bars,  roll  shaft  handling  cart,  flash 
data,  automated  hoists,  floor  conveyor  systems  and  roll  shaft  handling  systems. 
MEGTEC  will  install,  service  and  supply  spare  parts  for  the  Butler  equipment.  Butler 
will  continue  to  service  existing  installations.  Butler  has  enlarged  its  parts  department 
and  is  building  a  new  headquarters  and  manufacturing  plant. 


VEHDOkJMlDlillj 


Lawrence  M.  miller  was  named  sales  and  marketing  vice  president  at  Baldwin 
Graphics  Systems,  Shelton,  Conn.  With  25  years  in  the  industry,  he  most  recently  was 
employed  by  Grace  Tec  Systems  as  worldwide  sales  vice  president,  and  was  instrumental 
in  combining  the  Graphic  Arts  division  of  TEC  Systems  and  MEG  as  a  joint  sales  and 
service  company. 


TKS  (U.S.A.)  Inc.,  Richardson,  Texas,  is  adding  to  its  field  service  support  staff  two 
experienced  but  as  yet  unnamed  supervisors,  mechanical  and  electrical,  from  the  TKS 
factory  in  Japan.  It  also  hired  two  more  mechanical  service  technicians  and  an  addi¬ 
tional  electrical  engineer.  A  technical  support  team  will  help  prepare  proposals  and  pro¬ 
vide  mechanical  and  electrical  advice. 


iND  INSTALLATIONS 


KBA-MOHER  corp.,  York.  Pa.,  will 
install  an  open-fountain  Colora  press 
with  two  2;5;5  folders  at  the  Fayetteville 
Observer-Times,  which  is  investing  $30 
million  in  printing  and  packaging  equip¬ 
ment.  The  70,000-  page-per-hour  shaft¬ 
less  Colora,  able  to  print  up  to  96  pages 
straight,  will  have  six  eight-couple  tow¬ 
ers  tor  printing  process  color  on  as  many 
as  48  consecutive  pages.  The  press  will 
occupy  a  new  area  in  an  expanded  pro¬ 
duction  and  packaging  facility  (an  addi¬ 
tional  55,000  square  feet)  tor  which 
Fayetteville  Publishing  Co.  will  break 
ground  in  a  few  months.  To  be  delivered 
in  April  of  next  year,  the  press  is  expect¬ 
ed  to  be  on  edition  five  months  later. 

GOSS  GRAPHIC  SYSTEMS  INC., 

Westmont,  III,,  sold  the  Las  Vegas  Review- 
Journal  Nio  eight-tower,  Newsliner  presses 
with  ColorFLow  keyless  inking,  each  with  a 
3:2  (older  and  triple-high  formers.  The 


order  includes  Honeywell  press  control 
system  with  shaftless  drives  at  each  print 
couple  and  Goss'  new  two-arm  core  drive/ 
brake  system  RTPs.  The  presses  will  allow 
printing  of  a  96-page  newspaper  with  up  to 
32  pages  of  process  color  and  64  pages  of 
spot  color  in  a  single  straight  run  (see 
story,  p,  26). 

KING  PRESS  CORP.,  Joplin,  Mo., 
shipped  an  11 -unit  web  press  —  Media 
King  2000  towers  and  Process  King  hori¬ 
zontal  units  —  along  with  a  KJ40  folder  to 
Makkah  Printing  and  Information,  Mecca, 
Saudi  Arabia,  for  four-color  newspaper  and 
commercial  printing,  including  popular 
newspaper  products  with  glossy  heatset 
color  pages. 

King  also  supplied  a  Color  King  2000 
with  KC8A  folder,  suitable  for  newspaper 
and  book  production,  and  auxiliary 
automation  to  Nitrianski  TIaciarne  A.S., 
Nitra,  Slovak  Republic. 
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at  Thomson 


specifically  targeted  at  the  huge 
population  of  65  million  1 8-  to  34-year-olds.  1 
Chock-full  of  relevant  coverage  of  hot  topics 
such  as  TV,  music,  movies,  finance,  technology, 
lifestyle  news  and  a  host  of  other  features,  7//t  strives 
to  dispel  the  myths  and  capture  the  essence  of  this 
chameleon-like,  and  often  misunderstood,  population. 


Thomson  Target  Medio 
730  N.  Franklin  St.,  Suite  706 
Chicago,  IL  60610 
Phone;  (800)  217-8679 
Fox:  (312)  573-3810 
E-mail:  moreinfa@ttmedia.com 


As  with  all  Thomson  Target  Media  publications, 
we  provide  you  with  the  most  comprehensive 
marketing  and  sales  support  in  the  industry.  For 
more  details  on  Tilt  and  other  Thomson  Target 
Media  products,  call  us  at  (800)  217-8679,  e-mail 
us  at  moreinfo@ttmedia.com  or  simply  send  in  this 
reply  card. 


Yes,  I  want  the  angle  on  Tilt.  Please  send  me  more 
information. 

Fill  out  the  card  below.  Mail  it,  fax  it  or  just  call 
Deb  Dreyfuss-Tuchman  at  (800)  217-8679. 


mm  liis 


Armed  with  $1 25  billion  in  spending  power,  this 
generation  is  looking  for  the  good  life — and 

advertisers  ore  looking  for  them.  So 
naturally.  Tilt  creates  fantastic 
opportunities  for  a  broad 
cross-section  of  traditional  and 
non-traditional  advertisers  to  reach 
this  morket.  Statistically,  this  generation  includes 
civic-minded,  philanthropic,  environmentally  conscious, 
computer-fluent  individuals  who  work  longer  than 
the  average  40-hour  work  week,  and  are  starting 
their  own  businesses  more  frequently  than  baby 
boomers.  So  much  for  idle  time! 
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STOQKQ.UQTES 


E(SPP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


....  L...:. 

3/17/98 

3/10/98 

3/11/97  1 

A.H.  Belo  Corp.  (NY) 

54.625 

53.750 

37.625 

American  Media  Inc.  (NY) 

7.500 

7.500 

5.625 

Central  Newspapers  Inc.  (NY) 

70.313 

71.875 

46.375 

Dow  Jones  &  Co.  Inc.  (NY) 

52.625 

54.813 

44.250 

E.W.  Scripps  Co.  (NY)* 

53.938* 

53.750* 

26.234* 

Gannett  Co.  Inc.  (NY^# 

67.625 

66.125 

41.063 

Gray  Comm.  Sys.  (NY) 

28.500 

27.250 

19.375 

Harte-Hanks  Comm.  (NY) 

23.250 

42.563 

29.625 

Hollinger  International  (NY) 

16.750 

16.750 

10.500 

Journal  Register  Co.  (NY)# 

20.000 

20.375 

N/A 

Knight  Bidder  (NY) 

55.750 

56.563 

40.000 

Lee  Enterprises  Inc.  (NY) 

32.000 

32.500 

25.000 

McClatchy  Newspapers  Inc.  (NY) 

29.375 

28.313 

25.375 

Media  General  Inc.  (AM) 

49.500 

49.125 

32.500 

New  York  Times  Co.  (NY) 

65.375 

65.063 

44.875 

News  Corp.  Ltd. 

27.875 

26.938 

21.625 

Pearson  Ltd. 

15.875a 

16.375a 

7.750a 

Pulitzer  Publishing  Co.  (NY)** 

76.750 

79.750 

46.125 

Quebecor  Inc.  Class  A 

20.500b 

19.750b 

25.400b 

Sun  Media  Corp.  (TSE)### 

15.750b 

16.300b 

N/A 

Thomson  Corp.  (TSE) 

44.500b 

43.500b 

30.200b 

Times  Mirror  Co.  (NY) 

62.000 

62.938 

54.125 

Tribune  Co.  (NY)*** 

67.625 

67.125 

40.375 

Washington  Post  Co.  (NY) 

523.188 

512.250 

358.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

###  Initial  public  offering  completed  on  12/15/97 

(a)  British  pounds  |b)  Canadian  dollars 

BUSINESS  BRIEFLY 


NLRB  upholds  open  shop 
at  Ohio  daily 

The  national  labor  Relations  Board’s  Cleveland 
regional  director  has  upheld  the  vote  last  July  eliminat¬ 
ing  the  socalled  “closed  sht)p”  contract  provision  for 
employees  represented  by  the  Newspaper  Guild  at  the 
Independent  in  Massilon,  Ohio. 

Acting  regional  director  Donald  Knowlton  certified  that  a 
majority  of  eligible  voters  withdrew  the  contract  require¬ 
ment  that  employees  make  union  dues  payments  to  retain 
their  job. 

Northeast  Ohio  Newspaper  Guild  Local  No.  1  represents 
editorial,  advertising,  business,  circulation  and  janitorial 
department  employees  at  the  paper. 

The  Ciuild  had  tried  to  stop  the  election,  and  it  is  appeal¬ 
ing  Knowlton’s  decision  to  the  full  NLRB  in  Washington. 

Local  No.  1  attorney  (ieorge  Palda  said  the  election  bal¬ 
lot's  wording  was  “biased  against  unions”  and  that  the  elec¬ 
tion  should  never  have  been  held  given  the  regional  NLRB’s 
finding  that  the  newspaper  committed  unfair  labor  prac¬ 
tices  during  bargaining  for  the  contract  signed  in  Decem¬ 
ber  1996. 

In  a  statement, /nr/e/?e«r/e«f  publisher  Jack  Shores  said 
the  paper  was  “very  happy  for  employees.” 

“Employees  working  the  Ciuild-represented  departments 
formerh’  had  to  pay  Guild  dues  or  be  fired.”  he  said. 

“That  was  not  fair.  The  compant'  tried  to  change  that 
requirement  during  the  last  contract  negotiations  but  were 
not  successful.  A  majority  of  employees  ...  do  not  want  to 
be  forced  to  pay  the  Newspaper  Guild  to  work  here. 
Management  respects  their  decision.”  —  Mark  Fitzgerald 

Pulitzer  buys  Calif, 
nondailies 

PI  LITZER  PUBLISHING  CO.  has  bought  the  Five  Cities 
Tinies-Press  Recorder  in  Arroyo  Grande  and  the  Nipomo 
Adobe  Press  in  (Central  (California  from  Dick  and  Maxine 
Blankenburg,  it  was  announced. Terms  of  the  sale  were  not 
disclosed.  Pulitzer,  through  its  Pulitzer  (Community 
Newspapers  (P(CN),  already  owns  the  Santa  Maria  Times  in 
nearby  Santa  Maria. 

P(CN  vice  president  Thomas  Jackson  said  the  company 
will  maintain  the  same  editorial  approach  with  the  twice- 
weekly  acquisitions,  saying,  “The  emphasis  on  quality’  editor¬ 
ial  content  and  community  service  of  these  publications  is 
consistent  with  our  philosophy,  and  we  are  determined  to 
preser\e  their  status  and  role  in  the  community.” 

The  Times-Press  Recorder  has  been  owned  by  the 
Blankenburgs  since  1959.  They  acquired  the  Adobe  Press  in 
the  mid-197()s. 

Dick  Blankenburg,  a  past  president  of  the  California 
Newspaper  Publishers  Association,  said  he  and  his  w  ife  are 
retiring  but  are  looking  forward  “to  continuing  involvement 
in  the  community." 

Pulitzer  owns  the  St.  Louis  Post-Dispatch,  Arizona  Daily 
Star  in  Tucson  and  a  group  of  community’  newspapers, 
including  1 3  dailies,  primarily  in  the  West  and  Midwest,  as 
well  as  television  and  radio  properties. 
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KNIGHT  RIDDER  TO  LAUNCH 
NATIONAL  WEB  AD  NETWORK 

Rushing  in  to  pluck  business  opportunities  from  the 

wreckage  of  New  Century  Network,  KR  teams  with  Real  Media 


by  Steve  Outing 


Knight  Ridder 
and  Real 
Media  intend 
to  concentrate 
on  selling 
online  ads 
in  the  20 
largest 
metropolitan 
markets 


Outing  writes  a  three- 
times-a-week  colunui  for 
the  E&P  Weh  site. 


Moving  quickly  to  fill  the  void  left  by  the  collapse 
of  New  Century  Network  (NCN),  Knight 
Ridder  has  teamed  with  a  Web  advertising  ser¬ 
vices  company  to  expand  its  “Real  Cities”  Web 
network  into  a  national  newspaper  ad  network. 

The  Real  Cities  Network  was  created  last  October  as  a  new  cyberspace  brand  name  for  the 
Web  sites  of  Knight  Ridder’s  32  newspapers  in  28  II.S.  markets.  It  was  designed  to  build  recog¬ 
nition  of  the  company’s  news  properties  as  a  national  network  and  lure  national  advertisers  for 
a  combination  of  print  and  online  buys.  Real  Cities  was  viewed  by  some  as  competitive  with 
NCN’s  newspaper  Web  ad  netw  ork.  Knight  Ridder  was  one  of  NCN’s  nine  owners. 

The  “agreement  in  principal  ”  announced  this  week  is  between  Knight  Ridder/Real  Cities  and 
New  York-based  Real  Media,  an  Internet  advertising  management  company  backed  by  Swiss 
media  conglomerate  PubliGroupe.  Real  Cities  and  Real  Media  have  no  common  ownership 
links;  the  use  of  “Real  ”  in  both  names  is  coincidental. 

Real  Media  had  a  relationship  with  NCN  s  ad  network  until  that  effort  was  folded  —  the  New 
York  City-based  company  continues  to  temporarily  maintain  the  existing  Web  ad  campaigns  of 
NCN.  Under  the  terms  of  the  new  deal.  Real  Media  will  serve  as  the  exclusive  outside  sales  arm 
for  Real  Cities  online,  although  Knight  Ridder’s  sales  force  will  continue  to  sell  into  its  own 
properties. 

Real  Cities  now  open  to  non-KR  papers 

According  to  Bob  Ingle,  president  of  Knight  Ridder  New  Media,“our  phone  has  been  ringing 
off  the  hook”  since  the  announcement  of  NCN’s  shut  down,  with  non-Knight  Ridder  newspa¬ 
pers  interested  in  joining  the  Real  Cities  online  ad  network.  Taking  advantage  of  the  situation, 
Ingle  says  that  Real  Cities  is  now  being  opened  up  to  other  newspapers,  though  primarily  in 
major  metro  markets. 

The  focal  point  of  the  Real  Cities  network  will  be  newspapers  in  the  20  largest  U.S.  metro 
areas.  Real  Media  will  be  selling  Web  banner  ads  into  the  Real  Cities  network  members’  sites 
with  an  estimated  staff  of  between  1 5  and  20  people,  according  to  Real  Media  president  Dave 
Morgan. 

Ingle  says  that  a  focus  on  just  the  top  markets  is  imperative  to  the  network’s  success,  and  fail¬ 
ure  to  do  so  was  a  mistake  made  by  NCN.  Both  Ingle  and  Morgan  say  that  the  national  adver¬ 
tising  community  has  been  adamant  in  its  desire  to  place  ads  only  in  the  top  20  or  so  markets. 
The  reality,  both  executives  say,  is  that  at  this  time  there’s  not  much  demand  by  national  adver¬ 
tisers  for  ad  space  on  newspaper  sites  in  smaller  markets. 
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Morgan  says  that  for  the  NCN  Web  ad  net¬ 
work,  advertisers  weren’t  buying  ads  much 
deeper  than  at  newspaper  sites  that  covered 
the  top  10  U.S.  markets  — 
which  explains  why  many  IHBHHHH 

significant  newspapers  ~ 

weren’t  seeing  much  H  ■  I 

income  from  the  NCN  ad  ^ 

network  initiative.  “We’d  k  ■ 

love  to  place  advertising  ^  ^ 

100  markets  deep,  but 
they’re  not  buying  it,”  he 
says.  “And  we’d  go  broke 
trying  to  sell  it.”  Real 
Media,  which  was  founded  H  ■ 

in  1995,  started  out  focus-  ■ 

ing  on  the  medium-sized 
newspaper  Web  site  mar- 
ket  —  selling  ads  into  mul¬ 
tiple  sites  that  cover  markets  50  to  1 50.  But 
advertisers  didn’t  show  much  interest  and 
the  company  switched  its  strategy.  “We  were 
three  or  four  years  too  early,”  says  Morgan. 

Smaller  papers  remain  important,  Ingle 
says,  but  for  now  “it’s  a  question  of  priori¬ 
ties.”  And  Morgan  points  out,  “It  won’t  work 
with  the  smaller  properties  until  it  works 
with  the  bigger  ones.  Our  vision  and  our 
roots  have  been  with  smaller  properties.  But 
the  national  market  is  not  buying  them  — 
not  in  print  and  not  online.” 

Mindful  of  how  this  might  play  with  pub¬ 
lishers  in  the  not-top-20  markets,  the  two 
companies  are  drafting  a  plan  for  a  second- 
tier  Real  Cities  relationship  with  smaller 
newspapers,  which  will  serve  advertisers 
who  need  to  make  regional  Web  ad  buys.  At 
this  writing,  such  a  strategy  hadn’t  been 
nailed  down  but  was  in  the  works. 

That  Knight  Ridder  set  up  a  Web  ad  net¬ 
work  several  months  ago  that  competed 
with  NCN’s  ad  network  was  largely  a  result 
of  Ingle’s  view  of  NCN.  Although  he  was 
Knight  Ridder’s  representative  on  the  NCN 
board  of  directors,  Ingle  says  “my  own  out¬ 
look  on  NCN  has  been  fairly  pessimistic  for 
some  time.”  He  dates  that  thinking  to  12  to 
18  months  ago. 

Setting  up  the  Real  Cities  initiative  “did 
not  in  my  view  undercut  NCN,”  Ingle  says.“l 
sincerely  hoped  that  NCN  would  hang 
together.”  Rather,  Knight  Ridder  foresaw  the 
need  to  have  an  alternative  to  NC^N  and  to 
wrap  a  national  brand  around  its  various  ini¬ 
tiatives  —  including  a  series  of  Web  verticals 
covering  housing  (HomeHunter),  jobs 
(JobHunter),  autos  (CarHunter),  and  enter¬ 
tainment  (JustCio),  which  are  integrated  into 
Web  sites  throughout  the  Knight  Ridder 
Internet  empire. 

Ingle  says  it  was  only  9  to  1 2  months  ago 
that  he  first  gave  much  thought  to  the  idea 
of  national  branding;  previously  Knight 


Ridder  focused  on  promoting  its  brands  at 
the  local  level.  “Collectively,  (newspaper 
industrv’  executives)  have  been  total  ignora- 
muses  about  brand¬ 
ing.  ...  It  just  wasn’t 
top  of  mind  in  this 
industry  until  recently.” 
Internet  success  has 
two  critical  compo¬ 
nents,  local  and  nation¬ 
al  branding,  he  says, 
and  Real  Cities  is  his 
company’s  attempt  to 
make  up  for  the  lack  of 
focus  on  the  latter. 

,  Of  course,  NCN  was 
doing  some  national 
branding  with  its  initia¬ 
tives,  most  notably  its 
NewsWorks  newspaper  news  aggregation 
site  and  multi-newspaper  news  search 
engine.  But  Ingle  says  that  “was  not  a  good 
user  experience.” 

NewsWorks  was  killed  because  tbe  NCN 
board  determined  that  it  was  serving  as  com¬ 
petition  to  144  affiliate  local 
newspaper  brands  more  than  it 
was  helping  them. 

NewsWorks  turned  NCN’s 
collection  of  affiliate  newspaper 
sites  into  a  single  database  of 
news  stories  that  could  be 
searched  in  a  single  action. 

NCN,  which  is  now  reported 
to  have  cost  its  nine  media  com¬ 
pany  owners  an  estimated  $27 
million,  had  other  initiatives 
besides  its  ad  network,  including 
a  strategy  that  was  being  devel¬ 
oped  to  create  a  newspaper  Web 
search/directory  service  fi)r  use 
by  newspaper  sites.“You  haven’t 
seen  the  last  of  that  search 
engine  strategy,”  Ingle  says,  hint¬ 
ing  that  this  is  an  area  that  Real 
Cities  will  explore  further  with 
other  companies. 

The  pace  of  discussions  and 
deal-making  among  new  spaper 
industry  players  in  the  initial 
period  after  NCN’s  death  has 
been  “unbelievable,”  Ingle  said. 

While  the  industry  may  have 
spent  $27  million,  “by  god,  we 
learned  a  lot  in  the  process” 
which  will  be  applied  in  the 
coming  months  and  years,  he 
said. 

Any  regrets  about  the  $2"^  mil¬ 
lion  investment?  “That’s  a  round¬ 
ing  error”  for  the  nine  media 
giants  that  funded  NCN,  Ingle 
said. 


BUSINESS  WIRE  &  ABP 

Business  Wire  and  the 
American  Business  Press 
(ABP)  have  announced  an 
alliance  to  develop 
"TradeTicker." 

The  new  online  news 
service  will  deliver  editori¬ 
al  content  from  a  selection 
of  the  1,000  business  pub¬ 
lications  represented  by 
ABP. 


Processes  material  at  sizes  up  to  wide. 


Uur  Engineers  Uo 
A  Little  Carried 
Away  With  The 
Latest  MX  Designs 


It’s  So  Fast,  It  May 
Need  Airbags. 


For  information  call:  (703)  971-1400 
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by  Charles  Bowen 


In  Short 


ACCIPITER  SOLD 

CMG  Information  Services 
of  Andover,  Mass.,  has 
reached  an  agreement  to 
purchase  the  online  adver¬ 
tising  management  compa¬ 
ny  Accipiter  Inc.,  of 
Raleigh,  N.C.  A  CMG  state¬ 
ment  said  the  transaction 
involves  $35  million  of 
CMG  stock.  Accipiter,  which 
competes  against  Real 
Media  and  Net  Gravity  in 
the  online  ad  management 
market,  will  be  merged  into 
Engage  Technologies,  a 
CMG  subsidiary  that  spe¬ 
cializes  in  Internet-related 
marketing  services. 
Accipiter  currently  provides 
ad  management  services  on 
the  Web  sites  of  such 
media  companies  as 
MSNBC,  CNET,  ZDNet,  Lycos 
and  Digital  Cities. 


YAHOO!  REAL  ESTATE 

Yahoo!  has  reached  an 
agreement  to  feature  the 
Abele  Owners'  Network 
(www.owners.com)  in  its 
classified  real  estate  sec¬ 
tion.  One  of  the  most 
heavily  trafficked  sites  on 
the  Internet,  Yahoo!  logs 
more  than  65  million  page 
views  a  day.  The  Owners' 
Network  allows  home  own¬ 
ers  to  list  their  own  prop¬ 
erties  for  sale  to  a  national 
audience  of  potential  buy¬ 
ers.  Listings  include  maps, 
photos  and  other  details. 
The  San  Francisco-based 
Abele  Information  Systems 
Inc.  currently  offers  more 
than  35,000  homes  for  sale 
in  50  states. 


Reporter's  Digital  How-To 

COST-OF-UVING  ULCULATOR 

http://www.  homefair.  com/homefair/cmr/ salcalc.htm 


Sawv  business  editors  and  reporters  real¬ 
ize  that  business  and  government  data 
must  be  localized  if  it  is  to  be  truly  use¬ 
ful  to  readers.  Notions,  for  instance,  of  a  sin¬ 
gle  cost-of-living  statistic  for  the  entire  nation 
are  laughable,  considering  it  costs  less  than 
half  as  much  to  live  in  Houston  as  it  does  in 
Honolulu.  Business  stories  about  cost-of-liv- 
ing  issues  that  fail  to  take  this  into  account 
will  also  undoubtedly  fail  to  command  the 
respect  of  their  audiences. 

Cost  of  living  varies  greatly  from  city  tt) 
city.  You  need,  for  instance,  $73,000  annual¬ 
ly  in  Honolulu  to  match  a  $50,000  yearh- 
salary  in  New  York  Caty. 

Our  ever-more-mobile  world  means  com¬ 
parisons  of  prices  for  essentials  in  different 
cities  are  increasingly  impor¬ 
tant.  A  site  on  the  Web  pro¬ 
vides  current  cost-of-living 
figures  for  cities  throughout 
the  U.S.  and  internationally, 
data  that  ton  can  use  in  vari¬ 
ous  news  stories.  For 
instance,  suppose: 

♦  A  new  compant’  is  mov¬ 
ing  to  your  region  from  anoth¬ 
er  state.  A  story  about  wages 
that  the  firm  plans  to  pay  will  be  more 
meaningful  if  you  also  compare  the  buying 
power  of  those  salaries  in  your  citt’  with 
what  those  dollars  bought  in  the  town  from 
which  the  company  is  coming. 

♦  Local  manufacturers  are  transferring 
employees  to  another  city.  Comparing  your 
region's  cost  of  living  with  that  in  the  new 
town  will  help  workers  prepare  for  the  tran¬ 
sition. 

♦  A  coach  has  been  hired  by  the  local  uni¬ 
versity  to  bolster  the  fortunes  of  its  football 
team.  Online  research  can  determine 
whether  the  school  really  did  get  the  bargain 
it  says  it  got  with  that  salary. 

The  Relocation  Calculator  is  provided  free 
online  by  the  C^enter  for  Mobility  Resources, 
a  private,  lO-year-old  executive  relocation 
service  that  maintains  regularly  updated 
cost-of-living  indexes  for  more  than  500 
cities.  The  calculator  enables  you  to  figure 
the  income  needed  to  maintain  the  same  liv¬ 
ing  standard  in  two  different  cities. 

To  use  it,  visit  the  site  on  the  Web  and  from 
tw'o  lists,  start  bt'  selecting  the  states  you 
want  to  compare.  For  example,  “New  York” 
in  the  first  list  as  the  current  state,  then 


“Florida”  in  the  second  list  as  the  destination. 
Then,  you  might  choose  “Albany”  in  the  first 
list  and  “Orlando”  as  the  de.stination  in  the 
second  list. 

Also  here  is  where  you  type  in  the  salary 
you  wish  to  use  for  comparison.  The  number 
you  enter  —  without  dollar  signs  or  commas 
(such  as  “40000”  to  mean  $40,000)  —  is  used 
as  the  salary  in  the  first  city.  Click  the 
“(Calculate  Salary”  option  when  you  are  ready 
to  compute  the  salary  needed  in  the  destina¬ 
tion  to  maintain  the  same  level  of  lifestyle. 

Cities  outside  the  U.S.  also  are  listed  in  the 
database,  and  the  calculator  works  with 
other  currencies  as  well.  If  you  seek  to  com¬ 
pare  Paris  with  London,  for  instance,  you  can 
list  the  salary  in  francs. 

In  using  the  calculated  fig¬ 
ures  in  your  news  stories,  you 
will  want  to  note  that  these 
are  not  government  statistics. 
Unlike  the  U.S.  Consumer 
Price  Index,  there  is  no  official 
cost-of-living  index  for  local 
communities. 

The  Center  for  Mobility 
:  Resources  collects  its  own  data 
from  local,  national  and  govern¬ 
ment  sources,  including  real 
estate  boards,  chambers  of  com¬ 
merce  and  economic  development  centers. 
The  calculator’s  U.S.  data  is  updated  quarter¬ 
ly,  while  the  international  data  is  revised 
annually. 

Finally,  here  are  a  tew  cautionary  notes 
about  how  you  use  this  information  in  your 
news  stories: 

1 .  State  taxes  are  not  included  in  the  cal¬ 
culations.  The  site,  though,  does  provide  a 
collection  of  updated  state  tax  tables.  Here 
you  can  gather  details  about  taxes  in  specific 
states  and  communities. 

2.  While  housing  costs  are  included  in 
U.S.  and  (Canadian  data  in  the  calculator, 
they  are  not  included  for  cities  outside  the 
U.S.,  which  can  skew  the  calculations.  Also, 
because  the  international  data  is  updated 
less  often,  it  obviously  is  more  susceptible 
to  becoming  outdated. 

3-  Finally,  if  you  don’t  find  a  city  listed, 
you  can  use  a  nearby  city  for  your  compari¬ 
son,  but  do  so  carefully.  Cost  of  living  varies 
widely  from  community  to  community,  even 
within  the  same  state,  particularly  in  terms 
of  housing. 
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Now!  Redesigned  for  ease  of  use.  Editor  &  Publisher 

Interactive  links  you  to  a  world  of  industry  information 
and  continues  to  set  industry  standards. 


NEW! 


Links  to  Sites  across  all  Media 
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It's  the  industry's  connection  to  news  Web  sites  across  all  media: 
newspapers,  magazines,  radio  and  television  stations,  city  guides 
and  more!  With  search  classifications  such  as  type  of  media,  geo¬ 
graphic  location,  publication/station  frequency  and  type  of  publi¬ 
cation/site  -  entertainment,  travel,  news,  business,  etc  -  finding 
and  browsing  news  sites  has  never  been  easier! 

NEW! 


Classifieds 


It's  the  industry's  premier  classified  site.  Now!  Access  all  help 
wanted  and  positions  wanted  ads  in  E&P  before  they  hit  news¬ 
stands  and  mailboxes.  Posted  online  every  Friday  at  5p.m.,  you'll 
want  to  get  the  lead  on  industry  employment  opportunities! 

NEW! 

E-Commerce 

It's  the  secure  online  purchasing  system.  Order  any  E&P  product 
online  with  confidence  and  ease.  Just  fill  out  the  online  form.  It's 
safe,  it's  simple  and  it's  convenient! 

E&P  Library 

Indispensable  for  industry  reseach.  Archives  of  articles  from  E&P 
back  to  1988,  FPP  Magazine,  MediaINFO.com  supplement  and  E&P 
Interactive  -  Available  by  the  article,  monthly  or  annually. 


Access  the  #1  Choice  of  the 
Newspaper  Industry*! 

Editor  &  Publisher  Interactive  deliveres  original  content  including: 
five  weekly  columns  covering  global  online  issues,  briefs  on  new 
media  business  and  print  press  issues,  reviews  on  Web  sites  and 
journalists'  web  sites  and  Steve  Outing's  Stop  The  Presses!  -  news 
and  analysis  of  the  online  news  industry.  Browse  these  features  also: 


•  E&P  articles 

•  FPP  articles 

•  Daily  columns  on  the  print 
and  new  media  industries 

•  Web  news  sites  of  the  week 

•  Conference  news 


•  Upcoim'ng  conferences  & 
conventions 

•  Database  of  consultants  for 
interactive  communications 

•  Research 

•  A  store  of  E&P  products 
...  and  more! 


It's  the  Industry's  most  accessed  Web  Site! 


Editor  &  Publisher  Interactive  is  accessed  by  more  industry  Web  site 
users  than  any  other  related  Web  site,  including  the  NAA,  ZD  Net, 
Digital  Edge,  C/Net,  PC  Week  Online,  Media  Central,  Web  Developer 
and  other  sites! 


Visit  Editor  &  Publisher  Interactive  Today! 


www.mediainfo.com 


Editor  &  Publisher  Interactive  keeps  the  digital  delivery  of  news  simple! 


*U.S.  Newspaper  Industry  Study  by  Scarborough,  1997 
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BY  DAVID  ASTOR 

Gary  Larson  And  Life 
Beyond  ‘The  Far  Side’ 

In  a  rare  interview,  he  talks  about  his  new  film  and  book,  jazz  guitar, 
international  syndication,  and  living  without  the  most  widely  distributed  comic  panel  in  history 


WHEN  GARY  LARSON  retired  his  “Far 
Side”  comic  in  early  1995,  he  wasn’t 
retiring  from  work. 

“I  didn’t  expect  to  go  fishing  for  the 
rest  of  my  life,”  said  the  cartoonist. 

Instead,  he  reeled  in  various  projects  —  includ¬ 
ing  a  recently  completed  animated  movie  and 
illustrated  book.  Meanwhile,  Creators  Syndicate  is 
still  distributing  “Far  Side”  reruns  to  about  250 
newspapers  outside  of  the  United  States  and 
Canada. 

Back  when  Larson  was  doing  new  panels  for 
nearly  1 ,900  papers,  he  came  out  with  his  first 
animated  film.  That  was  Tales  From  The  Far  Side, 
which  aired  on  CBS  in  1994.  Now,  after  two  years 
of  work.  Tales  From  The  Far  Side  II  has  been 
completed. 

Larson  said  he  doesn’t  yet  know  whether  the 
45-minute  movie  —  a  series  of  vignettes  ranging 
from  30  seconds  to  four  minutes  —  will  appear 
on  TV  or  in  theaters.  He  does  know  that  working 
in  animation  is  a  much  different  experience  than 
creating  a  newspaper  comic. 

“When  I  drew  characters  in  the  past,  I  didn’t 
count  on  them  turning  360  degrees,”  Larson 
laughed.  “And  animation  gives  you  the  ability  to 
tell  a  story. ‘The  Far  Side’  comics  were  the  frozen 
climaxes  of  various  stories. This  is  more  the  first 
part  of  the  stories,  although  everything  once 
again  ends  disastrously!” 

Then  there  is  the  difference  between  working 
solo  and  with  a  group. 

“You  lose  some  control;  that’s  the  scary  thing 
about  it,”  said  Larson,  who  collaborated  with  over 
30  people  on  the  film.  But  the  cartoonist  —  who 
wrote  the  vignettes,  did  sketches,  created  story¬ 
boards  and  more  —  emphasized  that  the  group 
was  “very'  talented.” 

While  working  with  the  International 
Rocketship  animation  firm  in  Vancouver,  Larson 
was  also  doing  a  book  that  HarperCollins  is 
scheduled  to  release  on  Earth  Day, April  22. The 
ecology-minded  There’s  A  Hair  In  My  Dirt:  A 
Worm’s  Story  is  a  64-page  tale  with  many  illustra¬ 
tions. 

The  Seattle  resident  —  whose  “Far  Side”  collec¬ 
tions  sold  about  28  million  copies  in  a  decade  — 
had  the  idea  for  the  new  book  15  years  ago.  “It 
was  really  fun  bringing  it  to  fruition,”  he  said.  “But 
I  had  no  idea  how  much  work  would  be 
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involved.  I  realized  that 
there’s  probably  not  a  novel 
in  me!” 

But  there’s  plenty  of 
music  in  Larson.  He’s  been 
playing  jazz  guitar  for  more 
than  20  years,  and  (despite 
some  troubling  tendinitis  in 
his  left  fretting  hand)  cur¬ 
rently  tries  to  practice  at 
least  an  hour  a  day. 

“I  really  love  it,”  he  said. 

“When  I  do  it,  I  forget  every'- 
thing  else.” 

The  47-year-old  Larson 
doesn’t  just  practice  alone. 

“Every  blue  moon  I’ll  maybe 
go  out  and  play  with  some 
friends,”  he  reported.  “They’ll 
get  a  gig  at  a  wedding  or 
benefit  and  I’ll  sneak  in  and 
be  the  guitarist. Also,  I  have 
jam  sessions  with  friends 
once  or  twice  a  week.” 

Larson,  who  is  married,  also  enjoys  spending 
time  with  his  two  bull  mastiffs:  Murray  and 
Vivian.  As  readers  well  remember,  dogs  and  other 
animals  often  played  prominent  roles  in  “The  Far 
Side.” 

Does  Larson  have  any  regrets  about  ending 
that  comic,  which  made  him  one  of  the  few  cre¬ 
ators  to  win  two  National  Cartoonists  Society' 

Reuben  Awards  as  outstanding  cartoonist  of  the 
year? 

“I  can’t  honestly  say  I  miss  it,  although  1  do 
have  some  wistful  feelings,”  he  replied.  “It  was  just 
a  wonderful  experience  for  me.  It’s  hard  to  imag¬ 
ine  that  happening  to  anyone  —  to  draw  car¬ 
toons  for  a  living  and  have  all  that  success  follow. 

It  was  surreal. 

“But  I  just  kind  of  sensed  that  the  comic  had 
this  lifetime.  It  was  time  to  move  on  and  try  other 
things.  One  of  those  ‘been  there,  done  that’  feel¬ 
ings  came  over  me.” 

So  “The  Far  Side,”  which  started  with  Chronicle 
Features  in  1980  and  moved  to  Universal  Press 
Syndicate  in  1984,  ended  on  Jan.  1, 1995.  But 
Universal  continued  to  distribute  reruns  interna¬ 
tionally  before  this  function  moved  to  Creators  in 
1996. 
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"it  was  time  to  move  on  and  try 
other  things.  One  of  those 
'been  there,  done  that'  feelings 
came  over  me." 

—  Gary  Larson,  on  why  he 
ended  his  "Far  Side"  comic 
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Larson,  who  declined  to  discuss  why 
he  decided  to  leave  Universal,  said  this 
rerun  syndication  “obviously  won’t  last 
forever.”  But  it’s  doing  well  while  it 
exists. 

“His  work  is  still  very  popular,”  com¬ 
mented  Creators  executive  vice  presi¬ 
dent/chief  operating  officer  Mike 
Santiago.  “He’s  read  all  over  —  from 
the  Far  East  to  Russia  to  the  United 
Kingdom.” 

Santiago  noted  that  “The  Far  Side” 
didn’t  have  much  foreign  distribution 
until  the  mid-1980s,  so  “a  lot  of  the 
panels  had  never  been  seen  interna¬ 
tionally  before.” 

Does  Larson,  who  was  instrumental 
in  opening  up  this  country’s  comics 
pages  to  more  offbeat  humor,  read  the 
funnies  himself  these  days?  Not  that 
often. 

When  he  does  take  a  look  at  them, 
“I’m  struck  by  how  small  everything 
is, “commented  the  cartoonist.  “Many 
newspapers  emphasize  the  number  of 
comics  they  can  get  in  rather  than  the 
visual  quality.  I  remember  reading  the 


Larson’s  Web  Warning  Worked 


Gary  LARSON  ended  “The  Far 
Side”just  before  the  Web 
became  popular.  But  that  didn’t  stop 
many  people  from  subsequently 
posting  reruns  of  the  comic  all  over 
cyberspace. 

“I  was  very  flattered  that  they 
were  putting  my  work  out  there,” 
said  Larson.  “In  a  way,  it  might  have 
been  worse  if  no  one  wanted  it!” 

But  the  cartoonist  was  also  both¬ 
ered  by  this  unauthorized  usage,  so 
he  sent  out  a  letter  asking  people  to 
stop.  And  the  letter  (which  can  be 
seen  at  www.creators.com/corp.lar- 
son/htm)  had  an  impact. 


Sunday  comics  as  a  kid  and  there  was 
something  . . .  well ...  so  big  about 
them!” 

Larson  acknowledged  that  comics 
seem  especially  small  to  him  partially 
because  he  has  been  working  on  the 


While  Larson  doesn’t  know  exact¬ 
ly  how  many  Web  sites  were  using 
“The  Far  Side,”  he  does  know  a  lot 
of  them  agreed  to  pull  it.  For  in¬ 
stance,  one  site  (www.stud.unisg. 
ch/-rportmann/gary.html)  posted 
Larson’s  letter  and  then  wrote,  “I 
have  to  respect  his  view.”  The  site 
also  posted  pro  and  con  e-mails 
about  its  pulling  decision  and 
Larson’s  letter. 

Some  sites  ignored  the  letter  and 
continued  using  “The  Far  Side.” 

Larson  himself  said  he  has  no 
plans  at  this  time  to  do  work  for  the 
Web.  —  David  Astor 


larger  palettes  of  animation  and  book 
illustration. 

Future  plans?  “I  have  several  things 
on  the  back  burner,”  he  said.  “I  have  to 
decide  whether  to  turn  the  heat  up  or 
let  them  sizzle  away!” 
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Weather  Channel 
And  KRT  Feature 

KNKIHT  RIDDER/TRIBUNE  News 
Service  is  offering  a  daily  1 50-word 
column  in  which  a  Weather  Channel 
meteorologist  answers  questions  from 
newspaper  readers. 

There’s  also  a  “Project  SafeSide”  item 
every  other  week  that  contains  advice 
about  dealing  with  weather  emergen¬ 
cies. 

KRT  is  marketed  by  Tribune  Media 
Services. 

NYTNS  Names 
Deputy  Editor 

Laurence  PAUL  has  been  named 
deputy  editor  of  the  New  York 
Times  News  Service. 

He  came  to  the  New  York  Times  in 
1989,  and  worked  as  a  copy  editor,  assis¬ 
tant  political  editor  for  the  1992  elec¬ 
tions,  night  editor  and  production  edi¬ 
tor. 

Paul  previously  spent  23  years  at  the 
Des  Moines  Register,  where  he  served 
as  assistant  managing  editor. 

Media  General 
Has  Biz  Product 

A  WEB-BASED  GRAPHICS  product  for 
newspapers  has  been  launched  via 
the  new  Media  General  Financial 
Services  site  (www.mgfsbizpage.com). 

“Financial  Sidebars”  —  which  is 
updated  every  night  —  includes  graph¬ 
ics  on  over  9,000  U.S.  publicly  traded 
companies  and  215  industry  groups  in 
six  different  layouts. 

Daily  ‘Herman’ 
Now  In  Color 

UNITED  MEDIA  HAS  added  Jim 
Unger’s  “Herman”  to  the  comics  it 
makes  available  in  color  every  day  via 
its  bulletin  board  .service. 

The  other  two  are  Scott  Adams’ 
“Dilbert”and  Charles  Schulz’s  “Peanuts,” 
with  more  to  come. 

United  said  providing  color  comics 
directly  to  newspapers  gives  cartoon¬ 
ists  more  control  over  how  the  color 
looks. 


D.C.  Opening  For 
‘Kudzu’  Musical 

A  MUSICAL  COMEDY  based  on  the 
“Kudzu”  comic  strip  by  Doug 
Marlette  of  Creators  Syndicate  has 
opened  at  Ford’s  Theatre  in  Washing¬ 
ton,  D.C. 

Marlette,  who  is  also  a  Pulitzer  Prize¬ 
winning  editorial  cartoonist  for  Long 
Island,  t^N.,Newsday  and  Creators,  was 
one  of  the  writers  of  Kudzu:  A 
Southern  Musical. 

Columnists  Will 
Talk  At  Seminar 

Yjf/ASHINGTON  POST  COLUMNIST 
rr  Dorothy  Gilliam  will  be  the 
keynote  speaker  at  the  April  30-May  3 
Minority  Writers  Seminar  at  Vanderbilt 
University  in  Nashville. 

Among  the  other  speakers  will  be 
Pulitzer  Prize-winning  columnist  E.R. 
Shipp  of  the  New  York  Daily  News  and 
KRT  News  Service. 

The  seminar  is  sponsored  by  the 
National  Conference  of  Editorial 
Writers  Foundation  and  Freedom 
Forum  First  Amendment  Center  at 
Vanderbilt. 

For  more  information,  call  800-877- 
0500  x401. 

‘Tales’  Offering 
Additional  Advice 

CHERYL  LAVIN  HAS  expanded  her 
“Tales  From  The  Front”  relation¬ 
ships  column  to  include  a  new  Q&A 
advice  feature,  according  to  Tribune 
Media  Services. 

‘Gil  Thorp’  Pays 
Tribute  To  Two 

Two  REAL  PEOPLE  will  have  sport¬ 
ing  arenas  named  after  them  in  “Gil 
Thorp.” 

They  include  the  late  Jack  Berrill, 
who  created  the  comic  in  1958;  and 
Matt  Shaughnessy,  a  longtime  fan  who 
has  published  several  “Gil  Thorp”  collec¬ 
tions. 

The  comic  is  now  done  by  Jerry 
Jenkins  and  Ray  Burns  of  Tribune  Media 
Services. 


NIE  Supplement 
Is  About  Women 

The  hot  topics  syndicate  is  offer¬ 
ing  a  16-page  Newspaper  in  Edu¬ 
cation  supplement  to  mark  Women’s 
History  Month. 

This  year  is  the  1 50th  anniversary  of 
the  start  of  the  women’s  rights  move¬ 
ment  in  Seneca  Falls,  N.Y 

The  Haverford,  Pa.-based  syndicate 
(800-352-5444)  is  also  offering  a  com¬ 
panion  teachers’  guide  to  the  “Women 
in  History”  tabloid. 

Cartoons  Offered 
For  Free  On  Web 

AC:ANADIAN  creator  has  started  a 
Web  site  that  offers  over  350  of  his 
color  cartoons  at  no  cost. 

Why  free?  Tim  Peckham  said  his  work 
has  been  “spurned  by  the  major  syndi¬ 
cates”  so  far,  and  that  he  wants  to  “make 
lots  of  people  laugh  rather  than  make 
lots  of  money.” 

Peckham  (www.freecartoons.com)  is 
night  graphics  editor  at  the  Toronto 
Sun. 

Series  Contains 
Advice  On  Taxes 

A  13-PART  series  containing  tax 
advice  is  being  offered  by  News¬ 
paper  Enterprise  Association. 

The  annual  guide  is  by  George  Smith, 
a  CPA  who  writes  a  weekly  tax  column 
for  the  Detroit  News  and  the  chapter  on 
taxes  for  the  World  Almanac. 

Newswire  Has 
New  Media  Man 

Larry  Thomas  has  been  named 
director  of  new  media  at  PR 
Newswire. 

Thomas,  who  joined  PRN  in  1994, 
will  continue  to  oversee  content  for  the 
company’s  Money  Talks  financial  Web 
magazine. 

Also,  Jonathan  Bontrager  has  been 
named  Miami  bureau  manager.  The  two- 
year  PRN  veteran  replaces  Patricia 
Canary,  who  is  now  directing  Latin 
American  sales  for  the  company’s  new 
international  division. 
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Which  city  in  Colorado  has  the  highest  housing  value? 


The  answe 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2,500-t-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59-151 
market  variables. 

U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95  % ! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  reloca¬ 
tion  specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ... 
the  U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of 
business  plans,  investments,  expansions,  market  strategies  as  well  as 
sales  opportunities. 


Includes  Importaii 
Information  Such  As: 

•  Population  by  Age  •  Ethnic  Groups 

•  Drug  Sales  •  Furniture  Sales 

•  Apparel  Sales  •  Persons  Per  Households 

•  Household  Income  •  Disposable  Income 

•  Median  Value  Unit  •  Employment  By  Industry 

•  Education  ...  and  more! 

Six  Tabbed  Sections: 

Section  I  -  Narratives  &  Retail  Overviews 
Section  II  -  City,  County,  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education,  Housing  &  Households 
Section  VI  -  Retail  Sales 

Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  Available  On  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  c/o  E&P,  P.O.  Box  3000, 
Denville,  NJ  07834-3000,  Phone:  (800)  783-4903,  Fax:  (973)  627-5872, 
E-mail:  edpub@mediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 


1998  EDITION  JUST  PUBLISHED!  GET  THE  ANSWERS  TO 
YOUR  MARKETING  QUESTIONS  TODAYS - — 
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Chattanooga 

Continued  from  page  16 

Hussman  plans  to  continue  the  JOA 
with  the  Times,  which  is  owned  by  the 
Sulzberger  family,  which  controls  the 
New  York  Times.  The  JOA,  formed  in 
1980,  was  renewed  in  1995  and  expires 
in  2015.  Hussman  noted,  however,  that 
the  JOA  can  be  canceled  on  five  years’ 
notice  by  either  paper. 

RETAIL  ROOTS 

The  Free  Press  began  as  an  adjunct  to 
a  retail  business.  Roy  McDonald,  who  in 
1924  founded  a  grocery  chain,  soon 
found  that  he  was  distributing  thou¬ 
sands  of  different  fliers  every  week  for 
each  store.  By  1933,  he  decided  to  com¬ 
bine  the  fliers  into  a  weekly  citywide 
shopper  newspaper  called  the  Free 
Press.  In  1936,  that  shopper  went  daily 
and  became  a  paid-circulation  paper.  In 
1939,  McDonald  bought  out  the 
Chattanooga  News,  the  other  after¬ 
noon  paper  in  town,  and  renamed  his 
paper  the  News-Free  Press. 

From  1942  through  1966,  the  News- 
Free  Press  and  Times  were  linked  in  a 
joint  operating  agreement.  But,  in  1966, 
McDonald  broke  free,  becoming  the 
first  paper  in  the  country  to  sever  a  JOA 
and  attempt  to  go  it  alone.  In  1980,  the 
Times  and  News-Free  Press  re-estab¬ 
lished  their  JOA.  Roy  McDonald  died  in 
1990.  In  1993,  the  McDonald  family 
paper  returned  to  its  original  name. 

Today,  the  Free  Press  has  a  daily  cir¬ 
culation  of  41,000, 108,000  Sunday. The 
Times  sells  about  41,000  papers  each 
weekday. 

New  Mexico-based  newspaper  bro¬ 
ker  Dirks,  Van  Essen  &  Associates  han¬ 
dled  the  transaction.  Financing  was  pro¬ 
vided  by  investment  banks  from  New 
York.  The  sale  is  expected  to  close  with¬ 
in  two  months. 

Washington  Post 
Gets  Redesign 

The  WASHINGTON  POST  has  intro¬ 
duced  a  redesign  as  it  continues  its 
transition  to  new  color  presses. 

Among  the  changes  that  debuted 
March  2  are  new  typefaces  for  section 
nameplates,  column  signatures,  bylines 
and  body  copy.  The  new  faces  appear 
similar  to  the  old  ones,  but  the  body 
copy  is  designed  to  be  more  readable 
at  a  smaller  point  size. 

Also,  each  page  is  1  inch  narrower 
and  1.25  inches  shorter  than  before. 
Accordingly,  each  page  sports  narrower 
columns  and  proportionately  smaller 
display  ads.  To  compensate,  the  Post 


will  add  pages  to  Metro,  Sports  and 
Business.  It  has  also  added  a  fourth 
page  to  the  comics  section  so  that 
comics  can  be  reproduced  at  the  same 
size  as  before. 

Some  sections  and  editions  of  the 
new-size  paper  have  been  printed 
since  the  fall  on  the  two  new  presses 
installed  at  the  Post's  plant  in 
Springfield,  Va. 

Plans  call  for  adding  six  more  press¬ 
es  over  the  year  and  fully  converting  to 
the  new  size  by  January  1999,  when 
color  will  blossom  on  all  section  fronts. 
Also  in  the  works:  more  graphics 
throughout. 

Until  all  the  new  presses  are  up  and 
running,  pages  made  ready  for  the  new 
presses  will  be  enlarged  for  the  old 
presses. 

—  Kelvin  Childs 

Omaha-Herald 
Dispute  Settled 

The  peter  KIEWIT  Foundation  and 
the  Omaha  World-Herald  Co.  have 
settled  their  legal  dispute  regarding  the 
daily  newspaper  company’s  corporate 
structure. 

The  foundation,  which  owns  18%  of 
World-Herald  Co.,  sued  the  employee- 
owned  newspaper  company  last  July  to 
prevent  structural  changes  that  the 
foundation  contended  might  weaken 
World-Herald  Co.’s  strong  financial 
position. 

The  settlement  specifies  that  the 
World-Herald  will  remain  an  operating 
division  within  the  overall  corporation 
and  will  not  become  a  wholly  owned 
subsidiary  without  a  vote  of  sharehold¬ 
ers. 

Further,  no  mortgages  or  liens  may 
be  placed  on  the  World-Herald  unless 
the  proceeds  are  used  for  the  newspa¬ 
per  itself  rather  than  for  purposes  such 
as  buying  other  companies. 

Those  changes  “will  strengthen  the 
chances  that  our  flagship  newspaper 
will  thrive  well  into  the  future,”  World- 
Herald  president  John  Gottschalk  said. 

Peter  Kiewit  Jr.,  a  Phoenix  lawyer 
who  is  chairman  of  the  Omaha-based 
foundation,  said  the  settlement  resolves 
the  dispute  “in  a  way  that’s  fair  to  both 
sides.” 

“Now  we  have  common  goals,”  said 
Kiewit,  son  of  the  late  contractor  who 
owned  the  newspaper  from  1S>62  until 
his  death  in  1979. 

The  settlement  requires  approval  by 
the  Peter  Kiewit  Foundation  trustees, 
Douglas  County  probate  and  district 
courts,  and  by  the  newspaper  compa¬ 
ny’s  stockholders.  —  AP 


FSI  Strength 
Lifts  Valassis 

VALASSIS  C0MMUN1CAT10NS,THE 
Livonia,  Mich. -based  sales  promo 
tion  company,  reported  fourth-quarter 
net  earnings  soared  54.7%  to  $18.1  mil¬ 
lion,  compared  with  the  period  a  year 
earlier,  as  revenues  edged  up  2.2%  to 
$167.8  million. 

Not  counting  a  onetime  charge  last 
year,  earnings  per  share  rose  64.3% 
over  1996. 

The  quarter  lifted  net  earnings  63% 
for  1997  to  $69  9  million. 

“The  strength  of  our  core  free-stand¬ 
ing  insert  business,  coupled  with  a 
decrease  in  paper  costs,  drove  excel¬ 
lent  financial  results,”  said  chairman, 
president  and  CEO  David  Brandon. 

FSI  sales  rose  12.5%,  to  $132.9  mil¬ 
lion,  in  the  fourth  quarter,  and  3  4%,  to 
$521.3  million,  for  the  year. 

Sampling  revenues  plummeted 
26.9%  in  the  quarter  but  rose  10.5%  for 
the  year,  and  management  projects  50% 
growth  this  year,  based  on  growing 
newspaper  sampling. 

Ohio  Newspapers 
Recycling  Declines 

The  RECYCLED  CONTENT  of  news¬ 
print  used  by  Ohio  Newspaper 
Association  member  papers  last  year 
was  31.5%,  down  slightly  from  the  year 
before. 

Still,  the  so-called  aggregate  recycled 
fiber  percentage  for  Ohio  newspaper 
newsprint  far  exceeded  the  23%  goal 
set  for  1996  and  1997  in  the  Voluntary 
Newsprint  Recycling  Agreement  with 
the  state  of  Ohio  —  and  even  beat  the 
31%  goal  established  for  1998. 

John  Lampson,  chairman  of  the  state 
Newsprint  Recycling  Task  Force,  said 
the  1997  recycled  fiber  percentage 
slipped  below  the  32.9%  level  reached 
in  1996  largely  because  of  lower  avail¬ 
ability  from  suppliers. 

For  the  same  reason,  the  percentage 
of  newsprint  containing  at  least  some 
recycled  fiber  content  fell  to  95.8%  last 
year,  from  98.9%  in  1996,  said  Lampson, 
publisher  of  the  weekly  Gazette  in 
Jefferson,  Ohio. 

ONA’s  179  member  newspapers 
consumed  334,825  metric  tons  of 
newsprint  in  1997,  according  to  the 
survey. 

Under  the  1992  agreement  with  the 
state,  Ohio  newspapers  must  increase 
their  aggregate  recycled  fiber  percent¬ 
age  to  31%  this  year  and  to  40%  in 
2000. 
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LEGAL  BRIEFS 


Plain  Dealer  OK 
to  pursue  fees 

The  OHIO  SUPREME  Court  has 
ruled  that  the  Cleveland  Plain 
Dealer  can  pursue  reimbursement  for 
legal  fees  incurred  in  obtaining  records 
from  the  state  insurance  department. 

The  court  said  the  paper  could  file 
within  a  month  a  bill  and  supporting 
documents  involved  in  the  failed  sale 
of  Blue  Cross  &  Blue  Shield  of  Ohio, 
now  known  as  Medical  Mutual  of  Ohio. 

Liwyers  for  the  insurance  depart¬ 
ment  will  have  10  days  after  the  news¬ 
paper’s  filing  to  submit  a  response,  the 
court  said.  Kate  Schulte,  an  attorney 
representing  the  newspaper,  said  the 
fees  are  still  being  tabulated. 

In  December,  the  justices  said  the 
department  had  erred  in  allowing  Blue 
Cross  to  claim  trade  secret  protection 
for  some  documents. 

The  insurance  department  had 
given  blanket  confidentiality  to  records 
involving  the  failed  $299.5  million  sale 
of  Blue  Cross  to  Nashville,Tenn.-based 
Columbia/HCA  Healthcare  Corp. 

As  part  of  the  ruling,  the  court 
released  hundreds  of  pages  of  records 
relating  to  the  proposed  Blue  Cross 
sale.  —  AP 

Welfare  secrets 
stay  secret:  judge 

A  FEDERAL  JUDGE  has  denied  an 
attempt  by  media  organizations  to 
unseal  documents  in  a  state  welfare 
agency  scandal.  The  Associated  Press, 
Chicago  Tribune  Co.,C]opley  Press  Inc. 
and  Illinois  Press  AsstK'iation  filed  a  mo 
tion  to  make  public  sealed  court  files, 
including  orders  in  a  case  involving 
Management  Services  of  Illinois  Inc. 

U.S.  District  Judge  Richard  Mills 
denied  the  motion  as  well  as  one  that 
argued  he  should  not  have  allowed 
Gt)v.  Jim  Edgar  to  make  a  courtroom 
appearance  behind  cktsed  doors. 

Attorney  Donald  Craven,  who  repre¬ 
sented  the  news  organizations,  said  he 
was  surprised  by  the  judge’s  decision 
and  expected  to  file  an  appeal. 

Since  la.st  summer,  MSI,  its  two 
founders  and  a  former  state  worker 
were  convicted  during  three  trials. 
Another  former  state  worker  has 
pleaded  guilty.  —  AP 
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Photog  group 
settles  with  Kodak 

A  PROFESSIONAL  photographers 
group  that  is  seeking  to  make  it 
easier  to  claim  copyrights  for  pho¬ 
tographs  has  patched  up  a  two-month 
rift  with  Eastman  Kodak  Co. 

The  American  Society  of  Media 
Photographers  severed  its  ties  with 
Kodak  in  November  after  the  photo 
giant  had  opposed  its  efforts  to  loosen 
photo-registration  regulations  at  the 
U.S.  Copyright  Office. 

The  influential,  5,0()0-member  trade 
association  also  was  angered  because 
Kodak  had  urged  its  advertising  agen¬ 
cies  to  use  Kodak  staff  photographers 
at  no  cost  instead  of  hiring  freelance 
photographers. 

Selling  film  to  professional  photogra¬ 
phers  is  Kodak’s  second-biggest  busi¬ 
ness  after  sales  to  consumers.  Losing 
the  good  will  of  such  big  users  of 
photo  products  might  have  harmed 
Kodak’s  image  at  a  crucial  time. The 
success  of  Japanese  rival  Fuji  gaining  a 
bigger  share  of  the  U.S.  film  market  last 
year  by  cutting  prices  was  a  key  factor 
in  Kodak’s  recent  move  to  slash  16,600 
jobs,  or  17%  of  its  work  force. 

After  a  series  of  meetings,  Kodak 
said  Jan.  27  it  has  agreed  to  work  with 
the  society  on  a  concerted  effort  to 
liberalize  copyright  regulations.  Kodak 
also  said  it  would  abandon  the  occa¬ 
sional  practice  of  allowing  in-house 
photographers  to  compete  with  free¬ 
lancers  on  local  assignments. 

In  recent  years,  Kodak  has  con¬ 
tributed  10%  of  the  society’s  $1.2  mil¬ 
lion  budget.  Because  of  Kodak's  oppo¬ 
sition,  the  society  failed  to  make  it  easi¬ 
er  for  photographers  to  copyright 
their  pictures. 

A  photographer  now  must  send  in  a 
copy  of  each  photograph  to  obtain 
copyright  protection. 

“If  you  take  1(),0(K)  or  more  pho¬ 
tographs  in  a  year,  that’s  an  awful  lot  of 
time  and  expense,”  said  Les  Riess,  a 
New  Orleans  photographer  who  is  the 
society’s  president. 

“There  are  some  other  areas  we  are 
looking  at  to  make  the  registration 
process  easier  for  photographers,  and 
Kodak  will  work  with  us,”  Riess  said. 
One  possibility  might  be  getting  the 
Copyright  Office  to  agree  to  accept  a 
copy  of  each  photograph  rather  than 
an  original,  he  said.  —  AP 
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Calif  moves  to 
end  circulation 
sales  tax 

CAUFORNIA  NEWSPAPERS  MAY 
get  rid  of  a  hated  sales  tax  this 
year  —  at  least  for  single-copy  distribu¬ 
tion. 

By  a  74-1  margin,  the  state  Assembly 
voted  to  restore  newspapers’  historic 
exemption  from  sales  and  use  taxes. 

The  bill  now  goes  to  the  Senate,  where 
a  tough  fight  is  expected,  according  to 
Tom  Newton,  general  counsel  for  the 
California  Newspaper  Publishers 
Association. 

Facing  a  $14.5  billion  budget  deficit, 
the  Legislature  imposed  the  tax  in 
1991,  lumping  in  candy,  snacks  and 
bottled  water.  Since  then,  the  law  has 
been  chipped  away  to  the  point  that 
only  140  newspapers  now  pay  the  tax. 
First,  the  exemption  was  restored  for 
free  newspapers,  which  complained 
they  had  no  one  to  pass  the  tax  on  to. 
Then  the  tax  was  lifted  for  magazines, 
which  claimed  they  suffered  unfairly 
because  out-of-state  magazines  avoid 
the  tax,  which  ranges  from  7.5%  to  8%, 
on  the  county.  Several  newspapers 
have  absorbed  the  tax  themselves  for 
single  copies  rather  than  add  pennies 
to  the  purchase  price. 

CNPA  and  individual  publishers  have 
condemned  the  tax  as  discriminatory 
and  unfair  because  virtually  every 
other  media  competitor  is  exempt, 
including  television,  radio,  cable,  the 
Internet  and  yellow  pages. 

“The  First  Amendment  is  not  in  play 
here,”  said  Newton. “It’s  a  bizarre,  tilted 
playing  field.  We  have  tried  hard  to  find 
a  similar  situation  and  have  not  been 
successful.” 

The  original  bill,  sponsored  by  CNPA 
and  introduced  by  former  Assembly 
Speaker  Curt  Pringle  (R-Garden 
Grove),  would  have  exempted  both 
single<opy  and  subscription  sales.  But 
the  Assembly  Appropriations  Commit¬ 
tee,  over  Pringle’s  objection,  limited 
the  measure  to  single<opy  sales. 
However,  the  bill  states  that  it  is  the 
intent  of  the  Legislature  to  repeal  the 
tax  on  all  newspaper  sales,  effective 
July  1,  1999.  Exempting  both,  all  circu¬ 
lation  sales  would  cost  state  and  local 
government  an  estimated  $50.9  mil¬ 
lion,  $  1 1  million  of  it  in  single<opy 
sales.  —  M.L.  Stein 
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The  Marketing  Conference  is  the  NAA’s  largest  conference.  Each  year,  industry  marketing  executives  gather  to  take  a  hard  look  at  marketing  issues;  They'll  be 
discussing  marketing  strategies  and  their  effectiveness,  examine  productivity  issues,  share  ideas  for  new  revenue  possibilities  and  much  more.  Held  June 
21-24  in  Orlando,  Florida,  the  NAA  Marketing  Conference  will  impact  how  newspapers  approach  their  marketing  challenges. 


The  industry  will  turn  to  E&P  for  coverage  of  this  event  -  including  product  and 
service  data.  Reach  industry  professionals  before,  during  and  after  the  con¬ 
ference  with  ads  in  the  E&P  NAA  Marketing  Conference  issues! 


Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  reg¬ 
ular  contract  rate  or  open  rate.  Ad  copy  may  differ.  The  Planning 
Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference 
ads.  Contact  your  local  E&P  representative  for  rate  information. 


As  marketing  professionals  gear  up  for  the  conference,  their  mind  set  will  be 
marketing.  Take  advantage  of  this  opportunity  to  have  them  start  thinking 
about  you.  Your  ad  in  the  NAA  Marketing  Conference  Planning  Issue,  with  read¬ 
ership  well  over  81,000,  will  get  the  exposure  you  want. 


Sales  Representatives: 

Howard  Flood,  Eastern  &  Canadian  Regions,  (212)  675-4380  ext.160 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 


It’s  all  about  marketing  and  it’s  all  about  E&P's  distribution  of  this  issue  at  the 
conference  and  in  newspaper  offices  everywhere.  The  NAA  Marketing 
Conference  Issue  will  be  read  between  sessions  as  well  as  throughout  the 
industry.  So  put  your  product  or  service  in  the  hands  of  industry  executives  who 
are  waiting  to  be  reached! 


The  NAA  Marketing  Conference  Planning  Issue  of  E&P: 

Space  Deadline:  April  22, 1998  •  Material  Deadline:  April  24, 1998 


NAA  Marketing  Conference  Issue: 

Space  Deadline:  May  26, 1998  •  Material  Deadline:  May  28, 1998 


While  the  conference  may  be  over,  coverage  of  the  event  is  not.  Read  for  final 
reports  from  the  event,  you  too  can  leave  a  final  impression  with  an  ad  in  this 
Post  Conference  Issue. 

E&P’s  reach  of  these  industry  executives  is  higher  than  any 
other  industry  publication!* 

Circulation  Managers  . 83.5% 

Advertising  Managers  . 76.7% 

Marketing  &  Promotion  Managers  . 85.2% 


NAA  Post  Marketing  Conference  Issue: 

Space  Deadline:  June  23, 1998  •  Material  Deadline;  June  25, 1998 


MAKE  SURE  YOUR  AO  IS  TRERE!! 
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New  Media 

Continued  from  page  21 

such  as  writing  software  code,  may  be 
invaluable  at  the  beginning  of  a  project 
but  useless  when  it’s  over. 

♦  Forewarn  candidates  during  inter¬ 
views  that  their  responsibilities  may 
change  soon  after  they  are  hired.  Don’t 
hire  anybody  who  doesn’t  understand 
their  job  may  shift  entirely  and  isn’t  pre¬ 
pared  to  tackle  new  responsibilities. 

♦  Review  candidates’  job  histories  and 
references  for  adaptability.  As  their  pre¬ 
vious  jobs  changed,  did  they? 

♦  Create  flexible  compensation  plans, 
with  flex-time  and  other  creative  tools 
to  ensure  that  employees  get  appropri¬ 
ate  time  off  to  avoid  burnout,  and  ade¬ 
quate  pay  based  on  market  demand. 

♦  Be  prepared  to  change,  and  change, 
and  change  again,  and  make  sure  all  of 
your  employees  have  the  same  willing¬ 
ness  and  ability. 

♦  As  your  organization’s  goals  and 
directions  change,  constantly  communi¬ 
cate  the  new  goals  and  directions  to 
those  who  will  have  to  follow  through 
on  them. 

For  managers,  Woelfel  of  CNN  said, 
technology  poses  another  challenge.  In 
traditional  newsrooms,  he  said,  senior 
managers  have  come  up  through  the 
ranks  and  still  can,  if  needed,  actually 
perform  the  tasks  at  hand:  writing,  edit¬ 
ing,  producing  new,scasts. 

“That’s  often  not  the  case  in  the  new 
media  newsr(K)m.’’  he  said.  “The  tech¬ 
nology  is  changing  so  fast  that  it  is  very 
easy  for  a  manager  to  get  out  of  touch. 
So  keep  your  hand  in  it. . . .  It’s  fun,  and 
we  can  always  stand  to  learn  something 
new.” 


Recruitment 

Continued  from  page  23 

Those  operating  conditions  are  one 
reason  the  Times  is  also  careful  to  give 
each  applicant  a  hearing  test,  he  says.  “If 
you’re  not  testing  your  people  for  hear¬ 
ing,  you  are  making  a  huge  mistake," 
Paiva  says,  “and  leaving  yourself  open 
for  litigation  later  on.” 

The  goal  of  the  tests,  the  application, 
the  open  houses  and  the  interviews  is 
the  same,  Paiva  says:  “Make  our  own 
expectations  very  clear.” 

“That’s  why  we  really  talk  a  lot  about 
attendance  and  punctuality,  because  it’s 
the  main  reason  people  fail,”  he  says. 

These  West  Coast  papers  are  also 
making  conscious  —  and  concrete  — 
efforts  to  make  mailr(K)m  employees 
feel  part  of  the  newspaper.  The  Times, 
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for  instance,  gives  mailroom  employees 
the  same  orientation  given  journalists. 
And  like  the  latest  metro  beat  hire,  the 
new  hopper  loader  meets  the  publisher 
and  president. 

“Many  people  think  when  you  are 
dealing  with  a  part-time  group  you  are 
not  getting  a  buy-in  to  the  paper 
because  it’s  just  a  part-time  job  and 
they’re  not  that  committed  to  ;t,”  says 
Mike  Bergstrom,  packaging  and  distrib¬ 
ution  manager  for  the  Bakersfield 
Californian. 

“But  we  find  if  you  are  clear  and 
open  about  expectations,  the  buy-in  is 
there.” 

Tucson  Newspapers  has  developed  a 
slogan  for  mailroom  hiring  and  reten¬ 
tion,  says  training  and  customer  pro¬ 
grams  director  Ted  Lawton:  “Make  it 
harder  to  get  here  —  and  harder  to 
leave.” 


Shop  Talk 

Continued  from  page  56 

features,  more  even  than  reviews  of 
other  arts  such  as  painting  or  theater, 
concert  reviews  allow  (maybe  even 
require)  imaginative,  metaphorical  lan¬ 
guage. 

How  else  to  communicate  the  deli¬ 
cate  nuances  and  ferocious  attacks  of  a 
nonverbal  art  form  that  unfolds  over 
time? 

Adjectives  and  adverbs  which  would 
be  verboten  elsewhere  in  the  newspa¬ 
per  burst  off  the  page  like  crocuses 
emerging  from  dark  February  soil:  jaun¬ 
ty,  lilting,  jovial,  robust,  unsettling,  devil¬ 
ish,  contemplative,  sprightly,  disconcert¬ 
ing,  breathy,  furious,  triumphant,  lip- 
busting,  swaggering,  elfin,  supple, 
unbearable,  funereal,  skittery,  flustered. 

Even  simple  verbs  like  chill,  pummel 
and  coax  may  come  in  handy.  Of  course 
1  kept  a  dictionary  and  thesaurus  close 
at  hand. 

A  piece  “featured  shifting  chords, 
uncertain  yet  strong,  as  if  one  were 
crossing  a  river  by  leaping  frt)m  one  ice 
floe  to  another.” 

A  choral  conductor  gestured  as  if 
“pulling  in  a  crab  ring  or  throwing 
skirts  aside.” 

Tone  slippages  in  a  flute  perfor¬ 
mance  sounded  “like  the  angry  sighs  of 
a  Japanese  wood  flute  or  the  Doppler 
weeping  of  passing  trains.” 

A  glitch  in  an  auditorium’s  sound  sys¬ 
tem  gave  off  “a  horrendous  hum  .  .  . 
[that]  sounded  like  a  UFO  landing  on 
the  roof.” 

The  bass  soloist  in  a  performance  of 
Penderecki’s  Polish  Requiem  “wavered 
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steadily  upward,  as  if  his  voice  were  a 
seedling  pushing  through  stubborn 
earth  toward  light  and  air.”  Timpani 
were  “bending  notes  up  and  down,  reel¬ 
ing  like  a  drunken  deity” 

During  a  performance  of  Hindemith’s 
“Mathis  der  Maler,”  “The  strings  trilled, 
buzzing  like  hornets,  then  raced 
upward  to  a  brass  sting  and  collision  of 
drums  and  cymbals;  dissonances  and 
scuffles  between  sections  of  the  orches¬ 
tra  gave  way  to  short  respites  of  bitter¬ 
sweet  melody.” 

Violin  virtuosi  such  as  Paganini  “were 
sort  of  the  guitar  heroes  of  the  19th 
century;  they  knew  httw  to  pump  an 
audience  up  to  fever  pitch,  then  wring 
it  out  and  hang  it  up  to  dry.” 

1  noted  that  a  few  heads  nodded  at  a 
particular  concert,  perhaps  because 
“Listening  to  a  whole  evening  of 
Baroque  compositions  was  a  little  like 
breathing  the  air  at  the  summit  of  a  high 
mountain:  rare,  delicate,  and  heady  for 
some;  a  little  thin  for  the  rest  who  were 
used  to  inhaling  the  denser,  more  tangy 
vapors  of  the  valley.  Mere  mortals  may 
have  to  strain  to  hear  the  music  of  the 
spheres.” 

Although  I  obviously  enjoyed  myself, 
I  still  worried  about  the  purpose  of 
reviewing  one-night  shows  that  most 
readers  would  have  missed  and  (unlike 
reviewed  films  or  books)  of  which  they 
could  not  take  advantage  after  reading 
my  piece.  But  my  managing  editor,  an 
amateur  playwright  who  also  did  some 
acting,  said  that  a  paper’s  arts  coverage 
reflects  its  grasp  of  the  community’s 
soul. 

1  decided  that  if  nothing  else,  my  con¬ 
cert  reviews  were  a  constant  reminder 
to  readers  that  there  was  culture  to  be 
pursued  and  enjoyed  in  our  little  town, 
if  they  just  turned  off  their  television 
sets  and  sought  it  out. 


Ottaway 
Buys  Weeklies 

DOW  JONES  &  CO.’S  Ottaway 
Newspapers  has  completed  the 
purchase  of  four  weekly  newspapers  in 
southeastern  Massachusetts. 

The  four  —  the  Spectator  of 
Somerset,  Chronicle  of  South 
Dartmouth,  Middleboro  Gazette,  and 
the  Advocate  of  Fairhaven  —  have  a 
total  circulation  of  2 1 ,768. 

They  join  Ottaway’s  roster  of  five 
Massachusetts  dailies  and  three  week¬ 
lies.  Ottaway  now  owns  19  dailies  and 
17  weeklies  in  clusters  spread  acn)ss  12 
states. 
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FEATURES  AVAILABLE 


ASTROLOGY 

ENTERTAINMENT 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 

E-mail:  star2020@time-data.com 

“HOLLYWOOD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

T  A  t  t.  c _ 1*  iof\r\\  ncn 

AUTOMOTIVE 

L.A.  Features  Syndicate  (800)  959-9977 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glaver  (312) 
649-5464,  Fax:  (31 2)  397-5500. 

FOOD 

ABOUT  FOOD 

A  new  food  calumn  featuring  recipes, 
new  products  and  cooking  trends. 

(8 1 0)  75 1  -0 1 68/ Avanti  1 054@aol  .com 

HUMOR 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
DebDi  Sandra  (847)  639-1232 

_ MOVIE  REVIEWS _ 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cinemon  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

{91 4)  692-4572  Fax  (91 4)  692-831 1 

PET  FEATURES 

PET/VETERINARY  Column  &  Cartoon 
1 7  years  in  Lewiston  Morning  Tribune 
(509)  758-9669  orvww.roen.com 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  {4()9)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 

REUGION  NEWS 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 

SPORTS 

AWESOME  Baseball  Column  Avail¬ 
able!  Grab  New  ReadersI  Low  Rates! 
(41 5)  441 -1265  or 

www.thehotcorner.com 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

'98  Annual  Market  Valuations 
KAMEN  &CO.  GROUP  SERVICES 
(516)  379-2797/(81 3)  786-5930 


75  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


THOMAS  C.BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPER  BROKERS 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
_ Boca  Roton,  FL  33432 _ 

CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMK.  Est.  1 983,  (614)  889-9747. 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


NEWSPAPER  BROKERS 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitians 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Cansultations 
Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fox  (334)  566-0170 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)807-7791  FAX  (602)  807-7795 

PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,FL  32540-5806 
Phone/Fax  (850)  654-9807 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (2 1 4)  369-6496 


NEWSPAPER  BROKERS 

MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


THOMAS  C.BOLITHO 
Newspaper  broker/ appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 

CALIFORNIA:  Nice  paid  weekly  news¬ 
paper,  revenues  of  $1 .4  million,  good 
cash  flow,  stand  alone  property. 
MIDWEST:  Daily  newspaper  plus  twice 
weekly,  building,  Goss  web,  revenues 
of  $500,000,  owner  may  finance. 
TEXAS:  Niche  publications,  high  qual¬ 
ity,  revenues  of  $1.3  million,  strong 
growth. 

Weeklies,  shoppers  niche  products  in 
OR,  CA,  Ml,  MT,  PA,  a,  CO,  KS,  SE 
BOLITHO-CRIBB  &  ASSOCIATES 
John  Cribb  (406)  586-6621 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703. 
(512)476-3950. _ 


MUST  SELL!  -  Pair  of  weeklies  on  the 
Iowa — Minnesota  boarder,  $150,000 
gross.  Make  an  offer.  John  E.  van  der 
Linden,  broker,  P.O.  Box  275,  Spirit 
Lake,  lA  51 360.  PH:  (71 2)  336-2805. 


NEWSPAPERS  FOR  SALE 

NATIONAL  award  winning  California 
coastal  community  newspaper  for  sale. 
Fabulous  demographic  profile  places  it 
among  California's  best.  Multi-million 
dollar  homes  with  income  and  asset 
levels  to  match  in  this  highly  sought 
after  advertiser  market.  Outstanding 
staff.  Ideal  acquisition  for  aggressive 
operator  or  smart  group  desiring  to 
add  a  very  special  property  to  it's 
portfolio,  please  reply  to  Box  08454, 
Editor  &  Publisher. 


PRICE  REDUCED  -  Profitable  central 
Nebraska  weekly,  must  sell  due  to  ill¬ 
ness.  John  E.  van  der  Linden,  broker, 
P.O.  Box  275,  5pirit  Lake,  lA  51360. 
PH:  (712)  336-2805.  FAX:  (712)  336- 
0611. 


NEWSPAPERS  WANTED 

AMERICAN  PUBLISHING  COMPANY, 
the  community  division  of  Hollinger 
International,  actively  seeks  daily 
newspapers  and  shopping  guides.  All 
inquiries  held  in  strictest  confidence. 
Contact: 

Jerry  Strader,  President 
401  N.  Wabash  Avenue 
Chicago,  IL6061 1 
(312)  321-2673 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  hoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


PUBUCATIONS  FOR  SALE 

ONE  OF  A  KIND! 

Commercial  real  estate  related  pub¬ 
lication  in  major  market.  Unique  con¬ 
cept  produces  Ai,%  cash  flow.  Revenue 
pushing  $500,000.  Plan  in  place  for 
major  expansion  into  several  other 
markets.  Rickenbacher  Media.  Phone: 
(21 4)  265-9300,  fax  (21 4)  369-6496. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

John  T.  CrIbb 

Bolitho-Cribb  Report:  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 

Estate,  ESOP,  Partners,  &  Associates 

Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

Estsblfshed  in  1923  .nc  coe  eeon 

1  Annette  Park  Drive,  Bozeman,  4Ub-0ob-bb4 1 

MT  59715  e-mall:  jcribb@imt.net  Fax  406-586-6774 
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EQUIPMENT  &  SUPPLIES  | 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

7  INTO  1  AVAILABLE  NOW!  j 

Muller  Martini  227  inserting  machine  j 
will  sell  as  complete  or  j 

as  add-on  pockets  1 

Call  Andrew  (903)  596-6250  I 

EQUIPMENT  FOR  SALE 

BROADSHEET  LASERWRITERS  -  Two 
Graphic  Enterprises  full  page  Laser 
Writers.  Prosetter  1000  with  ECRM  RIP 
on  a  Pentium  Platform.  Only  1  1  /2  years 
old.  Originally  $56,000,  now  $18,500. 

ALL  MAILROOM  EQUIPMENT  j 

MULLER  MARTINI  | 

Stitcher/Trimmers  &  Inserters  j 

Joe  Scott  &  Associates,  Inc.  : 

(205)  997-9355/(205)  997-9656  Fax  1 

$5,000.  Call  John  Elchert,  (906)  482- 

FERAG  EQUIPMENT  j 

1500. 

COMPU’ERS/USED 
MYCRO-TEK  1 100  electronic  text  edit¬ 
ing  computer  system.  Complete  with  22 
editorial  work  stations,  mainframe  con¬ 
trollers,  plus  user  interfaces.  Includes 
additianal  spare  controllers  and  2 
spare  kits.  Will  sell  all  or  part.  All 
offers  considered.  Contact  Marge  Huff, 
Western  Newspapers,  Inc.  (520)  771- 
8698. 

MAILROOM  EQUIPMENT 
2  McCain  660  Inserters.  1  with  6 
pockets  plus  refeeder,  1  with  7  pockets 
plus  refeeder.  Miscellaneous  spore 
parts.  Contact  Bruce  Pederson,  (520) 
565-9888  or  Tom  Bugbee,  (520)  775- 
3804,  Western  Newspapers,  Inc. 


MYCROTEK  1 1 00-^  system 
2  Hard  Drives 
2  Controllers 
1  H&J 

2  Floppy  drives 
1 1  Mycro  Comp  terminals 
Call  Anne  (2 1 2)  675-4380  ext.  1 1 8 
Best  offer 


EQUIPMENT 
FOR  SALE 


iSMNGWICE 

SlSiwiEl! 

INSERTING  DRUMS  (2)  $200,000 

(3  VPi-w  Related 
Equipment  &  Conveyor 


MULTI-CELL 

COMPLEX 

of  3  Stackers 


|10)  $100,000 


(Payment  In  U  S.  Dollars/ 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  aas-soos 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


Refurbished  add  on  pockets 
MUaER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 
(800)  356-488^ 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


FOaOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  160-page  folder,  nine  45" 
RTP  s  - 1 990  vintage. 

•NEW  10-unit  TKS  press  with  3  half 
decks,  double  3:2  folder  and  ten  RTP's, 
22  3/4"  (578mm). 

•5-unit  GOSS  URBANITE  with  half¬ 
page  folder  with  upper  former  &  1 50 
HP,  1 977  vintage 

•8-unit  GOSS  COMMUNITY  (with  one 
UOP  unit),  SSC  folder  and  upper  for¬ 
mer,  two  60  HP  controllers  and  motors. 
•6-unit  HARRIS  VI 5A  with  JF7  folder 
&  50  HP  motor  &  drive,  mid-70's  vin¬ 
tage. 

•6-unit  DAILY  KING  with  KJ8  and  75 
HP  motor  and  drive,  1 977  vintage. 

•One  model  300  Custom-Bilt  3-knife 
trimmer,  1 979  vintage. 

•Add-on  units  for  most  makes  and 
models. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  AAAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


PRESSES 

Goss  3:2  Folders  23  9/10",  22  3/4", 

22",  21  1/2",  21" 

New  or  Rebuild  Goss  R.T.P.  42"  ■¥  45" 

Goss  Y  columns  all  sizes 

Goss  Metro  Units 

Harris  1 650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:(213)256-7607 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


WANTED  DEADORAUVE 
Muller  Martini/Harris 
Inserters  &  Stitcher Arimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fox  (770)  590-7267 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171, 173 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARK^ING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 


BLENKARN 

YourTelemorketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quoliN 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


HEADLINE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 
NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

IN  STORE  SALES  PROGRAMS 
Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
vAvw.circulation.net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


JOIN  THE  WINNING  TEAM 

Increase  your  circulation  with  quality 
orders.  Every  subscription  is  verified  at 
the  time  of  sole  by  our  telemarketing 
management  professionals.  Located  in 
four  different  call  centers,  TeleService 
Technologies,  Inc.  represents  America's 
finest  newspapers.  Call  Bob  Bobber, 
president,  TeleService  Technologies, 
Inc.,  at  (888)  TST-Sell  or  visit  our 
website,  www.teleservicetech.com. 

We  make  every  call  count! 

LEVIS  NATIONAL,  INC. 

Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)495-2688 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUU  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http:/ /www.  (akebrains.com/scout 


PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SREVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOa  FREE  (800)  657-2 1 1 0 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 
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HELP  WANTED 


ADMINISTRATIVE 

GENERAL  MANAGER 


ADVERTISING 

ADVERTISING  DIREaOR 


_ ACADEMIC _ 

E.W.  SCRIPPS 

SCHOOL  OF  JOURNALISM 

Visiting  Professorship  in  Print  Journal¬ 
ism  for  1 998-99  academic  year.  Teach 
2  courses  per  quarter  and  contribute  to 
graduate  program;  opportunities  in 
other  sequences  as  well.  Appropriate 
professional  experience  a  must;  master's 
required.  Applicant  review  begins  April 
15,  1998.  Send  letter,  resume,  and  3 
references  to  Dan  Riffe,  E.W.  Scripps 
School  of  Journalism,  Ohio  University, 
Athens,  OH  45701 .  Ohio  University  is  an 
AA/EO/ADA  employer,  and  encourages 
women  and  minorities  to  apply.  Visit  our 
website: 

www.scripps.ohiou.edu 


JOURNALISM:  Assistant  Professor, 
tenure  track  to  teach  undergraduate 
courses  and  graduate  seminars  in 
media  law,  plus  some  combination  of 
media  and  society  and  professional 
courses  from  the  following:  Newspaper 
design,  publication  editing,  reporting, 
and  urban  journalism.  Prefer  media 
law  scholar  with  publications  or 
interest  in  intellectual  property  rights, 
media  and  internet.  Ph.D.,  3  years  pro¬ 
fessional  experience  required.  Send 
application,  resume,  and  references  to 
Dr.  William  J.  Thorn,  Chairman, 
Department  of  Journalism,  Marquette 
University,  P.O.  Box  1881,  Milwaukee, 
Wl  53201-1881.  Screening  begins 
April  1 7  and  continues  until  filled. 

AA/EOE 


JOURNALISM  DEPARTMENT,  Cal  Poly, 
San  Luis  Obispo,  invites  applications  from 
PR  professionals  who  want  to  teach  in  one 
of  the  West's  most  outstanding 
universities.  Tenure-track  position  at  the 
assistant/associate  professor  level 
starting  September  1998  or  January 
1999.  Salary  commensurate  with 
qualifications  and  experience.  Teach  intro 
PR,  PR  writing,  PR  campaigns.  Basic  news 
writing  and  editing,  advise  students,  and 
supervise  senior  projects  by  PR  students. 
Other  courses  within  the  candidate's 
scope  of  interests  are  available. 

Master's  degree  required.  Extensive 
recent  PR  experience  in  corporate, 
agency,  institutional  or  not-for-profit 
setting  required.  News  media  experience 
and  multimedia  expertise  highly 
desirable.  Successful  candidate  is 
expected  to  engage  in  professional 
development  activities  such  as  consulting 
and/or  scholarly  research. 

Refer  to  Recruitment  Code  #83070  and 
send  letter  of  application,  resume,  three 
current  letters  of  reference,  and  official 
transcripts  to  Dr.  Nishan  Havandijian, 
Head,  Journalism  Department,  Cal  Poly 
State  University,  San  Luis  Obispo,  CA 
93407.  Applications  must  be  postmarked 
by  April  20th,  1998. 

Cal  Poly  is  strongly  committed  to 
achieving  excellence  through  cultural 
diversity.  The  university  actively 
encourages  applications  and 
nominations  of  women,  persons  of  color, 
applicants  with  disabilities,  and  members 
of  other  underrepresented  groups. 

AA/EEO 


_ ACADEMIC _ 

PHOTOJOURNALISM:  Western  Ken¬ 
tucky  University  seeks  applicants  for 
a  position  available  January  1 ,  1 999, 
in  its  highly  acclaimed,  ACEJMC- 
accreditecT  photojournalism  program. 
Assistant  or  associate  professor  level  or 
professional-in-residence,  depending 
on  credentials.  Advanced  degrees 
desirable,  but  significant  professional 
experience  may  substitute.  Teaching 
assignments  to  approximately  1 50  under¬ 
graduate  majors  may  include  documen¬ 
tary  photojournalism,  photo  editing,  and 
photo  management,  dependent  upon 
experience  and  qualifications.  E-mail 
queries  to: 

journalism@wku.edu 
Screening  of  applications  will  begin  April 
29,  1998;  open  until  position  is  filled. 
Send  letter  of  application,  resume, 
transcripts  and  three  recent  letters  of 
recommendation  to  Photojournalism 
Search,  Department  of  Journalism,  1  Big 
Red  Way,  Bowling  Green,  KY  42101- 
3576.  Women  and  minorities  are 
encouraged  to  apply.  Affirmative  Action, 
Equal  Opportunity  Employer. 

ACCOUNTING 


CONTROLLER 

Growing  large  mid-Atlantic  metro  has 
an  excellent  career  opportunity  for  a 
#2  financial  executive  reporting  to  the 
CFO.  Position  is  available  due  to 
internal  promotion.  Responsibilities  of 
this  highly  visible  position  include  the 
supervision  of  all  financial  aspects  of 
the  operation.  Effective  financial 
administration  of  employee  benefits 
will  be  a  particularly  important  respon¬ 
sibility. 

Requirements  include  a  CPA  license. 
Bachelor's  degree  in  Accounting,  and 
ten  years  of  broadly  based  accounting 
experience  (of  which  at  least  three 
years  has  been  in  a  management 
capacity).  Experience  in  an  organized 
environment  is  desirable.  Excellent 
salary  and  benefits.  Position  is  eligible 
for  incentive  bonus.  Please  send 
resume  in  confidence  to  Box  08449, 
Editor  &  Publisher. 


ADMINISTRATIVE 


PUBLISHER 

To  replace  a  publisher  moving  to  a 
larger  paper,  we  are  looking  for  a 
creative,  Web-sawy,  hands-on  pub¬ 
lisher  for  our  Norwalk  (Ohio)  Reflector, 
a  9,000-circulation  daily  in  a  county 
seat  of  1 8,000  in  north  central  Ohio. 
We  are  a  family-owned  group  that 
gives  its  publishers  plenty  of  running 
room.  The  Reflector  contends  with 
fierce  competition  for  both  news  and 
advertising.  Applicants  should  have 
newspaper  managerial  experience,  be 
computer  and  Web-literate,  and  have 
a  strong  sense  about  a  small  daily's 
role  in  the  community.  We  have  just 
kicked  off  an  extensive  community  and 
regional  Web  operation  with  sister 
newspaper  the  Sandusky  Register, 
located  12  miles  north  of  Norwalk. 
Write  or  FAX  (please,  don't  call)  with 
resume/ references  to  David  Rau, 
chairman,  Reflector-Herald,  Inc.,  537 
E.  Center  Street,  Suite  201,  Kingsport, 
TN  37660.  FAX:  (423)  392-4627. 

An  equal  opportunity  employer 


Killeen  Daily  Herald,  22,435  circula¬ 
tion,  individually  owned.  Experienced 
professional  with  strong  background  in 
sales  and  marketing,  as  well  as  pub¬ 
lishing,  to  move  into  rapidly  growing 
Central  Texas  market  to  achieve  market 
potential  while  maintaining  commit¬ 
ment  to  high  standards  and  community 
involvement.  Send  letter  and  resume  to 
Mrs.  Sue  Mayborn,  P.O.  Box  6114, 
Temple,  TX  76503-6 114. 

ADVERTISING 

ADVERTISING  ACCOUNT  MANAGER 

THE  COMMERCIAL  APPEAL,  a  leader 
in  the  E.W.  Scripps  company,  has  an 
opening  for  a  Retail  Territory  Sales 
Manager.  This  is  an  exceptional 
opportunity  for  a  creative  manager  to 
lead  a  staff  and  to  grow  revenue  in  our 
expanding  market.  Memphis,  home  of 
the  blues  (and  Elvis),  has  large  city 
amenities,  with  small  town  living  within 
minutes.  We  offer  competitive  salary, 
bonus,  excellent  benefits  and  a  gocM 
work  environment.  If  you  are  interested 
in  being  part  of  our  team,  and  have  a 
proven  track  record  in  sales/sales 
management,  send  resume  to  Linda 
Steen,  employment  manager,  495 
Union  Avenue,  Memphis,  TN  38103. 

ADVERTISING  DIRECTOR  -  The  Union, 
a  great  paper,  with  a  great  staff  in  a 
beautiful  place,  has  an  immediate 
opening  for  an  ad  director.  The  Union 
is  a  1 6,000,  6-day,  afternoon  paper  in 
the  northern  foothills  of  the  Sierra 
Nevada.  If  you're  currently  an  advertis¬ 
ing  manager  in  search  of  bigger 
responsibilities  and  career  growth,  this 
might  be  the  opportunity  you're  look¬ 
ing  for.  You'll  be  proud  to  represent 
The  Union  and  guide  it's  staff,  and 
you'll  enjoy  an  address  that  will  be  the 
envy  of  everyone  you  know.  I  am  most 
interested  in  hearing  from  candidates 
who  currently  manoge  advertising 
sales  staffs.  Please  send  a  letter  about 
yourself  and  a  resume  to  John  Walker, 
publisher.  The  Union,  11464  Sutton 
Way,  Grass  Valley,  CA  95945. 

_ E-mail:  johnw@theunion.com _ 

ADVERTISING  DIREaOR 
Twenty-two  thousand  circulation  daily 
in  Zone  4  seeking  an  aggressive, 
career  oriented  individual  who  can 
take  us  to  the  next  level.  We  currently 
have  over  80%  of  the  print  market  but 
with  work  could  have  it  all.  Dream  job 
for  the  right  manager.  Solid  staff,  good 
numbers,  award  winning  product  but 
leaving  too  many  dollars  on  the  table 
in  a  captive  market.  Last  piece  of  our 
puzzle  is  Ad  Director  with  vision  and 
drive.  Send  resume  to  Box  08457, 
Editor  &  Publisher. 


ADVERTISING  SALES  DIREQOR 
We  need  someone  who  will  lead  us  to 
the  next  level  of  success.  What's  in  it 
for  you?  —  The  opportunity  to  make  a 
difference  and  be  part  of  a  dynamic, 
entrepreneurial  team.  Competitive,  5- 
state  weekly  seeks  an  experienced, 
creative  leader  who  thinks  strategically, 
can  manage  and  motivate  and  at  the 
same  time  deliver  value  to  clients. 

Must  be  energetic,  well  organized  and 
reat  sales  coach.  We  value  initiative, 
onesty  and  family  plus  offer  salary, 
incentive  plan  and  benefits.  Send 
resume  and  references  to  AG  Journal 
Publisher,  P.O.  Box  364,  Rocky  Ford, 
CO  8 1067. 


Great  opportunity  for  results-driven  sales 
manager  in  Southwest  Zone  9.  We're 
looking  for  a  manager  who  can  sell, 
motivate  and  excel  in  a  fast-paced 
atmosphere.  Stable  group  environment.  If 
you're  not  currently  happy  or  appreciated 
for  your  hard  work,  let  us  know.  Resume 
and  cover  letter  (in  confidence)  to  Box 
08463,  Editor  &  Publisher. 


ASSISTANT  MANAGER 

Michigan  publishing  group  creating 
position  of  assistant  sales  manager. 
Weekly  newspaper,  specially  pub¬ 
lications  ond  magazines.  Looking  for 
high-energy  professional  sales  represen¬ 
tative  who  is  ready  to  move  into 
management.  Position  includes  both 
back-up  management  and  key  account 
sales.  Resume  to  David  Hohendorf,  SCN 
Communications  Group,  Box  232,  Union 
Lake,  Ml  48387. 


CLASSIFIED  ADVERTISING 
INSIDE  SALES  MANAGER 

Cox  Ohio  Publishing,  a  progressive, 
innovative  newspaper  group,  has  an 
opportunity  for  an  energetic  and 
enthusiastic  advertising  professional  to 
join  their  Classified  Management 
Team.  This  position  reports  directly  to 
the  Classified  Advertising  Manager. 

This  position  requires  a  strong  back¬ 
ground  in  advertising  sales,  history  of 
increasing  ad  revenues  in  a  com¬ 
petitive  market,  proven  management 
ability  in  motivating  and  developing  a 
diverse  sales  staff,  and  strong  lead¬ 
ership  skills  among  other  category 
managers  in  the  Classified  department. 
The  ideal  candidate  will  have  a  news¬ 
paper  background  with  general  know¬ 
ledge  of  classified  advertising  and  a 
specific  knowledge  of  inside  sales  and 
telemarketing.  Excellent  salary,  bonus, 
and  benefits  package. 

Please  send  resume,  references,  and 
salary  history  to: 

Tim  Anderson 
Cox  Ohio  Publishing 
45  South  Ludlow 
Dayton,  OH  45402 


CLASSIFIED  ADVERTISING  MANAGER 

Are  you  a  people-oriented  manager 
who  can  lead  and  motivate  a 
diversified  sales  team?  Do  you  have 
experience  with  initiating  creative 
strategies  to  generate  new  business? 
Do  you  enjoy  working  in  a  fast-paced, 
competitive  environment?  If  so,  we'd 
like  to  hear  from  you. 

We're  a  large  daily  newspaper  in 
Zone  9  seeking  an  advertising  pro¬ 
fessional  with  a  proven  track  record  in 
all  aspects  of  Classified  management: 
phone  room,  telemarketing,  and  out¬ 
side  sales.  Strong  communication, 
organizational  and  analytical  skills  are 
a  must. 

Competitive  salary  and  benefits.  Send 
resumes  with  salary  requirements  to 
Box  08455,  Editor  &  Publisher. 


44  Editor  &  PliBLlSHER 


http;//www.mediainfo.com 


March  21, 1998 


RECYCLED  PAPER 


e 

The  Powerhouse  Ne 
Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  pubiication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


Corrpany _ _ 

SireetAddress _ _ _ 

(Sonyi  no  deiwnes  K>  PQ  txaes) 

City _ State _ Zp _ 


(  )  My  check  is  enclosed  (payable  to  Edtor&njbisher  Company). 

Payment  must  be  in  (JS  Dolais  drawn  on  a  US  bank 
(  )Chargemy(  )VISA<  )MC  (  )AMEX 

# _ 


Expi  Dale_ 


_Signalure_ 


Your  Business  (Check  one  Category  Only) 


(h  case  we  haw  (fjeslons  you  oxter) 


COLOR  PUBUCATION  « COPES 

Dm  International 

Year  Book 

RT  I  TIT  ISOS  Edttor&Pubusher 

Market  Guide _ 

^T|^l  .ri  .1WT  1998  E&P.^PP  Community, 

LtttHrllrrN  Specialty  and  Free 

PuBucATXJNS  Year  Book 


^Orders  shipped  outside  the  US  arxl  Canada  must  add 
$25  per  shipment  **CalHbmia.  District  of  Columbia, 
New  York  arid  Ohio  residents  must  add  applicable  tax. 
Cartada  residents  please  add  G^. 


COST/COPY 

S125 

3100 


SHIPPING 


TAX** 


MY  TOTAL  ORDER 


1.  -I  Newspaper 
Z  -I  Newspaper  Equipi  Mfr. 

3.  -I  Sytxfcato^Mcws 

Service 

4.  J  Advertising  Agency 
S  J  Pubic  Relations  Firm 
6l  -J  LegalFirm 

7.  J  Govemmert 
8l  j  Mir. -General 

9.  J  Mfr- Auto  &  Truck 

10.  J  MIr.-Fdod 


11.  J  Service  Industry 
12  J  Uriiversityif^jbic 
ia  -I  Financial 
14.  J  Retail 

15u  J  Pubic  Transportation 
16l  j  Indviduai 

17.  J  Pubishing  Other  Than 

Nmspaper 

18.  J  Real  Estate 

19.  J  Other 


Mail  to;  Editor  &  Publisher  Company,  RO.  Box  3000, 
Denville,  NJ  a7834-300a  Fax  number;  (973)627-6872. 
E-mail  us  at  ec^pub@meciainfc>.coin. 

VISIT  THE  E&P  WEB  SITE  AT  vwMwunetiaiirfoxafn 


BUSINESS  REPLY  MAIL 

1  FIRST-CLASS  AAAIl  PERMIT  N0.64  DENVILIE,  NJ 
POSIAGE  Wli  BE  PAD  BY  ADORESSff 


Editor^ 

PUBLISHER 


P.O.  BOX  3000 
DENVILLE,  NJ  07834-9735 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


11 W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)675-4380  •  Fax  (212)  929-1259  •  ha2elp@me<liaink).com  •  mattw@mediainfo.com 


HELP  WANTED 

ADVERTISING 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 

The  LUBBOCK  AVALANCHE  JOURNAL, 
a  division  of  Morris  Communica¬ 
tions,  a  62,000  doily,  73,000  Sunday, 
is  seeking  on  innovative,  enthusias¬ 
tic  Classified  Manager  to  lead  our  25- 
person  Classified  Advertising  Depart¬ 
ment. 

Proven  leadership  ability  in  staff  devel¬ 
opment  and  account  relationships  is 
imperative.  This  highly  motivated  indi¬ 
vidual  will  preferaoly  have  a  college 
degree.  A  minimum  of  five  years  expe¬ 
rience  in  classified  department  is 
critical.  Will  be  responsible  for  plan¬ 
ning  and  directing  all  operations  of  the 
classified  department  including  meet¬ 
ing  monthly  revenue  goals  and  plan¬ 
ning  budget  objectives. 

Reports  to  Director  of  Sales  and  is  a 
member  of  the  advertising  manage¬ 
ment  team. 

The  Avalanche-Journal  is  a  forward- 
thinking,  mid-sized  community  news¬ 
paper  that  offers  a  good  benefits 
package  and  a  great  work  environ¬ 
ment. 

Send  letter,  resume  and  salary  history 
to: 

Lubbock  Avalanche- Journal 
Attention:  Glenda  Mills 
Classified  Manager  Search 
P.O.Box  491 
Lubbock,  TX  79408 


CLASSIFIED  SALES  MANAGER 

Daily  newspaper  in  Zone  6  has  an 
opportunity  for  on  aggressive  classified 
sales  manager.  We  are  looking  for  an 
exceptional  manager  with  communica¬ 
tion  and  telemarketing  skills.  This  open¬ 
ing  offers  unlimited  growth  potential 
for  the  right  person. 

This  is  a  full-time  position  with  an 
attractive  benefits  package.  Quarterly 
and  yearly  bonuses  are  offered. 

Pleose  send  resume  and  salary  require¬ 
ments  to: 

News  Leader,  Inc. 

Attn:  E.C.  Gensheimer 
P.O.Box  1999 
Sulphur,  LA  70664 


DISPLAY  ADVERTISING  MANAGER 
The  Longmont  Daily  Times-Call,  a 
21,000  Colorado  daily,  is  looking  for 
an  experienced  display  advertising  man¬ 
ager.  Must  have  excellent  commu¬ 
nications  and  sales  skills  and  be  able 
to  train,  direct,  and  motivate  a  proven 
high-caliber  sales  team.  The  ideal  can¬ 
didate  must  be  an  energetic,  self- 
directed  person  who  can  handle  multi¬ 
ple  priorities  and  thrive  in  a  fast-paced 
and  rewarding  “state-of-the-art”  envi¬ 
ronment.  Send  comprehensive  cover 
letter,  resume  and  salary  history  to 
Personnel  Director,  The  Daily  Times- 
Call,  PO.  Box  299,  Longmont,  CO 
80502.  FAX  (303)  776-0837. 


CO-OP  ADVERTISING  sales  pro¬ 
fessional.  The  New  York  Press  Associa¬ 
tion  has  an  immediate  opening  for  an 
experienced,  sales-driven  newspaper 
advertising  professional,  with  an 
extensive  co-op  advertising  back¬ 
ground.  Exceptional  sales  skills  and 
ability  to  represent  New  York's  598 
weekly  community  newspapers  to 
manufacturers,  advertising  agencies 
and  major  advertising  clients,  generat¬ 
ing  statewide  and  national  co-op 
advertising  programs.  Work  with 
newspaper  ad  managers  to  coordinate 
and  cultivate  locally  sold  co-op 
schedules.  Must  be  highly  motivated, 
and  able  to  think  strategically  to  iden¬ 
tify  prospects;  develop,  sell  and 
coordinate  programs. 

Join  our  enthusiastic  and  energetic 
team.  New  York's  Capital  Region 
offers  a  wonderful  quality  of  life,  NYPA 
offers  an  excellent  compensation  and 
benefits  package  including  a  401  |k) 
plan.  Apply  before  April  6  to  Executive 
Director,  NYPA,  1681  Western  Ave¬ 
nue,  Albany,  NY  12203-4305  or  E- 
mail:  nypamkr@woridnet.att.net 


REGIONAL  SALES  MANAGERS 
NEEDED.  Ohio  Area  and  Zones  3-5. 
Keister-Williams  Newspaper  Services 
needs  newspaper  experience,  ad  sales, 
and  ability  to  travel.  We  are  con¬ 
tracted  by  newspapers  to  maintain  ads 
on  their  weekly  church  pages  and 
other  specials.  Challenging  position 
has  many  rewards.  You  sell  new  and 
service  our  existing  accounts.  We  fur¬ 
nish  accounts,  pay  salary  plus  expense 
allowance,  and  assist  on  ad  sales.  Job 
offers  much  independence.  We  are  the 
“First  in  Sponsored  Religious  Messages” 
since  1 939  -  contact  us  about  Full  and  Part 
time  positions. 

(800)  293-4709  or 
FAX  (804)  293-4884 


ADVERTISING 


_ ADVERTISING _ 

DISPLAY  ADVERTISING 
SALES  MANAGER 

We  are  looking  for  a  forward  thinking, 
creative  and  performance  proven  indi¬ 
vidual  to  help  lead  our  advertising 
sales  effort. 

Nickel  Ads  publishes  six  zoned 
advertising  publications  each  week  in 
Western  Oregon  and  Southwest  Wash¬ 
ington. 

With  excellent  marketplace  position. 
Nickel  Ads  has  enjoyed  sustained 
growth  for  many  years. 

As  we  are  far  more  interested  in  what 
we  have  yet  to  achieve  than  what  we 
hove  accomplished,  this  leadership  role 
requires  high  energy  and  vision. 

Qualified  candidates  are  expected  to 
have  comprehensive  experience  in 
print  advertising  sales  and/or  man¬ 
agement.  Ability  and  inclination  to 
solve  marketing  and  people  based 
problems  with  customer  focus  is  essen¬ 
tial. 

Compensation  is  negotiable  based  upon 
qualifications  and  experience. 

Send  resume  and  references  to: 

Andrew  R.  Hessel 
General  Manager 
Nickel  Ads 
78 1 8  SE  Stark  Street 
Portland,  OR  972 15 
(503)251-7546 
A  Lee  Enterprises  Company 

RETAIL  ADVERTISING  MANAGER 

The  Press-Telegram,  a  MedioNews 
newspaper  of  over  1 00,000  circulation 
in  Long  Beach,  California,  has  on 
immediate  opening  for  an  experienced 
advertising  professional.  We're  seek¬ 
ing  a  dynamic,  highly  motivated  leader 
to  manage  our  Local  Retail  Depart¬ 
ment.  The  qualified  candidate  must 
have  a  proven  track  record  in  advertis¬ 
ing  sales  management  (newspaper 
retail  and  classified  experience  pre¬ 
ferred);  excellent  written  and  oral 
communication  skills;  and  the  ability  to 
develop  and  motivate  a  sales  and 
managerial  staff. 

We  are  looking  for  a  creative  individ¬ 
ual  who  has  demonstrated  success  at 
implementing  innovative  strategies  for 
growth  in  a  competitive  market.  Respons¬ 
ibilities  include  identifying  trends  and 
changes  in  the  marketplace  and  initiating 
relevant  new  product  and  pricing  pro¬ 
grams  to  increase  revenue  and  market 
share. 

We  offer  a  competitive  compensation 
and  benefits  package.  Send/fax 
resume  with  cover  letter,  salary  history 
and  references  to  Bob  Gray,  advertis¬ 
ing  director,  Press-Telegram,  604  Pine 
Avenue,  Long  Beach,  CA  90844  or 
Fax:  (562)435-5415. 


Failh  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  AAANAGER 

The  Burlington  County  Times,  a  5-day/ 
Sunday  newspaper  with  45,0^ 
circulation,  published  in  a  rural.  New 
Jersey  setting,  has  an  opening  for  a  dis¬ 
play  advertising  manager. 

Our  new  display  advertising  manager 
will  be  a  high-energy,  creative  leader 
with  a  strong  sales  background.  Our 
highly  competitive  marketplace  will 
present  significant  challenges,  as  our 
newspaper  rebuilds  in  a  marketplace 
that  is  experiencing  renewed  growth. 

Prior  outside  sales  experience  required, 
(classified  and/or  retail).  Four  year  col¬ 
lege  degree  preferred.  Strong  morket- 
ing  skills  and  basic  computer  skills 
required. 

Fax  or  send  resume  to  Lynn  Orr,  ad 
director,  Burlington  County  Times, 
4284  Route  1 30  N.,  Willingboro,  NJ 
08046.  Fax:  (609)  877-2706. 

All  responses  will  be  held  in  strict  con¬ 
fidence. 


_ ART/GRAPHICS _ 

ARTIST/ILLUSTRATOR 
If  you've  got  the  guts  to  create 
informative  infographics  then  switch 
gears  to  create  a  dynamic  illustration, 
we  want  to  talk  with  you.  We  need  a 
capable  journalist  who  can  handle 
location  maps,  fever  charts,  full-page 
infographics  and  dominant  illustrations 
for  section  covers.  Check  out  some  of 
our  work  at: 

www.news-observer.com/vj 
If  you  think  you  hove  what  it  takes  to  join 
our  team,  send  a  resume,  list  of  references 
orKi  samples  of  your  vrork  to  Will  Sutton, 
deputy  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  Raleigh,  NC 
27602. 


GRAPHICS  DIREaOR:  Dynamic  leader 
to  work  with  a  talented  team  of  six 
artists.  The  successful  candidate  will 
help  us  produce  award-winning  info¬ 
graphics,  front  page  and  inside  display 
graphics  and  posters.  You'll  coordinate 
with  other  visual  departments,  a  14- 
member  News  Research  Department 
and  assist  word  editors  to  think  vis¬ 
ually.  Your  package  should  include 
work  you  produced  as  well  as  work 
you  supervised.  Prove  you  care  about 
journalism  and  not  just  being  in  a  ser¬ 
vice  role.  Send  a  resume;  a  list  of  ot 
least  four  professional  references, 
including  at  least  one  supervisory  from 
your  current  newspaper;  an  autobio¬ 
graphy  that  tells  who  you  are  as  a 
person  and  as  a  professional;  your 
strongest  work  samples  to  show  your 
range  and  stretch  to  Will  Sutton, 
deputy  managing  editor.  The  News  & 
Observer,  P.O.  Box  191,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 
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HELP  WANTED 


_ ART/GRAPHICS _ 

NEWS  ART  DIREQOR 

Supervise  9-person  department  at 
160,000  daily,  220,000  Sunday 
circulation  paper.  We've  won  scores  of 
art/ design  awards,  including  “World's 
Best  Designed”  in  1997.  We  want  to 
maintain  our  standards,  push  into  the 
future.  $90  million  printing  facility 
under  construction. 

Apply  to  John  Thomson,  deputy  manag¬ 
ing  editor,  Dayton  Daily  News,  45  S. 
Ludlow  Street,  Dayton,  OH  45402. 

ARTIST/PAGE  DESIGNER 

Page  design,  illustration  and  informa¬ 
tional  graphics  all  work  equally  well  as 
the  principal  skill  for  the  person  in  this 
position. 

Apply  to  John  Thomson,  deputy  manag¬ 
ing  editor,  Dayton  Daily  News,  45  S. 
Ludlow  Street,  Dayton,  OH  45402. 

CIRCULATION 

ASSISTANT  CIRCULATION  DIREQOR 

Leading  daily/Sunday  newspaper  in 
southern  New  England  seeks  an 
aggressive,  goal  oriented  leader  to  be 
second  in  command  in  our  busy  circula¬ 
tion  department.  The  assistant  CD  has 
direct  supervision  of  home  delivery 
zone  managers  and  our  single  copy 
manager  and  is  responsible  for  the  suc¬ 
cess  of  the  daily  operation.  We're  look¬ 
ing  for  a  detail-oriented  professional 
with  exceptional  analytical  and  man¬ 
agerial  skills  and  proven  circulation  suc¬ 
cess. 

We  offer  a  competitive  salary,  incen¬ 
tive  and  benefits  package  with 
unlimited  growth  potential.  Interested 
candidates  with  5-^  years  of  circulation 
management  experience  should  submit 
a  resume  with  cover  letter  to  Box 
08436,  Editor  &  Publisher. 


CIRCULATION  -  VICE  PRESIDENT 

Leading  Northern  New  Jersey  daily/ 
Sunday  newspaper  is  seeking  a 
creative,  goal  oriented  leader  with 
several  years  (5  years  minimum)  of 
circulation  management  experience 
with  a  daily  newspaper  having  circula¬ 
tion  greater  than  1 00,000. 

Must  possess  expertise  in  all  aspects  of 
circulation  including  sales,  customer 
service,  delivery  systems,  and  reader 
retention.  In  addition,  must  have  the 
ability  to  motivate  others  to  ensure  that 
goals  and  objectives  are  achieved. 
Will  be  accountable  for  servicing  and 
retaining  subscribers  and  increasing 
market  penetration. 

We  need  a  team  player  with  col¬ 
laborative  style  as  you  will  be  responsi¬ 
ble  for  the  development  of  both  tactical 
and  strategic  marketing  plans,  in  con¬ 
cert  with  our  marketing  department. 
You  will  have  clear-cut,  unequivocal 
goals  as  to  what  needs  to  be 
accomplished.  College  degree  is  pre¬ 
ferred,  but  not  required. 

We  offer  an  excellent  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  resume,  noting 
salary  requirements  to  FAX  (201 )  646- 
4782.  EOE  Employer. 


_ CIRCULATION 

ACCOUNT  MANAGERS  AND  CREW 
LEADERS:  To  run  door  crews  for  Sacra¬ 
mento's  major  newspaper.  Call  Terry 
Poor  at  Bravo  Newspaper  Marketing 
(888)  857-4412 


CIRCULATION  DIREaOR 
Growing,  24,000  daily  newspaper  in 
Southern  Idaho  seeks  a  progressive 
“can-do”  manager  to  lead  its  circula¬ 
tion  department. 

Candidates  should  have  experience  in 
growing  circulation,  managing  people 
and  independent  management  of  the 
department.  You'll  know  promotion, 
service,  accounting,  mailroom  opera¬ 
tions,  single-copy  sales  and  zoning. 
Your  attitude  will  be  positive,  your 
management  style,  congenial. 

The  Times-News  is  located  in  an  out¬ 
standing  community  with  a  high  quality 
of  life,  moderate  cost-of-living,  low 
crime  and  close  access  to  some  of  the 
best  recreation  in  the  Intermountain 
West. 

You'll  join  a  team  of  professional  man¬ 
agers  putting  out  one  of  the  best  mid¬ 
size  dailies  in  the  region.  Unlike  many 
dailies.  The  Times-News  has  experi¬ 
enced  healthy  circulation  growth  in 
recent  years,  with  more  projected. 
Send  applications  including  resumes, 
references,  cover  letter  to  Allen  Wilson, 
business  manager.  The  Times-News, 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
You  may  fax  your  resume  to  (208) 
733-3727. 


CIRCULATION  MANAGER 

Latin  American  financial  publication 
with  three  titles  seeks  applicants  for 
Circulation  Manager  for  LA  office.  The 
right  candidate  is  a  bilingual  (Spanish) 
hands-on,  organized  go-getter.  Mini¬ 
mum  three  years  experience.  Will 
organize  department,  grow  subscrip¬ 
tions  and  single-copy  sales  locally, 
nationally,  internationally.  Pay  based 
on  experience  and  performance 
(salary  +  commission).  Fax  resume  with 
salary  history  to  Circulation  Manager 
(213)747-2489. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  —  The 
Union,  a  fine  newspaper  serving  the 
northern  foothills  of  the  Sierra  Nevada, 
is  accepting  resumes  for  the  position  of 
circulation  manager.  If  you're  market¬ 
ing-oriented,  think  you  know  what 
good  service  is  really  about  and  would 
fike  to  live  and  work  in  one  of  Califor¬ 
nia's  most  beautiful  places,  send  a  let¬ 
ter  about  yourself  and  resume  to  John 
Walker,  The  Union,  1 1 464  Sutton 
Way,  Grass  Valley,  CA  95945. 

E-mail:  johnw@theunion.com 


CIRCULATION  SALES  MANAGER 
A  group  of  unique  community  weeklies 
in  central  New  Jersey  is  in  search  of  a 
very  special  person.  This  candidate 
should  have  circulation  or  retail  sales 
experience,  be  self-motivated,  goal 
oriented  and  creative.  We  are  looking 
for  an  individual  who  can  help  drive 
our  circulation  to  new  heights  while 
working  in  concert  with  the  director 
and  a  seasoned  circulation  team.  This 
is  a  field  position  working  with  com¬ 
munity  business',  charities,  schools  and 
social  groups  in  an  effort  to  “partner” 
circulation  growth.  Will  also  interact 
with  telemarketing,  direct  mail,  target 
marketing,  door  to  door  and  be  willing 
to  dedicate  time  and  effort  to  success. 
We  offer  a  competitive  salary  based 
on  results.  Send  resume  and  salary 
requirements  to  The  Princeton  Packet, 
Inc.  (EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  ATTN:  Human  Resources,  or 
fax  to  (609)  921  -8648  or  call  Ed  Kelly, 
circulation  director  at  (609)  924-3244 
ext.  189 

EOE 


CIRCULATION 

SALES  &  MARKETING  MANAGER 

Mid-size  Zone  5  AM  daily  seeks 
marketing  pro  to  facilitate  growth  and 
market  penetration  via  creation  and 
design  of  effective  sales  contests  and 
incentive  programs  for  circulation  staff, 
carriers,  and  single  copy  retail  outlets 
and  development  of  subscriber  and  non¬ 
subscriber  data  bases. 

Compensation  package  to  40K  with 
exceptional  employee  benefits  package 
including  pension,  401  (k),  stock 
purchase,  medical,  dental,  etc. 

Respond  in  confidence  to  Box  08458, 
Editor  &  Publisher. 

EOE 


CIRCULATION 


CIRCULATION 


SALES  &  MARKETING  MANAGER 

Major  Daily  Newspaper  has  an  opportunity  for  a  circulation  marketing 
professional,  to  direct  the  sales  &  marketing  division.  Areas  of  respon¬ 
sibility  include  home  delivery  and  single  copy  sales  generation,  reader 
loyalty,  subscriber  retention,  and  NIE  sales.  A  minimum  of  5  years  of 
marketing  experience,  working  knowledge  of  database  marketing 
applications  and  strong  PC  skills  required,  A  bachelor's  degree  or 
equivalent  experience  is  desired. 

Position  reports  to  the  Vice  President/Circulation.  We  offer  an  excellent 
salary,  plus  bonus  opportunities,  and  a  full  benefits  package.  Send 
cover  letter,  resume,  salary  history  and  a  synopsis  of  the  past  three 
years  of  your  results  to: 

08453 

Editor  &  PuBUSHER 


_ CIRCULATION _ 

CIRCULATION  SALES  AND 
MARKETING  MANAGER 
The  Tribune  in  Mesa,  Arizona, 
100,000  circulation  paper,  is  seeking 
a  Sales  and  Marketing  Manager  to 
manage  outside  soles  and  an  inside 
telemarketing  staff.  Responsibilities  also 
include  developing  and  coordinating 
new  marketing  programs  for  home 
delivery  and  retention  and  using  data¬ 
bases  for  targeting  and  tracking  sales. 
If  you  have  a  proven  track  record  of 
developing  marketing  strategies  which 
have  resulted  in  increased  sales  and 
have  superior  communication,  coaching 
and  training  skills,  this  may  be  the  job  for 
you.  We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  Qualified 
individuols  should  send  their  resume  and 
salary  requirements  to  The  Tribune,  Attn: 
HR/SB,  P.O.  Box  1547,  Mesa,  AZ 
85211. 


CORPORATE  DIREQOR/ 
CIRCULATION  RETAIL  SALES 

This  new  role  will  focus  on  single  copy 
sales  and  marketing  programs  and 
projects  for  and  with  Gannett's  86 
daily  newspapers  nationwide.  Excellent 
skills  required  in  analysis,  sales,  market¬ 
ing,  motivation  and  presentation  (oral 
and  written).  Extensive  travel  also 
required.  Apply  with  a  resume  (includ¬ 
ing  references  and  salary  history/ 
requirements),  any  appropriate  work 
samples  and  a  cover  letter  to  Vice  Pres¬ 
ident/Recruiting  and  Placement  Mary 
Kay  Blake,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234. 

As  an  Equal  Opportunity  Employer  that 
values  diversity  in  the  business  world, 
we  especially  encourage  those  who 
share  our  vision  to  apply. 


HOME  DEUVERY  MANAGER 

Local  30,000  circulation  daily  needs 
Home  Delivery  Manager  with  market¬ 
ing  background.  Duties  include  order 
production  from  carrier  crews,  outside 
sales  crews,  store  fronts  and  telemarket¬ 
ing.  Must  be  highly  organized,  team 
player,  positive  minded,  excellent 
communication  skills,  able  to  lead  and 
motivate  7  district  managers  and  450 
carriers.  Minimum  of  5  years  circula¬ 
tion  management.  We  offer  com¬ 
petitive  salary  and  bonus  package  with 
great  benefits. 

Send  resume  and  salary  requirements 
to: 

The  Telegraph 
1 1 1  E.  Broadway 
Alton,  IL  62002 
Attn:  Circulation  Director 


:  SEEKING  responsible  firm/individual 
i  to  sell  subscriptions  door  to  door  in  an 
:  upscale  market  in  central  New  Jersey. 
:  The  right  candidate  will  earn  an 
:  attractive  income  and  a  solid  spot  in 
:  our  marketing  mix.  Contact  Ed  Kelley, 
•  circulation  director.  The  Princeton 
:  Packet,  Inc.,  P.O.  Box  350  (E&P),  Prin- 
:  ceton,  NJ  08542  or  call 
i  (609)924-3244x189 
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HELP  WANTED 


_ CIRCULATION _ 

LOOKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  software 
for  the  publishing  industry.  We  ore  cur¬ 
rently  seeking  several  individuals  to  fill 
ENTRY  LEVEL  positions  as  SYSTEMS 
INSTALLERS/TRAINERS.  These  posi¬ 
tions  allow  you  to  travel  the  country 
while  you  work  (50-60%).  You  should 
be  an  energetic  self-starter  with  a  great 
personality  and  a  CIRCULATION  back¬ 
ground  who  is  willing  to  relocate  to 
Ann  Arbor,  Ml.  If  you  also  have  more 
than  a  working  level  knowledge  of  a 
circulation  system  or  computers  in  gen¬ 
eral,  we  want  to  hear  from  you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter,  resume,  and  salary 
requirements  to  (734)  662-5204  or 
mail  to: 

Baseview  Products 
Attn;  Director,  l&T 
333  Jackson  Plaza 
Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


SALES  REPRESENTATIVE 
LOOT,  New  York  City's  largest  all  clas¬ 
sified  paper  has  an  immediate  open¬ 
ing  for  a  Circulation  Sales  Represen¬ 
tative.  Responsibilities  will  include 
monitoring  the  sales  activity  and  carry¬ 
ing  out  POP  promotions  at  retail  sales 
outlets  as  well  as  identifying  and  open¬ 
ing  new  outlets.  Prior  similar  experience 
is  desirable  but  not  required.  If  the 
challenge  of  contributing  to  the  growth 
of  an  aggressive,  fast  paced  organizo- 
tion  where  each  individual  makes  a 
difference  appeals  to  you,  then  let  us 
hear  from  you.  Please  fax  your  resume 
with  cover  letter  to  (212)  343-91 1 9. 

CONSULTANTS 

AN  INTERNATIONAL  business  and  con¬ 
sulting  firm  seeks  reporters  and  consul¬ 
tants  for  freelance  research  assign¬ 
ments.  Respondents  should  have  strong 
interviewing  skills,  an  understanding  of 
business  and  economic  issues  and  an 
ability  to  develop  and  pursue  paper- 
trails.  Please  respond  to: 

Corporate  Information  Services 
1 40  New  York  Avenue  NW,  4th  Floor 
Washington,  DC  20005 

EDITORIAL 

AGGRESSIVE,  mid-sized  SE  daily 
needs  versatile,  hard-working  Metro 
reporter.  Send  resume,  cover  letter, 
clips  to  Tabitha  Sparkes,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35203. 


ASSISTANT  CITY  EDITOR  -  Strong 
editor  needed  for  one  of  five  teams 
answering  to  the  City  Editor.  Must  have 
good  editing  skills  and  ability  to 
motivate  and  coordinate  team  of  six 
reporters.  Will  be  responsible  for  daily 
assignments  as  well  as  planning  ahead 
for  special  projects.  Please  reply  to 
Susan  Ellerbach,  managing  editor, 
Tulsa  World,  P.C).  Box  1 770,  Tulsa, 
OK  74102,  or  fax  resume  (918)  581- 
8353. 


_ EDITORIAL _ 

ACE/REPORTER 

Excellent  first  step  into  management  at 
an  aggressive  mid-size  newspaper. 
Looking  for  someone  who  believes 
they're  an  outstanding  journalist,  if 
only  given  the  chance  to  run.  Work 
three  days  as  reporter,  two  nights  on 
city  desk  in  a  positive  newsroom  set¬ 
ting.  Two  years  reporting  experience 
required. 

DESIGN/GRAPHICS 
Person  will  design  lifestyle  covers,  build 
graphics  for  daily  and  advanced  edi¬ 
tions.  Work  on  special  sections.  Seek¬ 
ing  creative  person  who  thinks  out  of 
the  box,  has  fun  with  design. 

Send  resumes,  clips  and  references  to 
Jim  Krumel,  managing  editor.  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45807. 


ASSISTANT  CITY  EDITOR 
The  North  Jersey  Herald  &  News  is 
looking  for  an  assistant  city  editor  for  a 
55,000  daily  in  the  metro  NY  market. 
Seeking  an  organized  and  detail- 
oriented  journalist  who  knows  how  to 
help  reporters  make  ordinary  stories 
good  and  good  stories  excellent. 
Strengths  in  enterprise,  ideas,  writing 
and  coaching  are  desired.  Editing 
experience  preferred,  but  will  consider 
a  talented  reporter  seeking  an  entry 
into  management.  Send  resumes  and 
clips  to  C.  John  Schoonejongen,  assis¬ 
tant  managing  editor.  North  Jersey 
Herald  &  News,  988  Main  Avenue, 
;  Passaic,  NJ  07055. 


CIRCULATION 


CIRCULATION 

MANAGER 

The  Journal  Times,  a  35,000, 
7-day,  in  Racine,  Wl  needs  a 
circulation  marketer,  someone 
experienced  in  the  basics,  but 
with  a  history  of  trying  new 
ideas  to  satisfy  different  cus¬ 
tomer  segments.  We  need 
someone  comfortable  with  re¬ 
search  and  innovation  who  has 
a  passion  for  customer  service. 
Strong  interpersonal  and  selling 
skills  are  important,  as  are  the 
ability  to  develop  self-man- 
aged  teams  and  a  firm  hand  on 
revenue  and  expenses. 

Send  resume,  cover  letter  and 
salary  history  to: 

The  Journal  Times 
212  Fourth  Street 
Racine,  WI  53403 

Equal  Oportunity  Employer 


_ EDITORIAL _ 

ARIZONA 

The  Tribune  is  a  sassy,  1 00,000  circula¬ 
tion  daily  edited  for  readers  not 
insiders  in  the  rapidly  growing  sub¬ 
urban  Phoenix  market.  We  are  looking 
for: 

•News  and  sports  copy  editors  with 
exceptional  headline  writing  and  word 
skills.  Design  skills  a  plus. 

•General  assignment  reporters.  Show 
us  you  have  the  enterprise  to  get  past 
the  outpourings  of  politicians  and  onto 
the  front  page. 

•A  graphics  artist  with  two  years  expe¬ 
rience  and  Freehand,  Illustrator  and 
Photoshop  skills.  Some  illustration 
required. 

•A  reporter  who  knows  how  to  write 
for  A1  to  cover  growth,  transportation 
and  environment  issues. 

If  you  are  good  enough  to  stand  the 
heat  in  a  competitive  market  and  smart 
enough  to  yearn  for  yearlong  sunshine, 
send  resumes  and  portfolios  to  Execu¬ 
tive  Editor  Alan  Geere,  The  Tribune, 
P.O.  Box  1 547,  Mesa,  AZ  8521 1 . 


ASSISTANT  CITY  EDITOR 

The  Telegram-Tribune,  a  Knight-Ridder 
AM  in  San  Luis  Obispo,  CA,  needs  a 
talented,  upbeat,  creative,  well- 
organized  leader  for  this  key  position 
of  responsibility.  A  lot  of  exciting 
improvements  are  underway,  including 
the  design  of  a  new  Sunday  paper. 
We  need  someone  with  great  ideas 
and  the  skills  to  make  them  happen. 
You  will  help  supervise  a  talented  team 
of  1 2  reporters  and  have  responsibility 
for  local  coverage  in  the  evenings.  San 
Luis  Obispo  is  an  incredible  college 
town  offering  greot  weother,  beautiful 
beaches,  California's  best  public 
schools  and  hardly  any  crime.  This  is 
the  challenge  you've  been  waiting  for. 
Excellent  news  reporting  and  editing 
skills  are  a  must.  Pagination  skills  are  a 
plus.  So  is  fluency  in  Spanish.  Send 
cover  letter,  resume,  work  samples  and 
salary  requirements  to  Mike  Stover,  city 
editor,  P.O.  Box  1 1 2,  San  Luis  Obispo, 
CA  93406. 


ASSISTANT  CITY  EDITOR 

Progressive  Gulf  Coast  1 00,000+  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor/project  team 
leader  position.  Would  supervise 
investigative  reporters  at  enterprise- 
oriented  paper.  Submit  clips  that  show 
editing  and/or  writing  strengths  and 
coordination  of  photography,  graph¬ 
ics,  etc.,  to  Box  08441,  Editor  &  Pub¬ 
lisher. 


AN  INTERNATIONAL  business  and  con¬ 
sulting  firm  seeks  reporters  and  consul¬ 
tants  for  freelance  research  assign¬ 
ments.  Respondents  should  have  strong 
interviewing  skills,  on  understanding  of 
business  and  economic  issues  and  on 
ability  to  develop  and  pursue  paper- 
trails.  Please  respond  to: 

Corporate  Information  Services 
1 40  New  York  Avenue  NW,  4th  Floor 
Washington,  DC  20005 


_ EDITORIAL _ 

ASSISTANT  EDITOR/WRITER 
Hands-on  assistant  editor/writer  sought 
for  full-color,  bimonthly  print  magazine 
covering  the  online  news  industry.  Must 
be  hard-news  oriented  and  have  staff 
newspaper  or  magazine  editing  and 
reporting  experience.  Position  involves 
conceiving,  assigning,  story-doctoring 
and  overseeing  production  of  1 ,500  to 
3,000-word  stories  about  all  aspects  of 
the  Internet-based  news  business.  E-mail 
ASCII  resume  and  a  300  to  500-word 
essay  about  the  most  important  trends 
shaping  the  online  news  business  to: 

Hoag  Levins 
Executive  Editor 
1 1  W.  1 9th  Street 
Editor  &  Publisher  Co. 
NewYork,  NY  10011 
editor@mediainfo.com 

Submissions  lacking  essays  will  not  be 
considered. 

Please,  no  phone  calls 


ATTENTION  GRADUATES 
Two  entry-level  reporters,  capable  of 
award-winning  writing,  needed  for 
growing  weekly.  Will  need  to  handle 
some  combination  of:  hard  news  (edu¬ 
cation  expertise  a  plus),  investiga¬ 
tive,  business,  features,  and/or  hove 
photography  skills.  Excellent  opportunity 
for  diversified  writing  experience. 
Great  location  in  beautiful,  central  NC. 
$  1 8,000  first  year  salary.  Will  also  con¬ 
sider  reporter/copy  editor  combination. 
Send  resume,  references,  best  clips  to 
Alamance  News,  P.O.  Box  43 1 ,  Graham, 
NC  27253. 


BANK  RATE  MONITOR,  online  pub¬ 
lisher  of  consumer  news  and  informa¬ 
tion,  seeks  editors  and  writers  to  staff 
rapidly  expanding  newsroom.  Positions 
available  include:  Managing  editor  to 
work  hands-on  with  writers  in  devel¬ 
oping  content;  assistant  editors  to  serve 
as  content  managers  assigned  to 
specific  partners,  including  ATT,  S&P, 
CNN,  Quicken.com,  Microsoft  and 
CBS/DBC;  copy  editors  to  edit  and 
build  pages  online;  image  editor  to 
develop  and  manage  image  portfolio; 
reporters  and  a  writer  of  bosic  how-to 
information.  Bank  Rate  Monitor  operotes 
a  large  website  at  www.bankrate.com 
and  produces  co-  branded  sites  with  other 
information  providers.  Moil  resume  and 
clips  to  Linda  Green,  editor.  Bank  Rate 
Monitor,  11811  U.S.  Highway  1 ,  North 
Palm  Beach,  FL  33408,  or  E-  mail  infor¬ 
mation  to 

Linda@moil.bankrate.com 


j  BIG  HORN  COUNTY  NEWS  in 
j  Hardin,  Montana  seeks  experienced, 
j  professional  editor;  news,  sports  and 
i  photo  abilities  essential.  Well- 
:  established  weekly  in  farm-ranch  coun- 
:  try  near  mountains,  skiing,  blue-ribbon 
I  trout  stream,  hunting.  Send  resume  and 
I  clips  immediately  to  James  E.  Moore  II, 
:  publisher.  News  Montana,  Inc.,  P.O. 
:  Box  309,  Red  Lodge,  MT  59068.  Posi- 
:  Hon  closes  Friday,  March  27. 
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EDITORIAL 


BUREAU  CHIEF  NEEDED 

The  News-Sun,  an  award  winning 
newspaper  in  northeastern  Indiana 
with  a  current  circulation  of  8,500 
(publishing  6  days/week),  is  seeking  a 
seasoned  reporter  to  become  a  bureau 
chief.  Good  pay  and  excellent  benefits. 
Send  resume  to  The  News-Sun,  P.O. 
Box  39,  Kendallville,  IN  46755,  c/o 
Terry  Housholder,  managing  editor. 

BUSINESS  REPORTER:  Award-winning, 
mid-size  Ohio  daily  (35,500  daily, 
45,000  Sunday)  known  for  strong  busi¬ 
ness  coverage  looking  for  reporter 
interested  in  business  and  its  place  in 
the  community.  Person  must  have  writ¬ 
ing  flair  and  enjoy  digging  up  stories. 
Responsible  for  daily  coverage  and 
Sunday  business  cover.  Some  experi¬ 
ence  preferred,  but  college  grad  with 
strong  internship  who  enjoys  covering 
business  will  be  considered.  Send  writ¬ 
ing  samples,  resume  and  references  to 
Jim  Krumel,  managing  editor.  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45802-0690. 


BUSINESS  REPORTER  and  MAGAZINE 
EDITOR.  The  Society  For  Human 
Resource  Management  needs  a  busi¬ 
ness  reporter  for  monthly  newspaper 
and  daily  online  service  and  skillful 
associate  editor  for  4-C  monthly  mag¬ 
azine.  3-5  years  relevant  experience 
required  for  each.  Good  opportunity  to 
gain  Washington  reporting  experi¬ 
ence.  Some  travel  and  overtime 
required  for  both.  Zone  2  or  3  candi¬ 
dates  preferred.  See  our  web  site: 
www.shrm.org 

Resumes,  clips  and  salary  history  to 
TW/HRN  or  TW/HRM,  SHRM,  1 800 
Duke  Street,  Alexandria,  VA  223 1 4. 


BUSINESS  REPORTER  -  Experienced 
reporter  needed  to  cover  finance  for 
Business  Section.  Knowledge  of  bank¬ 
ing,  finance  and  investments  urged. 
Experience  covering  business  issues  a 
definite  plus.  Additional  skills  in  coordi¬ 
nating  special  projects  also  helpful.  Please 
reply  to  Susan  Ellerbach,  managing 
editor,  Tulsa  WoHd,  P.O.  Box  1 770,  Tulsa, 
OK  74102,  or  fax  resume:  (918)  581  - 
8353. 


COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


The  two  most  important  things  in  life  are 
good  friends  and  a  strong  bull  pen 

Bob  Lemon 


4S  Editor  &  Pt'BUSHER 
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COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA,  a 
92,000  daily/ 1 68,000  Sunday,  is 
seeking  a  copy  editor/ paginator. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout, 
pagination  and  prior  copy  editing 
experience  are  necessary. 

Pagination  duties  include  designing 
and  paginating  local  section  fronts, 
local  inside  pages  and,  from  time-to- 
time,  wire  pages.  Additional  duties 
would  include  selection  of  photographs 
and  working  with  the  graphics/art 
department  to  develop  graphics. 

Copy  editing  duties  include  editing 
stories  for  style  and  comprehen¬ 
siveness,  plus  headline  and  photo  cap¬ 
tion  writing. 

Candidates  should  have  a  strong  back¬ 
ground  in  copy  editing  and  headline 
writing,  as  well  as  proven  layout  skills. 
Send  resume  and  clips  to  Bob  Vucic, 
executive  news  editor.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 
17101. 


COPY  EDITOR/PAGE  DESIGNER 
The  Janesville  Gazette,  a  26,000- 
circulation  daily  newspaper  in  southern 
Wisconsin,  has  an  immediate  opening 
for  a  copy  editor/ page  designer.  Appli¬ 
cants  must  demonstrate  copy  editing 
and  page  design  skills.  1  to  3  years 
editing  experience  preferred,  although 
candidates  with  a  strong  reporting 
background  and  some  design  experi¬ 
ence  will  be  considered. 

This  is  an  excellent  opportunity  for  a 
motivated  journalist  to  gain  valuable 
experience.  The  Janesville  Gazette  is  a 
stable  newspaper  in  a  growing  com¬ 
munity.  Competitive  starting  salary,  com¬ 
plete  benefits  package,  including 
health  insurance,  vacation,  401  (k)  and 
profit  sharing.  Send  cover  letter, 
resume,  and  work  samples  to: 

THE  JANESVILLE  GAZETTE 
EDITOR 
P.O.  BOX  5001 
JANESVILLE,  Wl  53547-5001 
EOE 


COPY  EDITOR/WORDS 
Love  the  language?  We're  looking  for 
someone  with  strong  word  and  people 
skills  and  deadline  experience.  Work 
nights  to  tighten  and  brighten  local 
copy  in  beautiful  Northeastern  PA.  We 
are  an  Ottaway  newspaper,  publishing 
22,000  daily,  26,000  Sunday.  Kim  De 
Bourbon,  editor,  Pocono  Record,  51 1 
Lenox  Street,  Stroudsburg,  PA  1 8360, 
(717)  420-4340,  or 
kdebourix>n@poconorecord.com 


EDITORIAL 


COPYEDITOR 

Nightside  at  New  Hampshire's 
statewide  paper.  Versatility  a  must; 
hard  news,  layout  and  sports  desk 
experience  required.  Pagination  or 
Mac  ability  preferred.  Top  pay  and 
benefits.  Send  resume  and  clips  to: 

Human  Resources  Department 
Union  Leader  Corporation 
P.O.  Box  9555 

Manchester,  NH  03108-9555 


EDITING  IN  EUROPE 

European  Stars  and  Stripes,  a  daily 
that  serves  the  U.S.  military  community 
in  Europe,  is  searching  for  entry-level 
copy  editor  to  work  in  Darmstadt, 
Germany,  on  13-month  appointment. 
The  position  requires  a  bachelor's 
degree,  and  experience  with  QuarkX¬ 
Press  is  a  plus.  Housing  is  provided 
and  the  salary  is  from  $23,000  to 
$25,000  per  year.  Travel  arrange¬ 
ments  will  be  provided  by  the  organi¬ 
zation.  Selectee  will  be  authorized  ship¬ 
ment  of  1000  lbs  of  household  goods 
and  350  lbs  of  unaccompanied  bag¬ 
gage.  Selectee  is  not  authorized  ship¬ 
ment  of  privately  owned  vehicle.  Applica¬ 
tions  should  be  sent  to  European  Stars  and 
Stripes,  ATTN:  Editor,  Unit  29480,  APO 
AE  092 1 1 .  They  may  also  be  faxed  to 
(01 1-49)  6155-  601395  or  E-mailed  to 
phillipst@mail.estripes.osd.mil  in  Office 
95.  Application  must  be  received  by 
April  3,  1998. 

Announcement  #NAF-SS-98-021 . 
“NOTE:  This  announcement  will  be 
used  to  fill  positions  on  a  recurring 
basis.  US  POSITION  ONLY.  DEPART¬ 
MENT  OF  THE  ARMY,  NON- 
APPROPRIATED  FUND  INSTRUMEN¬ 
TALITIES  ARE  EQUAL  OPPORTUNITY 
EMPLOYERS.  WHISTLEBLOWER  PRO- 
TEaiON  IS  ENFORCED. 


EDITOR/REPORTER  for  on-line  news 
service  covering  natural  resources  in 
Columbia  River  Basin.  Flex/home. 
Portland-area  preferred.  Up  to  $650 
per  week.  Resume  to: 

intercom@ucinet.com 
Fax:  (541)276-0276 


EDITOR/SENIOR  REPORTER  sought  for 
weekly  newspaper  in  Houlton,  Maine. 
Strong  writing,  editing  skills  and  sense 
of  community  journalism  required. 
Send  resume,  published  writing  sam¬ 
ples  to  Paul  J.  Gough,  Northeast  Pub¬ 
lishing  Co.,  P.O.  Box  510,  Presque 
Isle,  ME  04736. 


EDITOR:  Woodworking  monthly  in 
Connecticut  seeks  a  hands-on  editor 
to  handle  free-lance  and  staff  copy. 
Should  have  3-5  years  editing  experi¬ 
ence.  Some  woodworking  knowl¬ 
edge  required.  Full-time  job  requires 
relocation  to  vicinity  of  offices  on 
Connecticut  shore.  Competitive  salary. 
Please  send  cover  letter,  work  samples 
and  resume  to  Thomas  Clark,  editor, 
Woodshop  News,  35  Pratt  Street,  Essex, 
a  06426. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


EDITORIAL 


EDITOR 

Page  for  page,  we  think  The  Times  of 
Arcadiana  is  one  of  the  best  young 
newspapers  in  the  South.  We  got  there 
through  tough,  topical  coverage  of 
south  Louisiana  politics,  economics  and 
major  news  stories,  along  with  an 
unparalleled  narrative  of  the  region's 
thriving  arts,  cultural  and  entertainment 
scene.  We've  got  a  nice  stack  of  press 
association  awards  to  show  for  our 
efforts,  along  with  an  unusually  strong 
market  position  against  our  biggest  com¬ 
petitor,  a  Thomson-owned  daily.  But 
we  want  more.  We  want  the  consistent 
news  wallop  of  a  first-class  news  mag¬ 
azine,  and  the  fire,  sass  and 
irreverence  of  a  brassy  alternative 
newspaper.  In  other  words,  we  want  a 
newsweekly  our  33,000  Cajun  Country 
readers  simply  can't  ignore.  We've 
already  got  a  bright,  talented,  young 
staff:  seven  full-time  starters  and  more 
than  a  dozen  other  contributors.  Now 
we  hope  to  find  them  the  best  possible 
boss.  Our  folks  are  eager  to  work  with 
a  hard-charging,  hands-on  editor  who 
will  show  them  how  to  nurture  more 
sources,  sniff  out  more  news,  and  bet¬ 
ter  weave  their  facts  into  reports  and 
reviews  that  are  uniformly  crisp, 
cogent,  and  complete.  They  want  to 
sharpen  their  knowledge  of  how  to 
package  art,  graphics  and  words  into 
page  after  page  of  effective,  eye¬ 
popping  layouts.  On  the  corporate 
side,  we  want  an  editor  who  will  create 
an  equally  high  profile  inside  and  out¬ 
side  the  news  room.  We  want  an 
editor  who  will  help  our  entire  news 
team  become  as  much  at  ease  with 
politicos  and  CEO's  as  with  zydeco 
musicians  and  crawfish  farmers.  We're 
proud  of  our  region.  As  we  grow,  we 
want  an  editor  who  will  stay  with  us. 
And  we  want  an  editor  who  will  work 
with  us  to  keep  our  news  team  together 
and  evolving.  This  is  a  very  demanding 
job  in  a  very  competitive  market.  The 
salary  and  benefits  we  offer  are  very 
competitive,  too.  Send  resume,  cover 
letter  and  work  samples  to  Editor 
Search  Committee,  c/o  The  Times  of 
Arcadiana,  P.O.  Drawer  3528, 
Lafayette,  LA  70502. 


ATTENTION 

READERS! 

Don’t  miss  the  Help 
Wanted  ads  in  this 
week’s  Recruitment 
Feature  for: 

NEW  TIMES 
PLAIN  DEALER 
PLEASANT  COMPANY 
WASHINGTON  JEWISH  WEEK 

SEE  PAGES  20-23 
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EDITORS/REPORTERS 

Laurin  Publishing  Co.,  Inc.,  on  award¬ 
winning  publisher  of  three  leading 
technology  magazines,  is  rapidly 
expanding  and  has  openings  For  Full¬ 
time  editors  and  reporters. 

The  ASSOCIATE  MANAGING  EDITOR 
will  manage  the  editorial  process, 
including  soliciting  and  editing  articles, 
and  coordinating  coverage  among 
three  magazines,  an  annual  handbook 
and  ancillary  advertorial  products. 
Strong  editing  (not  just  proofreading!) 
and  organizational  skills  are  required. 
Position  would  be  based  in  Pittsfield, 
MA. 

The  SENIOR  EDITOR/BUSINESS  will 
coordinate,  report,  write  and  edit  busi¬ 
ness  news,  columns  and  features  for 
the  company's  magazines.  This  editor 
will  spot  technology  market  trends, 
explain  financial  issues  and  predict 
how  one  company's  situation  might 
affect  others  in  an  industry.  Some 
travel  required. 

The  NEWS  EDITOR  will  report,  write 
and  edit  business  and  technology  news 
for  the  company's  magazines.  Same 
travel  required. 

All  applicants  should  have  full-time 
work  experience  on  newspapers  or 
mogazines,  or  in  the  photonics  indus¬ 
try.  Degree  or  experience  with  science 
or  technology  is  a  plus,  but  not 
required. 

Send  a  cover  letter,  resume  and  three 
to  five  writing  samples  that  show  your 
obility  to  explain  technology  or  busi¬ 
ness  trends  to  a  nontechnical  or  non¬ 
business  audience.  Salary  com¬ 
mensurate  with  experience  and 
performance.  Send  material  to  Bonnie 
Perry  at  Laurin  Publishing  Co.,  Inc., 
Berkshire  Common,  P.O.  Box  4949,  Pit¬ 
tsfield,  MA  01 202-4949. 


EDITOR 

WASHINGTON  JEWISH  WEEK 
Editor  for  a  weekly  award-winning 
Jewish  newspaper  in  the  nation's  Capi¬ 
tol  to  manage  an  editorial  staff  of 
eight.  Duties  include  editing  copy  of 
local,  national  and  international 
events,  composing  editorials,  assigning 
stories  to  staff  and  freelance  writers. 
Candidate  should  be  able  to  maintain 
open  lines  of  communication  with  local 
community  organizations  and  should 
have  a  working  knowledge  of  current 
Jewish  Issues.  Please  forward  resume 
to  Jonathan  Kapiloff,  publisher,  Wash¬ 
ington  Jewish  Week,  1 2300  Twinbrook 
Pkwy,  Suite  250,  Rockville,  MD  20852. 


FEATURE  DESK  COPY  EDITOR 

The  Press-Enterprise,  a  165,000  daily 
in  booming,  sunny,  competitive 
Southern  California,  is  looking  for  an 
extraordinary,  imaginative  individual. 
Mac  knowledge  a  plus.  Send  resume, 
work  samples  and  references  to  Sally 
Ann  Maas,  AME,  P.O.  Box  792, 
Riverside,  CA  92502,  or  fax  to  (909) 
782-7613. 


EXECUTIVE  EDITOR 

Japanese  American  Citizens  League 
(JACL)  seeks  Executive  Editor  for  its 
Pacific  Citizen  in  Monterey  Park,  Cali¬ 
fornia.  The  nonprofit  semi-monthly 
newspaper  has  a  readership  of 
70,000  and  staff  of  four  to  eight  peo¬ 
ple,  depending  on  the  season.  Position 
requires  two  years  experience  (five 
preferred)  in  editing,  writing,  copy 
design,  working  with  correspondents, 
managing  publications,  use  of  Mac/ 
QuarkXPress  or  its  equivalent,  periodic 
travel  and  work  evenings  and 
weekends.  Knowledge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Excellent  fringe 
benefit  package.  Hiring  range: 
$35,150  -  $49,100.  Send  resume, 
and  work  samples  to:  Mae  Takahashi, 
5795  N.  First,  Fresno,  CA  9371 0. 

E-mail:  jacl@iacl.org 


FEATURE  WRITER 

We're  looking  for  a  features  writer 
with  strong  reporting  and  writing  skills 
who  can  appreciate  everything  from 
Motown  to  Mozart,  from  little  old 
ladies  playing  bingo  to  members  of  the 
grunge  crowd,  from  snowboarding 
to...  well,  you  get  the  picture.  The  posi¬ 
tion  opening  this  summer  allows  a 
writer  to  cover  just  about  anything 
under  the  sunny  West  Michigan  skies. 
A  background  or  strong  interest  in 
music  and  arts  desirable.  If  you  like 
life,  like  writing  about  life,  want  to  live 
in  o  place  people  never  leave  once 
they  get  here,  and  have  at  least  two 
years  experience,  please  send  your 
resume,  your  best  clips  and  two  ideas 
for  your  ultimate  feature  story  to 
Features  Editor  Linda  Odette, 
Muskegon  Chronicle,  P.O.  Box  59, 
Muskegon,  Ml  49443  by  April  20. 
We're  an  equal  opportunity,  award¬ 
winning,  50,000  circulation  daily  with 
a  diverse,  countywide  population  of 
160,000  on  the  sandy  shores  of  Lake 
Michigan. 


FEATURES  REPORTER  needed  to  cover 
fine  arts,  family  and  general  assign¬ 
ment  features  for  A1  and  Features  sec¬ 
tion.  Looking  for  creative,  energetic 
reporter  who  works  well  on  a  team. 
Send  resume,  cover  letter,  clips  to 
Tabitha  Sparkes,  Birmingham  Post- 
Herald,  P.O.  Box  2553,  Birmingham, 
AL  35203. 


FEATURES  WRITER  needed  at  a  mid¬ 
sized  daily  in  upstate  New  York,  close 
to  Saratoga  Springs,  Vermont  and  the 
Adirondack  Mountains.  Must  be  able 
to  handle  everything  from  Sunday 
trend  pieces  to  reflective  religion 
stories,  but  your  main  responsibility 
will  be  writing  for  our  weekend  arts 
and  entertainment  section.  Excellent 
reporting  skills,  a  deft  touch  with  words 
and  ability  to  meet  deadlines  are 
musts;  previous  daily  news  experience 
is  preferred.  Send  clips,  resume  to 
Stephen  Bennett,  managing  editor.  The 
Post- Star,  P.O.  Box  2157,  Glens  Falls, 
NY  12801. 


FINANCIAL  WRITERS 
Investor's  Business  Daily,  the  nation's 
fastest-growing  paper,  is  seeking 
smart,  ambitious  reporters  to  cover 
business,  the  markets,  personal  finance 
and  computing.  Positions  offer 
excellent  opportunities  to  learn  and 
advance.  Locations  include  the  paper's 
Los  Angeles  headquarters.  New  York 
and  Silicon  Valley.  Fax  resume  and 
clips  to  Susan  Worfel,  managing 
editor,  (310)  577-7350. 


FUTURES  WORLD  NEWS,  an  interna¬ 
tional  financial  newswire,  seeks  candi¬ 
date  for  entry-level  Washington,  DC 
bureau  post.  Must  thrive  on  oreaking 
news  and  deadline  pressure.  Qualified 
Spring  grads  considered.  Contact:  Bill 
NMatts,  Futures  World  News,  1000 
Vermont  Avenue,  NW,  Suite  810, 
Washington,  DC  20005.  E-mail: 
bwatts@fwn  .com 


GROWING  FLORIDA  daily  needs 
experienced  writers,  paginators, 
editors.  We're  heading  for  greatness. 
Reply  to  Box  08456,  Editor  &  Pub¬ 
lisher. 


GROWING  NEWSPAPER  group  look¬ 
ing  for  reporters,  page  designers,  copy 
editors.  Must  have  2  years  experience. 
Designers  must  know  QuarkXPress. 
Resumes  to  Steve  Marble,  CCN,  330 
W.  Bay  St.,  Costa  Mesa,  CA  92627  or 
dpilot2@Earthlink.net 


HEADLINE  WRITER/ 

PAGE  DESIGNER 

The  Northern  Virginia  Daily,  a  six-day- 
a-week  AM  paper  in  the  Shenandoah 
Valley  80  miles  west  of  Washington, 
DC,  has  been  the  most  honored  small 
daily  in  the  state  for  a  decade.  Copy 
desk  edits  stories,  but  designers  write 
cutlines  and  headlines  and  proof 
pages,  so  superior  command  of  the 
language  a  must.  We  are  fully 
paginated;  pages  done  on  PowerMacs. 
Rotating  work  on  local,  state,  national, 
international  and  business  pages.  We 
will  train  for  our  style  of  design;  know¬ 
ledge  of  QuarkXPress  a  prerequisite. 
Competitive  salary  and  benefits.  May/ 
June  graduates  encouraged  to  apply. 
Send  resume  and  samples  of  work  to 
Susan  Loving,  assistant  managing 
editor.  Northern  Virginia  Daily,  P.O. 
Box  69,  Strasburg,  VA  22657;  or  fax 
to  (540)  465-9388.  Questions?  Call 
(540)  465-51 37, 4-10  p.m. _ 


INVESTIGATIVE  REPORTER 
Reporter  with  a  bent  toward  hard  news 
and  investigative  work  sought  by 
aggressive,  independent  weekly.  Prefer 
two  years  weekly  or  daily  experience, 
but  talent  and  attitude  may  compensate 
for  longevity.  $20,000-$23,000.  Send 
resume,  references,  best  clips  to  Pub¬ 
lisher,  Almanac  News,  P.O.  Box  537, 
Graham,  NC  27253. 


LEGISLATIVE  REPORTER 
The  Arizona  Doily  Star,  a  100,000 
AM,  seeks  a  legislative  reporter  for  our 
Phoenix  bureau.  Candidates  should 
have  strong  reporting  and  writing 
,  skills,  and  experience  covering  local  gov- 
i  ernment/ politics.  Experience  researching 
j  public  records,  analyzing  campaign 
:  finances  and  investigative  public 
:  agencies  desired.  At  least  three  to  five 
;  years  experience  required.  Send  resume 
:  and  clips  to  Ann-Eve  Pedersen,  city  editor, 
:  48505.  Pork  Ave.,  Tucson,  AZ  8571 4  by 
:  April  1 .  E-mail: 

:  pedersen@azstarnet.com 


JOB  OPENINGS  IN  MINNEAPOUS 

GENERAL  ASSIGNMENT/ 

NIGHT  TEAM  LEADER 

This  editor  will  supervise  o  team  of 
reporters  and  copy  editors  producing 
general  assignment  news  and  feature 
stories  and  packages  and  playing  a 
pivotal  role  in  night  production  of  the 
Star  Tribune's  news  sections.  He  or  she 
will  be  responsible  for  night  news 
gathering  and  production  on  a  two- 
deadline  cycle. 

Requires  solid  news  judgment,  experi¬ 
ence  supervising  reporters,  a  passion 
for  breaking  news,  creative  story  ideas, 
a  collaborative  nature  and  strong 
communication  skills.  The  city  editor  of 
a  small  or  mid-sized  paper  would  be 
an  ideal  candidate. 

The  Star  Tribune,  on  equal  opportunity 
employer,  is  the  16th  largest  daily 
newspaper  in  the  nation  with  a  circula¬ 
tion  of  387,412  and  the  12th  largest 
Sunday  paper  with  a  circulation  of 
668,466.  As  of  March  20,  we  become 
part  of  McClatchy  Newspapers,  Inc., 
based  in  Sacramento,  CA. 

To  apply,  send  a  resume,  a  letter  of 
application,  and  samples  of  your 
newspaper  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 

(800)  829-8742  ext.  4422 
Fax:  (612)  673-4526 
E-mail:  rothebe@gw.startribune.com 
(Inquiries  only.  Do  not  send  application 
materials  by  E-mail.) 


UFESTYLE  PAGE  DESIGNER/ 

COPY  EDITOR 

The  Anderson  (SC)  Independent  Mail, 
an  expanding  41,000  daily,  48,000 
Sunday  Scripps  Howard  newspaper, 
seeks  a  creative,  high-energy  designer/ 
editor  who  con  work  well  in  a  team 
atmosphere.  Staff  produces  seven  eye¬ 
catching  color  lifestyle  sections  o  week 
plus  color  Homes,  Travel,  Spectrum  and 
TV  Week  sections  for  Sunday.  Fully 
paginated  in  QuarkXPress. 

Anderson  is  o  growing  manufacturing 
center  of  50,000  on  a  huge  lake  near 
the  Blue  Ridge  mountains.  Major  state 
university,  regional  cultural  center 
nearby. 

You  need  a  college  degree,  pizzazz 
and  a  passion  for  quality  and  integrity. 
Send  resume  and  clips  to  T.  Wayne 
Mitchell,  senior  vice  president  and 
editor,  Anderson  Independent-Mail, 
P.O.  Box  2507,  Anderson,  SC  29622 
or  fax  to  (864)  260-1276.  Questions? 
We're  at  (800)  859-6397. 


FAX  your  od  to 
212  4929  ♦1259 
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HELP  WANTED 


_ EDITORIAL _ 

LCXDKING  FOR  A  CAREER  CHANGE? 
Baseview  Products  develops  software 
for  the  publishing  industry.  We  are  cur¬ 
rently  seeking  several  individuals  to  fill 
ENTRY  LEVEL  positions  as  SYSTEMS 
INSTALLERS/TRAINERS.  These  posi- 
tians  allow  you  to  travel  the  country 
while  you  work  (50-60%).  You  should 
be  an  energetic  self-starter  with  a  great 
personality  and  an  EDITORIAL  back¬ 
ground  who  is  willing  to  relocate  to 
Ann  Arbor,  Ml.  If  you  have  more  than 
a  working  level  knowledge  of  an 
editorial  system  or  computers  in  gen¬ 
eral,  QuarkXPress,  or  teaching  skills, 
we  want  to  hear  from  you. 

Baseview  offers  excellent  benefits  and 
a  relaxed  work  environment.  Please 
fax  a  cover  letter,  resume,  and  salary 
requirements  to  (734)  662-5204  or 
mail  to: 

Baseview  Products 
Attn:  Director,  l&T 
333  Jockson  Plaza 
Ann  Arbor,  Ml  48103 
E-mail:  training@baseview.com 


MAGAZINE  EDITOR 

Need  full-time  associate  editor  for  the 
leading  international  metal  fabricating 
magazine  publisher.  Position  is  based 
in  Rockford,  Illinois,  1  hour  west  of 
Chicago.  You'll  have  extensive  contact 
with  manufacturers  and  be  responsible 
for  gathering  feature  articles  written  by 
industry  experts,  editing  and  laying  out 
press  releases,  compiling  buyers' 
guides,  proofing,  writing  some  articles, 
attending  trade  shows  and  press 
events,  and  overseeing  textbook  pub¬ 
lishing  activities. 

College  degree  ond  article  editing/ 
writing  experience  required.  Must  be 
detail-oriented,  assertive,  outgoing, 
hove  strong  grammatical  and  organi¬ 
zational  skills,  be  able  to  handle  multi¬ 
ple  priorities  and  meet  deadlines,  and 
communicate  well  both  in  writing  and 
verbally.  Some  travel  required.  Benefits 
include  medical  insurance,  401  (k) 
plan,  and  paid  vacation  and  holidays. 
Send  resume,  salary  history,  and 
original  samples  to  Box  08461 ,  Editor 
&  Publisher. 


MANAGING  EDITORS 

New  Times  is  looking  for  managing 
editors  for  its  award-winning,  weekly 
papers  in  Denver  and  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  802 17 
No  phone  calls,  please 


_ EDITORIAL _ 

MICHIGAN  NEWSPAPER-Magazine 
group  has  opening  for  strong  reporter 
with  interest  in  local  government  and 
environment.  Good  position  on  aggres¬ 
sive  news  staff  for  someone  who 
enjoys  fast  pace  and  the  opportunity  to 
broaden  writing  style.  Will  work  with 
recent  grad  who  is  a  self-starter.  Clip¬ 
pings  and  resume  to  Tim  Dmoch,  SCN 
Communications  Group,  Box  1 4,  Union 
Lake,  Ml  48387. 


MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Dallas.  Strong  writ¬ 
ing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fredance  reviewers,  and  writing  a 
local  music  column  as  well  os  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to:  Christine 
Brennan,  P.O.  Box  5970,  Denver,  CO 
8021 7.  No  calls  or  E-mails,  please. 


NEWS  ASSISTANT 

The  Rutland  Herald  has  an  opening  for 
a  News  Assistant  in  the  Southern  Ver¬ 
mont  Bureau  in  Springfield.  This  is  an 
excellent  opportunity  to  join  a  fast- 
paced  news  bureau  with  a  team  spirit. 
Applicants  should  possess  language 
skills  to  prepare  community  news  items 
for  publication.  Superior  typing  skills, 
professional  telephone  manner,  posi¬ 
tive  attitude  and  ability  to  meet  the 
public  required.  This  is  a  full-time  posi¬ 
tion  with  excellent  benefits.  Please 
reply  with  letter  and  resume,  in  con¬ 
fidence,  to  Susan  Smallheer,  Southern 
Vermont  Bureau,  56  Main  Street, 
Springfield,  VT  051 56. 


NEWS  EDITOR 

Prize-winning  Berkshire  (MA)  weekly 
looking  for  experienced  self-starter  to 
run  newsroom.  Must  know  broadsheet 
layout,  Pagemaker.  Send  resume  to 
Box  08450,  Editor  &  Publisher. 


NIGHT  CITY  EDITOR 

The  Island  Packet,  an  award-winning, 
McClatchy-owned  daily  on  Hilton 
Head  Island,  SC,  is  seeking  a  night  city 
editor.  Candidates  should  have  report¬ 
ing  and  editing  experience.  Mail 
resume  with  references  to  Fitz  McAden, 
executive  editor.  The  Island  Packet, 
P.O.  Box  5727,  Hilton  Head  Island,  SCI 
29938;  or  fax  to  (803)  842-83 1 4. 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


_ EDITORIAL _ 

PHOTO  EDITOR 

You  have  a  passion  for  reporting  the 
news  with  images.  You  have  worked 
the  street  as  a  photographer,  are 
organized  and  imaginative  as  one  of 
the  leader-managers  in  your  paper's 
photo  department  and  now  are  ready 
to  move  into  the  top  position  —  one 
that  will  test  your  people  skills,  news 
judgment,  creativity  and  design  sense. 
Your  timing  is  perfect.  The  Saginaw 
News,  an  eastern  mid-Michigan  daily 
with  a  proud  tradition  of  photo  journal¬ 
ism,  is  seeking  an  editor  to  lead  its 
award-winning  picture  staff.  The  indi¬ 
vidual  we  choose  will  work  closely  with 
other  editors  to  bring  together  text, 
raphics  and  photography  and  pro- 
uce  a  must-read  news  report  every 
day  for  our  55,000  subscribers. 
Photoshop,  QuorkXPress  and  Illustrator 
ond  assignment  experience  will  help. 
Send  resume,  photo  and  layout  sam¬ 
ples  and  references  to  Paul  Chaffee, 
Editor  of  The  Saginaw  News,  203  S. 
Washington,  Saginaw,  Ml  48607- 
1283.  We  are  an  equal  opportunity 
employer. 


PHOTOJOURNALIST 
We  need  a  fulltime  photographer  with 
an  outstanding  eye,  great  news  sense 
and  a  love  of  working  herd  to  produce 
quality  photos  to  join  the  staff  af  our 
daily  in  the  Sierra  foothills.  We're  fully 
paginated,  so  digital  imaging  skills  are 
a  strong  plus.  Send  resume,  clips  to 
John  Seelmeyer,  editor.  The  Union, 
1 1 464  Sutton  Way,  Grass  Valley,  CA 


_ EDITORIAL _ 

REPORTER  wanted  for  fast-growing 
alternative  newspaper  in  Des  Moines. 
Seek  person  who  wants  to  do  more 
than  state-the-obvious  reporting  and 
formula  prose.  Ideal  far  daily  reporter 
tired  of  the  constraints,  or  talented 
young  Turk  who  needs  a  shot.  Fax 
resume,  clips  to  Pete  Kotz,  (515)  288- 
0309. 


REPORTER/FOREIGN  CORRESPON¬ 
DENT  -  AP  Bogota  seeks  full-time 
“local  hire”  reporter.  Must  be  seasoned 
and  savvy  with  fluent  Spanish,  fluid 
prose  and  minimum  three  years  expe¬ 
rience.  Knowledge  of  Colombia  pre¬ 
ferred.  Send  resume  and  clips  to  Frank 
Bajak  c/o  Associated  Press,  Apartado 
Aereo  093643,  Bogota,  Colombia. 
Via  E-mail:  fbajak@colomsat.net.com 
No  phone  calls. _ 

REPORTER 

Experienced  business  news  Reporter 
sought  for  L.A.  bureau  of  Chicago- 
based,  25  year  old,  bi-weekly  interna¬ 
tional  financial  newspaper  published 
by  Crain  Communications.  Successful 
candidate  will  be  self-starting,  enterpris¬ 
ing  news  reporter  who  can  work  a 
beat  and  cultivate  sources  to  scoop  the 
competition.  Several  years  daily  news¬ 
paper  experience  preferred.  Experi¬ 
ence  in  and/or  knowledge  of  business, 
finance  and  investing  highly  desirable. 
Send  cover  letter  and  resume  to: 

Nancy  Scott 

PENSIONS  &  INVESTMENTS 
740  North  Rush 
Chicago,  IL6061 1 


95945. 


EOEM/F/V/D  No  Phone  Calls 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


REPORTER  -  Philadelphia  suburban 
daily  seeks  aggressive,  curious,  hard¬ 
working  reporter  with  lots  of  ideas  and 
a  strong  desire  to  be  the  best  on  his/ 
her  beat.  Send  letter,  resume  and  clips 
to  Lanny  Morgnanesi,  executive  editor. 
The  Intellegencer,  The  Record,  Box 
858,  Doylestown,  PA  1 8901 . 
lmorgnanesi@calkinsnewspapers.com 


REPORTER  NEEDED  at  Capital  Gazette 
Newspapers  to  cover  an  expanded 
area.  Reporter  will  be  writing  for  The 
Daily  Capital  but  primarily  for  the 
weekly  West  County  News.  Send 
resume  and  clips  to  Tom  Marquardt, 
The  Capital,  2000  Capital  Drive, 
Annapolis,  MD  21401 . 


REPORTER 

Quad-City  Times,  Davenport,  lA  - 
50,000  weekday/78,000  Sunday 

We  are  looking  for  a  savvy  reporter 
and  excellent  writer  to  join  our  News 
Team,  with  responsibilities  for  cov¬ 
erage  on  the  Illinois  side  of  our  two- 
state  market,  and  for  a  topical  beat  of 
interest  to  our  entire  readership.  We 
need  someone  to  find  and  develop 
Page  1  stories,  someone  who  will  care 
deeply  about  our  community  and  the 
people  in  it,  and  who  will  initiate  col¬ 
laboration  and  work  effectively  with 
others  throughout  our  organization 
and  our  community. 

Please  send  your  resume  and  cover  let¬ 
ter  to: 

Quad-City  Times 
Human  Resources  Department 
Attn:  Mark  Ridolfi 
500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 


RCWWO  Makes  The  Difference 

*  Editor  &  Publisher  is  NOT  a  monthly 
journaiism  review. 

*  Editor  &  Publisher  is  NOT  a  monthly 
association  house  organ. 

*  Editor  &  Publisher  IS  the  only  inde¬ 
pendent  weekly  NEWS  magazine  cover¬ 
ing  the  newspaper  industry. 
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HELP  WANTED 

EDITORIAL 


REPORTERS  -  Award-winning  daily  in 
Big  Ten  university  town  seeks  reporters 
for  two  of  the  paper's  top  beats:  univer¬ 
sity  and  city  hall.  We're  looking  for 
hard-charging  reporters  who  love  beat 
reporting,  can  develop  sources  in  all 
the  right  places  and  hate  to  get 
scooped  by  the  competition.  We  place 
a  premium  on  enterprise  reporting. 
Send  resume,  references  and  your  five 
best  clips  to  Rick  Fitzgerald,  metro 
editor.  The  Ann  Arbor  News,  P.O.  Box 
1 1 47,  Ann  Arbor,  Ml  48 1 06- 1 1 47. 
The  News  is  an  equal  opportunity 
employer. 


REPORTERS 

Escape  the  stupefying  drone  that  is 
the  convention  in  journalism.  You  have 
a  voice.  Let's  hear  it.  This  is  a  rare 
opportunity  for  an  imaginative  journal¬ 
ist:  a  fast  growing  conservative  weekly 
looking  for  reporters  capable  of  in  depth 
coverage  and  analysis  of  local  gov¬ 
ernment.  You'll  discover,  explain  and 
expose  the  workings  and  shenanigans 
of  the  local  elected  officials.  Your  readers 
will  want  to  know  it  all  plus  your  opin¬ 
ion  in  1000  words  or  more  per  story. 
Send  resume  and  clips.  You  may  also 
submit  unpublished  stories  written  in  a 
style  that  would  make  your  current  editor 
shudder.  Reply  to  Box  08443,  Editor  & 
Publisher. 


REPORTERS 

The  York  Dispatch/Sunday  News  has 
current  and  future  openings  for 
reporters  interested  in  working  in  a 
two-newspaper,  competitive  town 
where  news  goes  way  beyond  who 
said  what  at  last  night's  council  meet¬ 
ing. 

We're  looking  for: 

•A  Business  Writer  to  cover  the  gamut 
of  business  issues,  including  retail, 
development,  banking,  aviation  and 
defense.  Experience  in,  and  commit¬ 
ment  to,  business  reporting  is  required. 

•A  Consumer  Affairs/General  Assign¬ 
ment  Reporter  to  focus  on  projects  and 
such  topics  as  electric  deregulation  and 
the  impact  of  banking  mergers,  as  well 
as  lighter  pieces.  Experience  in  enter¬ 
prise-oriented  reporting  required. 

•A  Social  Services/Social  Issues  Reporter 
to  fill  In  for  a  9-month  maternity  leave 
beginning  in  June.  Entry  level  candidates 
with  substantial  collegiate  experience 
welcome.  Candidate  could  become 
permanent  if  other  openings  develop. 

Pay  Is  to  $33,400,  depending  on 
experience.  Northeast/ Mid-Atlantic/ 
Ohio  regional  candidates  preferred. 
Send  resume,  work  samples  to  Deeno 
Gross,  The  York  Dispatch/Sunday 
News,  P.O.  Box  2807,  York,  PA 
17405. 

Faith  is  to  believe  what  we  do  not  see; 
the  reward  of  this  faith  is  to  see  what  we 
believe 

Saint  Augustine 


_ EDITORIAL _ 

REPORTER 

Seasoned  reporter  wanted  to  cover 
New  Orleans  city  government  and 
related  urban  issues  for  Pulitzer- 
winning  daily.  Strong  writing  and 
investigative  skills  required  in  a  city 
known  for  the  corruptibility  and  flam¬ 
boyance  of  its  political  culture.  Send 
resume  and  clips  to: 

Lynn  Cunningham 
Assistant  to  the  Editor 
The  Times- Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 

An  Equal  Opportunity  Employer,  M/F 


REPORTER 

We're  looking  for  on  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  341 33. 

E-mail:  tjpratt@naplesnews.com 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoe¬ 
nix,  Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR 
The  Northeast  Mississippi  Daily 
Journal,  a  38,000  regional  AM  daily 
in  Tupelo,  is  seeking  a  skilled 
designer/copy  editor  to  produce  eye¬ 
catching  sports  sections  with  solid  con¬ 
tent.  Experience  in  QuarkXPress  pre¬ 
ferred.  Competitive  salary  and  benefits 
on  a  quality  independent  newspaper. 
Send  cover  letter,  resume  and  exam¬ 
ples  of  page  design  to  Sports  Editor, 
NE  Mississippi  Daily  Journal,  P.O.  Box 
909,  Tupelo,  MS  38802. 


SPORTS  DESIGNER/NEWS  EDITOR 
Design  and  news  skills  are  required  for 
a  key  position  at  The  Press  Democrat. 
We  cover  five  pro  teams,  major  col¬ 
leges  and  local  sports,  competing  with 
other  dailies  in  the  San  Francisco  Boy 
Area.  The  Press  Democrat  is  a 
100,000-circulation  daily  owned  by 
the  New  York  Times  Co.  Experience 
needed  in  pagination,  QuarkXPress, 
Photoshop  and  Mac.  Send  samples 
and  resume  by  April  1  to  The  Press 
Democrat,  ATTN:  George  Manes, 
executive  sports  editor,  P.O.  Box  910, 
Santa  Rosa,  CA  95402. 


SPORTS  DESIGNER  -  Experience  with 
Photoshop  and  QuarkXPress  a  must. 
Looking  for  designer  with  at  least  2 
years  experience  designing  section  cov¬ 
ers  for  daily  newspaper.  Experience  or 
interest  in  sports  a  definite  plus.  Please 
reply  to  Susan  Ellerbach,  managing 
editor,  Tulsa  World,  P.O.  Box  1770, 
Tulsa,  OK  741 02,  or  fax  resume:  (91 8) 
581-8353. 


SPORTS  EDITOR 

Award-winning  north  central  Ohio 
daily  with  40,000  circulation  is  looking 
for  a  sports  editor  who  knows  not  all 
sports  ore  played  with  sticks  and  balls, 
helmets  and  mitts.  The  person  we  hire 
will  be  primarily  responsible  for  improv¬ 
ing  the  content  of  our  section,  not 
paginating  pages.  The  right  candidate 
will  have  previous  management  expe¬ 
rience,  though  not  necessarily  o  sports 
background.  We  cover  high  school 
and  college  sports,  but  our  readers  are 
also  out  there  hunting,  fishing,  golfing, 
bowling,  cycling,  running,  etc.  Our 
sports  section  will  reflect  this  great 
diversity.  If  you  think  you're  the  person 
for  the  job,  contact  Carl  Hunnell, 
managing  editor.  News  Journal,  70 
W.  4m  Street,  Mansfield,  OH  44902. 
Or  call  (41 9)  521  -7207  or  E-mail  at 
Chunnell@cosmg.com 


_ EDITORIAL _ 

SPORTS  REPORTER 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  morning  doily,  is  accept¬ 
ing  resumes  and  clips  (or  a  sports 
reporter  who  will  be  responsible  for 
originating,  organizing  and  composing 
ideas  (or  outdoor  and  recreational 
sports  packages.  We  are  looking  for 
an  individual  who  has  strong  interest 
and/or  extensive  knowledge  of  out¬ 
door  sports  like  hunting  and  fishing. 
This  individual  should  hove  the  ability 
ta  coordinate  outdoor  and  recreational 
sports  packages  with  photographers 
and  graphic  artists  as  well  as  provide 
assistance  with  general  assignment 
sports  reporting.  The  Dispatch  offers  a 
positive  work  environment  with  a  com¬ 
petitive  compensation  and  benefits 
package,  including  401  (k),  tuition 
assistance  and  health  insurance  with 
no  monthly  premium.  Please  send 
resumes,  clips,  and  salary  requirements 
to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer 


SPORTS  WRITER:  The  Watertown  Daily 
Times,  a  40,000-circulation  daily  in 
Northern  New  York  state,  is  seeking 
an  energetic  sportswriter  to  join  an 
aggressive,  hard-working  stoff. 
Responsibilities  include  covering  all 
aspects  of  high  school,  college  and 
recreational  sports,  as  well  as  some 
pro  hockey.  Please  send  resume/clips 
to  Gregory  Gay,  executive  sports 
editor,  Watertown  Doily  Times,  260 
Washington  Street,  Watertown,  NY 
13601. 


TEAM  LEADER  FOR  BREAKING  NEWS 
We  need  a  lead  editor  for  a  reporting 
team  covering  law  enforcement,  courts 
and  daily  breaking  news  at  The  Press 
Democrat,  a  100,000-circulation  daily 
in  Santa  Rosa,  CA,  awned  by  the  New 
York  Times  Co.  Experience  required  in 
reporting  (5  years  preferred),  supervis¬ 
ing  (3  years  preferred),  and  editing. 
Send  samples  and  resume  to  The  Press 
Democrat,  ATTN:  Bob  Swofford, 
managing  editor,  P.O.  Box  910,  Santa 
Rosa,  CA  95402,  by  April  1 .  E-mail: 

Bswofford@pressdemo.com 


It's  a  Classified  Secret- We'//  never  reveal  the 
identity  of  an  E&P  box  holder.  If  you  don't  wont 
your  reply  to  go  to  certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an  attached 
note  listing  the  newspapers  or  companies  you  do  not 
want  the  reply  to  reach.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your  reply. 
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HELP  WANTED 

EDITORIAL 


TECHNICAL  WRITER:  9:00-6:00  p.m. 
40  hours/week.  $36,000  per  year. 
B.S.  or  equivalent  in  Electronic 
Engineering.  Job  in  S.  Miami,  Florida.  2 
years  experience  in  Job  offered  and  2 
years  as  System  Analyst.  Fluency  in 
English  and  Spanish.  Develop  technicol 
publications  for  highly  advanced 
technical  corporation  to  maintain  and 
expand  their  existing  customer  base  in 
countries  throughout  Latin  America. 
Consult  with  existing  and  potential 
clientele  to  determine  their  existing 
specifications  and  requirements  per¬ 
taining  to  all  advanced  technology 
products  including  computer  systems, 
network  and  peripherals,  hardware  and 
software  products.  Upon  evaluating  the 
specifications  required  by  the  customer, 
responsibilities  then  encompass  creating, 
writing,  translating  from  English  to 
Spanish  and  designing  layout  of 
collateral,  brochures,  technical  manuals 
and  all  other  technical  publications. 
Create,  write,  design  and  implement 
Electronic  Publishing  systems  for 
advanced  technology  corporation.  Install 
and  implement  electronic  publishing 
network  solutions  for  both  Intranet  and 
Internet  platforms.  Maintenance  of 
World  Wide  Websites.  Resumes  only 
to  Department  of  Labor/Bureau  of 
Operations,  1320  Executive  Center, 
Suite  110,  Tallahassee,  FL  32399- 
0667.  Job  order  #1 744473. 


TECHNOLOGY  REPORTER 

100,000  circulation  AM  daily  in  Zone 
8  with  a  lively  and  readable  weekly  con¬ 
sumer  technology  section  is  seeking  to 
fill  a  technology  reporter  opening.  The 
successful  candidate  will  have  at  least 
some  experience  writing  about 
technology  or  science,  and  be  know¬ 
ledgeable  about  computers,  software 
ana  the  Internet.  We  emphasize  a 
teamwork  approach,  and  the  reporter 
will  be  asked  to  contribute  ideas  and 
energy  while  working  closely  with 
editors,  photographers  and  graphic 
artists.  Equal  Opportunity  Employer. 
Send  letter,  resume  and  clips  to  Box 
08462,  Editor  &  Publisher. 


THE  ANCHORAGE  Daily  News, 
Alaska's  leading  newspaper  in  a  land 
with  wilderness  and  wild  news,  is  look¬ 
ing  for  a  copy  editor  with  five  years 
experience  in  all  aspects  of  copy  desk 
work.  We  want  someone  with  superior 
layout,  editing  and  headline  writing 
skills.  QuarkXPress  experience  pre¬ 
ferred.  Competitive  pay  and  benefits. 
Mail  resume  to  Michael  Cardenaz, 
Anchorage  Daily  News,  1001 
Northway  Drive,  Anchorage,  AK 
99508  or  E-mail:  iobs@adn.com 


THE  ASPEN  Daily  News,  a  1 4,500,  7- 
day  daily  is  seeking  reporters  to  fill 
its  newsroom.  The  Aspen  Daily  News 
is  a  hard  news  publication  that  is  dedi¬ 
cated  to  proactive  journalism.  Applicants 
must  be  enterprising  and  willing  to  work 
hard  in  a  fun  and  highly  energetic  atmos¬ 
phere.  1  -2  yeors  daily  experience  is  help¬ 
ful,  but  not  required.  Please  call  Ross  at 
(970)  925-2220  ext.  212. 


_ EDITORIAL _ 

THE  BRISTOL  HERALD  COURIER,  a 
Media  General  daily,  is  seeking  can¬ 
didates  for  the  following  positions: 

BUSINESS/ AGRICULTURE  WRITER 
We  are  looking  for  a  business  and 
agriculture  writer  willing  to  invest  time 
and  talent  in  developing  strong  cov¬ 
erage  of  business,  consumer  issues, 
agriculture  and  economic  development 
in  the  Twin  City  region.  Must  be  strong 
both  in  writing  and  reporting,  able  to 
plan  ahead,  develop  and  complete 
projects  and  stay  atop  a  market  that  cov¬ 
ers  two  states  and  a  wide  range  of 
economic  activities. 

REPORTER 

We  are  seeking  reporter  candidates 
able  to  cover  big  issues,  little  meetings 
and  everything  in  between  while  stay¬ 
ing  in  touch  with  what  the  people  who 
read  the  newspaper  think  is  important. 
Looking  for  strong  writing  and  report¬ 
ing  skills  and  a  desire  to  catch  issues 
and  stories  before  they  show  up  in  a 
public  forum. 

Send  resume,  clips  and  cover  letter  to 
Managing  Editor,  Bristol  Herald 
Courier,  P.O.  Box  609,  Bristol,  VA 
24203. 


THE  CASPER  Star-Tribune,  Wyoming's 
only  state-wide  daily  newspaper,  has 
immediate  employment  openings: 

UNIVERSAL  DESK  EDITOR  -  Our 
Universal  Desk  combines  the  functions 
of  copy  editing  and  paginating  for  all 
newsroom  departments  (news,  features, 
sports,  photos).  The  position  requires 
substantial  copy  editing,  headline  writing 
and  page  design  experience.  Expertise 
with  QuarkX-Press  a  must;  the  ability  to 
create  maps,  graphics  and  illustrations  is 
a  plus. 

PHOTOJOURNALIST  -  The  successful 
candidate  will  have  a  college  degree  in 
photojournalism  or  the  equivalent  of 
one-year  newspaper  experience,  their 
own  photo  equipment  and  reliable 
transportation.  Demonstrated  talent  in 
spot  news,  feature  and  sports  shooting 
necessary;  familiarity  with  Adobe 
Photoshop  a  plus. 

Apply  to  David  Hipschman,  editor.  The 
Star-Tribune,  170  Star  Lane,  Casper, 
WY  82601. 


THE  MINING  JOURNAL,  the  largest 
daily  newspaper  in  the  Upper 
Peninsula,  has  an  opening  for  a  full¬ 
time  reporter  in  its  Ishpeming  Bureau. 
Self-starter  capable  of  following  city 
government  and  recognizing  feature 
possibilities.  Must  be  capable  of  jug¬ 
gling  variety  of  assignments  associated 
with  a  high-volume  bureau.  Please 
send  resume  and  clips  to:  The  Mining 
Journal,  Attn:  Box  R-3,  P.O.  Box  430, 
Marquette,  Ml  49855. 


THE  PLAIN  DEALER,  in  Cleveland,  OH, 
has  several  open  positions  for  skilled 
journalists.  Please  see  our  display  ad  on 
page  23  in  this  week's  Editor  &  Publisher 
Recruitment  Feature  for  more  details. 


_ EDITORIAL _ 

THE  MINING  JOURNAL,  the  largest 
daily  newspaper  in  the  Upper 
Peninsula,  has  an  opening  for  a  full¬ 
time  sports  writer.  Send  resume  and 
clips  to:  The  Mining  Journal,  Attn:  Box 
R-3,  P.O.  Box  430,  Marquette,  Ml 
49855. 


THE  SEATTLE  TIMES  is  always  looking 
for  talented  copy  editors  and  designers. 
Applicants  must  have  strong  word-editing 
and  headline-writing  skills  as  demon¬ 
strated  on  editing  test.  Layout  editors 
should  show  a  flair  forattractive  designs 
and  the  sophisticated  use  of  photos,  fonts 
and  graphic  elements.  Pagination  a  plus. 
We  require  at  least  five  years  of  editing  or 
layout  experience  on  a  major  daily 
newspaper.  To  apply,  send  cover  letter, 
resume  and  work  samples  to  Karen 
Cater,  chief  of  copy  desks.  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA  98111. 

No  calls,  please. 

Only  finalist  will  be  contacted. 


WANTED:  Editor  for  cozy  small  island 
weekly  newspaper  in  SW  Florida. 
Requirements  -  need  to  enjoy  fishing, 
sandy  beaches,  warm  weather  and  be 
a  “people”  person,  not  a  smoking,  curs¬ 
ing  throwback.  It  would  be  nice  to 
know  all  about  newspapering,  like 
delivering  to  islands  and  covering 
weekend  Tarpon  tournament.  Still  need 
to  be  an  Editor  and  practically  run  a 
small  newspaper  plus  know  computers 
and  QuarkXPress  and  photography 
and  Web  pages.  Please  send  resume 
to  Dusty  Hopkins,  publisher,  Boca 
Beacon,  P.O.  Box  313,  Boca  Grande, 
FL  33921. 


WRITE  ABOUT  FUN  IN  LIFE 
The  Press  Democrat,  a  100,000-daily 
north  of  San  Francisco,  needs  an 
enthusiastic  reporter  with  a  lively  writ¬ 
ing  style  to  join  a  five-person  team  cov¬ 
ering  arts  and  entertainment,  food  and 
wine,  home  and  garden  and  recreation 
and  leisure.  Expertise  sought  in  ot  least 
two  of  these  areas,  along  with  daily 
newspaper  experience.  Send  material 
to  Dan  Taylor,  Real  Life  Team  Leader, 
P.O.  Box  910,  Santa  Rosa,  CA  95402. 
The  Press  Democrat  is  part  of  the  New 
York  Times  Regional  Newspaper 
Group. 


_ EDITORIAL _ 

WRITER/EDITOR 

America's  largest  monthly  veteran/ 
general  interest  magazine  seeks  person 
who  can  craft  a  good  story,  deliver 
solid  copy-editing  skills,  generate  rele¬ 
vant  article  ideas.  Applicants  should 
have  3-5  years  newspaper  and/or 
magazine  experience,  undergraduate 
degree.  Ideal  candidates  are  military 
veterans.  Submit  1  -page  cover  letter, 
resume  and  three  of  your  best  clips. 
We  offer  a  competitive  salary  and 
excellent  benefits. 

For  consideration,  please  send  letter  of 
application  and  resume  to  Director  of 
Human  Resources,  P.O.  Box  1055, 
Indianapolis,  IN  46206-1055. 

EOE 


HUMAN  RESOURCES 

TRAINING  MANAGER 

The  Florida  Times-Union  has  a 
challenging  and  rewarding  key  man¬ 
agement  position  for  an  experienced 
training  prafessianal  to  guide  company 
training  efforts.  The  qualified  candidate 
must  have  experience  in  assessing, 
developing,  measuring,  and  administer¬ 
ing  employee  training  programs  with 
at  least  5  years  in  managerial  capac¬ 
ity.  Must  have  the  ability  to  motivate 
and  lead  a  team,  influence  behavior 
and  possess  excellent  written  and 
verbal  communication  skills  for  all  level 
of  employees  and  the  corporate  train¬ 
ing  office.  Must  have  excellent  delivery 
and  demonstrated  presentation  skills 
and  knowledge  of  personal  computers 
and  related  software  programs.  The 
qualified  candidate  will  have  a 
Bachelor's  degree  in  related  field,  or 
equivalent  work  experience.  Sales  and 
marketing  experience  are  a  must.  We 
offer  a  very  competitive  salary,  excellent 
health  benefits  along  with  profit  sharing 
program. 

Fax  resume  and  cover  letter  by  March  31 
to  The  Florida  Times-Union,  c/o  Employ¬ 
ment  Manager,  (904)  359-4695. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


TAKE  ADVANTAGE  OF  THE 
E&P/FPP  CLASSIFIED  AD 
lOMBO  OFFER! 


lere’s  your  opportunity  to  reach  CEOs,  publishers,  man¬ 
agers  and  decision  makers  in  the  specialty  and 
free  paper  industries.  Just  tell  us  to  run  your  E&P 
classified  ad  in  the  next  issue  of  FPP.  It’s  the  only 
magazine  exclusively  serving  this  fast  growing  industry. 
It’s  that  simple! 

For  Rate  Information  Contact: 

Hatt  Wilcox.  Classified  Sales  Representative 
Tel:  (212)  675-4380  ext.  173  •  E-mail:  mattw@mediainfo.com 
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HELP  WANTED 


HUMAN  RESOURCES 


Daily  newspaper  group  seeks  human 
resources  director.  550  employees. 
Union  and  union-free  environments. 
Reports  to  CEO.  Responsible  for  all  HR 
functions  including  employee  relations, 
labor  negotiations,  benefits  and  person¬ 
nel  administration,  employee  commu¬ 
nications  and  training,  three  direct 
reports.  Must  be  experienced  and 
industrious.  Send  letter  and  resume  to 
Peter  Horvitz,  CEO,  Horvitz  Newspa¬ 
pers,  1 705  1 32nd  Avenue,  NE, 
Bellevue,  WA  98005.  EOE 


INFORMATION  SYSTEMS 


ASSISTANT  SYSTEMS  EDITOR 

The  Baltimore  Sun  is  seeking  an  Assis¬ 
tant  Systems  Editor  to  work  in  the 
newsroom,  help  maintain  the  current 
Sll  system,  assist  in  an  anticipated  con¬ 
version  to  Harris  publishing  system 
later  this  year  and  provide  ongoing 
user  support  for  the  Harris  NME  and 
NMP  systems.  We  are  looking  for  an 
enthusiastic,  energetic  team  player  who 
is  eager  to  get  in  on  the  ground  floor 
of  this  project.  Candidates  must  be 
well-versed  in  Harris  and  in  Microsoft 
applications,  particularly  Word  and 
Word  Basic  or  Visual  Basic  for  Applica¬ 
tions.  Sll,  Mac  skills  a  plus. 

Send  resume  and  references  to; 

Steve  Auerweck 
Systems  Editor 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  21 278 

An  Equal  Opportunity  Employer 
M/F/D/V 

DATABASE  ADMINISTRATOR 

Digital  City  Orlando,  the  online  website 
from  the  (Orlando  Sentinel  and  AOL,  is 
seeking  a  Database  Administrator.  Re¬ 
sponsibilities  include  administration  and 
creation  of  relational  databases,  both 
web-based  and  traditional,  creating 
efficient  database  schemas,  tuning  data¬ 
base  performance,  maintaining  backup 
and  recovery  procedures,  implementing 
fault  tolerance,  and  maintaining  data 
integrity.  Position  requirements  include 
experience  with  the  following:  Database 
administration  in  on  Oracle  environment, 
scripting  languages  such  as  TCL  and  ped, 
Sun  Solaris  including  shell  scripting  and 
administration,  Oracle  or  Netscape  web 
server  administration,  exposure  to  data¬ 
base  marketing  concepts  helpful.  Please 
send,  fax,  or  E-mail  your  resume  to  the  fol¬ 
lowing  address:  The  Orlando  Sentinel, 
Human  Resources  -  JN/SH  633  North 
Orange  Avenue,  Orlando,  FL  32801 . 

Fax:  (407)  420-5766 
E-mail:  SHyler@orlandosentinel.com 


MASTERCARDMSA/AMERICAN  EXPRESS 
CHECKS  FOR  CLASSIFIED  ADS 


PHOTOGRAPHY 


DIREaOR  OF  PHOTOGRAPHY 
Want  a  chance  to  work  with  a  top- 
notch,  award-winning  photo  staff?  Con¬ 
sider  The  News  &  Observer,  an 
aggressive  McClatchy  newspaper  in 
Raleigh-Durham,  NC  with  a  drive  for 
photography  excellence.  Check  out  our 
web  site  at  www.news-observer.com/vj. 
If  you're  interested  in  being  our 
DOP,  send  your  resume,  list  of  four 
references,  your  portfolio,  an  autobio¬ 
graphy  and  a  cover  letter  describing 
your  photo  philosophy,  what  you  have 
to  offer  and  why  you  want  this  job  to 
Will  Sutton,  deputy  managing  editor. 
The  News  &  Observer,  P.O.  Box  191, 
Raleigh,  NC  27602.  A  diverse  candi¬ 
date  pool  is  desired. 


ASSISTANT  AD  BUILDING  MANAGER 
The  Seattle  Times  produces  weekday 
morning  and  evening  newspapers  and 
weekend  morning  editions,  with  a 
Sunday  circulation  of  over  500,000. 
We  are  seeking  an  individual  with 
good  leadership  skills,  management  or 
supervisory  experience,  ana  a  strong 
prepress  background.  Lead,  direct, 
supervise  and  coordinate  ad  pro¬ 
duction  operations.  Develop,  recom¬ 
mend  and  implement  ideas  and  projects 
that  improve  prepress  production  flow, 
productivity,  integration,  efficiency, 
quality,  and  cost  effectiveness.  Mini¬ 
mum  1-2  years  of  print  production 
management  experience  required. 
Knowledge  of  ad  composition  software 
and  prepress  functions  required. 
Ability  to  manage  production  flow 
against  deadlines.  Excellent  oral  and 
written  communications,  and  analytical 
skills  required.  Newspaper  production 
management  preferred.  Bachelor's 
degree  or  equivalent  experience  in 
business,  newspaper  or  print  technol¬ 
ogy  preferred. 

We  offer  an  excellent  salary,  incentive 
and  benefits  package  and  a  great 
work  environment.  We  are  an  equal 
opportunity  employer  and  encourage 
diversity  in  the  workplace.  Please  send 
a  resume  and  cover  letter  to  The  Seattle 
Times,  HR-AABM,  P.O.  Box  70,  Seat¬ 
tle,  WA  981 1 1  or  E-mail: 

adbuildmgr@seati  mes .  com 
No  phone  calls,  please.  Only  candi¬ 
dates  to  be  interviewed  will  be  con¬ 
tacted.  EOE  M/F/H 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 

PREPRESS  MANAGER 

Zone  3  daily  has  an  immediate  2nd 
shift  opening  for  a  prepress  manager. 
A  minimum  of  3  years  experience  in 
newspaper  production  management  is 
desired.  Successful  candidate  will 
possess  strong  organizational  skills, 
demonstrated  leadership  ability  and 
familiarity  with  electronic  prepress 
systems  and  equipment.  Send  resume 
and  salary  history/requirements  to  Box 
08440,  Editor  &  Publisher. 


PRESSROOM 


NEWSPAPER  PRESS  OPERATOR 

The  Pharos-Tribune  is  seeking  an  expe¬ 
rienced,  quality  conscious  offset  press 
operator.  We  seek  a  highly  motivated 
individual  willing  to  work  nights  and 
weekends,  preferably  with  Goss  Com¬ 
munity  experience.  Competitive  salary 
and  benefit  package. 

Send  resume  or  apply  in  person  at; 
The  Pharos-Tribune 
Attn:  Randy  Houle 
51 7  E.  Broadway 
Logansport,  IN  48947 


NEW  MEDIA 


PRESSROOM 


PRESS  OPERATOR 

The  Scranton  Times-Tribune  has  a  posi¬ 
tion  open  for  an  individual  that  has 
double  width  offset  experience.  (5oss 
Headliner  experience  a  plus.  Another 
plus  would  be  that  he/ she  possess 
strong  maintenance  skills.  For  further 
information,  please  contact  the  Press 
Supervisor,  Irl  Krause,  at  (717)  348- 
9153  or  send  your  resume  by  mail  or 
fax  to: 

The  Scranton  Times 
Human  Resources  Manager 
1 49  Penn  Avenue 
Scranton,  PA  1 8503 
(717)348-9119 


NEW  MEDIA 


iViviv.acict/o#f  ci/i/uerse.  com 

Remember  when  you  were  a  kid,  and  you  loved  collecting  those 
baseball  cards,  Barbies,  stamps,  and  comic  books?  Don't  you  wish 
you  could  do  that  everyday?  (3ome  work  for  us  and  be  a  kid  again...  | 

Auction  Universe  ( www. auctionuniverse. com)  has  launched  a  new 


I  market-place  for  person-to-person  sales  using  a  cyber-auction  format. 

I  We  are  developing  innovative  partnerships  and  exciting  new  content, 

I  including  state-of-the-art  transaction  systems,  cool  Interactive 
technology,  and  lots  of  stuff  that's  still  on  the  bid  board.  And,  we  want 
to  bring  this  cyber-auction  format  to  newspapers  to  introduce  a  new 
and  fun  way  to  increase  their  revenue... it's  like  classifieds  on  steroids! 

You'll  want  to  do  more  than  visit  our  site.  Join  us  as  we  develop  into  a 
significant,  entrepreneurial,  rapidly  growing  business.  Our  aim  is  to  be 
I  the  largest  cyber-auction  site  on  the  Internet  and  we  will  work  in  Web 
'  time  to  achieve  our  goals.  (But  we  will  still  pretend  to  be  kids  and  keep 
collecting  those  comic  books...) 

We  are  looking  for  the  following  professionals  to  join  us  in  our  new 
offices  in  Wallingford,  Connecticut... 

PROJECT  MANAGER 

A  high-energy  innovative  professional  is  needed  for  this  key  position 
as  the  primary  liaison  between  Auction  Universe  and  our  network  of 
auction  site  affiliates.  Position  involves  direct  interface  with  customers 
and  partners,  and  requires  strong  operational  and  organizational 
skills.  (Comprehensive  understanding  of  the  Internet  and  related 
operations  a  big  plus.  Requirements  include  three  to  five  years' 

I  customer  service  or  client  management  experience,  preferably  in  a 
media  or  technology  environment.  Proficiency  with  Windows  95.  MS 
Office,  and  email  applications  is  required.  Some  travel  involved  and 
flexible  hours  needed. 

ONUNE  EOrrOR/DESIGNER 

This  production/editorial  position  is  for  an  enterprising  Webhead  with 
strong  HTML  experience  and  outstanding  writing  skills.  You  will 
I  maintain  the  daily  editorial  content  for  the  Auction  Universe  website, 

I  as  well  as  supervise  a  staff  of  independent  writers.  You  must  possess 
I  strong  feature  writing  and  editing  skills,  and  be  technically  inclined 
I  with  a  full  understanding  of  HTML  ver  3.2,  FTP,  Telnet  and  Unix  and 
i  NT  operating  systems.  Candidate  must  have  2-3  years  editorial 
!  experience  in  consumer-oriented  new  media  development,  production 
j  and  management.  Bachelor's  degree  with  concentration  in 
:  journalism,  communications  or  information  technology  is  preferred 

I  If  you  are  ready  to  meet  the  challenges  of  the  new  media,  send 

your  resume  to:  AUCTION  UNIVERSE 

P.O.  80X4596,  Yalesville,  CT 06492 
Fax:  (203)  741-5101.  Email  iobs&auetionunivene.com 

Wa  are  an  equal  opportunity  employer  A  Times  Mrror  Company 
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HELP  WANTED 


_ PRESSR(X)M _ 

PRESS  OPERATIONS  MANAGER 

The  Sun-Senfinel  Company,  located  in 
Ft.  Lauderdale,  FL,  a  dynamic  member 
of  the  Tribune  Company,  one  of  the 
nation's  largest  multi-media  infarma- 
tion  and  entertainment  companies,  is 
seeking  an  Operations  Manager  for 
the  Press  Department.  This  position  is 
responsible  for  managing  the  daily 
activities  of  the  press  and  newsprint 
warehause  operations  in  order  to  pro¬ 
duce  publications  for  the  company  and 
commercial  products.  Will  also  identify 
reasons  and  determine  action  plans  for 
all  areas  of  operations  according  to 
established  performance  standards. 
Establishes  and  maintains  a  positive 
working  environment  and  a  high  level 
of  employee  involvement  by  providing 
exceptional  leadership,  open  commu¬ 
nication,  employee  development  and 
training,  and  cansistent  feedback. 
Candidates  must  be  agents  for  change 
and  be  able  to  demonstrate  this 
through  intelligent  risk  taking  and  flex¬ 
ibility.  This  position  works  under  the 
general  direction  of  the  Press  Man¬ 
ager,  directly  leads  4  team  leaders  and 
indirectly  supervises  up  to  29  press 
and  warehouse  employees. 

The  qualified  candidate  will  have  a 
minimum  of  5  to  7  years  of  newspaper 
industry  experience  with  3  to  5  years 
supervisory  experience,  preferably  in  a 
pressroom  environment.  Requires 
strong  analytical,  communication, 
organizational  and  ather  managerial 
skills,  along  with  well-rained 
interpersonal  skills  and  the  ability  to  com¬ 
municate  with  the  work-force  on  a 
technical  level.  Must  have  the  ability  to 
deal  with  the  deadline  scheduling  while 
maintaining  acceptable  quality  on  all 
products.  Must  nave  the  ability  to 
assess  new  technology  and  analyze  its 
impact  on  the  existing  operation  and 
its  future.  Typically  req^uires  an  under- 
raduate  degree  in  (Graphic  Arts  or 
roduction  Management  or  other 
equivalent  related  experience. 

The  Sun-Sentinel  offers  a  competitive 
salary,  along  with  generous  benefits 
and  stack  plans,  as  well  as  the 
opportunity  to  work  with  a  leader  in 
the  industry.  To  apply,  please  forward 
resume  and  interest  letter  with  salary 
requirements  ta  M.  Callahan,  Human 
Resources,  333  SW  12  Avenue, 
Deerfield  Beach,  FL  33442  or  E-mail 
mcallahan@tribune.com.  The  Sun- 
Sentinel  values  diversity  and 
encourages  those  who  share  aur  vision 
to  apply.  We  support  a  drug-free, 
smoke-free  work  environment.  EOE 


PRESS  PERSONS  WANTED 

Because  af  recent  expansion  at  our 
Southwest  Ohio  facility,  we  are  cur¬ 
rently  seeking  applications  for  our 
pressroom  department.  Goss  Urbanite 
and/or  Community  experience  is 
helpful.  We  offer  up  to  $16  per  hour 
with  medical  benefits.  If  you  are  seek¬ 
ing  a  new  challenge,  please  send  a 
resume  to: 

Human  Resources 
Thomson  Southwest  Ohio 
c/ o  The  Middletown  Journal 
52  S.  Broad  Street 
Middletown,  OH  45044 


_ PRESSROOM _ 

PRESSROOM  LEADERSHIP 

Newport  Media,  Northeast's  largest 
shopper  publisher,  seeks  a  PRESS 
SUPERVISOR  and  PRESS  MANAGER 
for  its  press  operation.  Right  individual 
will  have  5-7  years  equipment  experi¬ 
ence  (preferably  with  four  color  (Zom- 
munity  and  Urbanite),  2  years 
supervisary/ management  experience, 
and  exhibit  strong  interpersonal  skills 
and  ability  to  imj^ement  training  pro¬ 
cedures  to  improve  efficiency,  operator 
skills  and  product  quality.  Challenging 
opportunity  offers  competitive  salary, 
full  benefits,  plus  401  (k)  with  match. 
Relocation  package  available.  Fax 
(516)  393-9242  or  Send  Newport 
Media,  Att:  HR,  250  Miller  Place, 
Hicksville,  NY  11801. 


PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


SUPERVISOR 

Major  newspaper  in  the  Northeast  is 
currently  seeking  a  middle  level  man¬ 
ager  for  its  pressroom.  Ideal  candidate 
will  have  a  minimum  of  10  years 
pressroom/supervisary  experience  in 
newspaper  or  related  industries.  Union 
environment  experience  is  helpful,  as 
well  as  a  knowledge  of  offset  press 
equipment.  This  position  requires  an 
individual  with  very  strong  supervisory, 
communication,  and  interpersonal 
skills.  We  offer  a  relocation  package 
along  with  an  excellent  salary  and 
comprehensive  benefits.  Reply  to  Box 
08451 ,  Editor  &  Publisher. 


THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
ress,  general  maintenance,  ordering, 
iring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tab  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  21 2. 

PRODUCTION/TECH 

PRODUaiON  DIREaOR 
SANTA  FE  NEW  MEXICAN,  25,000 
circulation  daily  ranked  among  top 
designed  newspapers  in  the  world, 
seeks  director  for  pre-press,  press, 
mailroom.  Goss  Urbanite  experience 
helpful;  front-end  technical  ancf  pagina¬ 
tion  knowledge  a  plus.  Supervision 
includes  advertising  design,  magazine 
production,  bindery  operation  and 
some  commercial  printing.  If  you  want 
to  move  ahead  with  a  progressive, 
independently-owned  newspaper  that 
values  quality  and  a  strong  manage¬ 
ment  team,  this  is  the  job  for  you. 
Excellent  benefits,  401  (k)  and  great 
place  ta  live.  Send  resume  and  salary 
requirements  to  Billie  Blair,  associate 
publisher,  Santa  Fe  New  Mexican, 
P.O.  Box  2048,  Santa  Fe,  NM  87504. 


BUYING? 

SELLING? 

HIRING? 

OR  JUST  LOOKING? 


Use  the 
Classified  Ad 
Pages  of  E&P! 

E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used 
equipment  you  want  to  sell,  discover  new 
employment  opportunities  and  hire  the  key 
people  who  will  make  your  newspaper  run. 

E&P  Classified  contains  up  to  12  pages  of  new, 
fresh  and  up-to-date  classified  listings  every 
week ! 

Rates  and  order  form  are  in  this  section.  To  place 
your  classified  ad.  Fax  us  at  (212)  929-1259,  or 
mail  it  to:  E&P  Classified  Department,  1 1  West 
19th  St.,  New  York,  NY  10011. 

PLACE  YOUR  AD  TODAY! 
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CU\SSIFIED  ADVERTISING 
INFORMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  ne)(t  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  r’ublisher 
hBBI  SSSerSISI  charge  to  your  American  Express. 

VKA  MasterCard  or  Visa.  Please  supply  name 

■■■■  ■Mriba  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  and  positions  wanted  ads  must  pre-pay. 


ADVERTISING 


ADVERTISING  SALES  MANAGEMENT 
Qualified  by: 

•7  years  Yellow  Page  sales  manage¬ 
ment 

•1  year  radio  soles 

•1  year  major  accounts  class  Tied 

•8  years  circulation  management 

Enthusiastic  trainer.  Creative  problem 

solver.  Reply  to  Box  08459,  Editor  & 

Publisher. 


AWARD-WINNING  sportswriter/editor 
with  1 3  years  experience  seeks  to  move 
up  as  writer  at  larger  paper.  Box  08442, 
Editor  &  Publisher. 


EXPERIENCED  EDITOR/ 

\MRrrER  SEEKS  POSITION 
Publishers  in  the  Baltimore/Washington 
area.  Looking  for  someone  with 
managerial,  editorial  and/or  computer 
experience?  Call  Margo  at  (301 )  872- 
0307,  day  or  night. 


EXPERIENCED  EDITOR,  writer,  reporter 
looking  for  position  as  a  magazine 
editor  or  writer  for  sports  publication. 
Experience  covering  pro,  college  and 
high  school  sports.  I  am  willing  to 
relocate.  Phone:  (713)  783-3049  for 
resume,  clips  and  references. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  wvyw.mediainfo.com 

Please  contact  us  for  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  specialty  publication  or  public 
relations.  (305)  891-2595. 


SUMMER  HELP  -  Graduate  student, 
journalist  with  10  years  of  experience 
as  reporter/editor  (city,  copy,  wire, 
layout),  wants  summer  job.  Location 
not  as  important  as  mentor,  chance  to 
learn  GluarkXPress.  (71 7)  737-0897. 


VERSATILE  unrestricted  free  agent 
seeks  new  team.  24  years  experience 
with  mid-size  newspaper  in  systems,  edit¬ 
ing,  sports,  Internet,  loyout,  supervi¬ 
sion  and  more.  (610)  488-91 33  or 
mluke@enler.net 


YOUR  BAY  AREA  STAFF  WRITERS 
Versatile.Better.Smarter.  Quicker 
www.tolandcommuniccitions.com 


FREELANCE 


LONIX)N-BASED.  Excellent  freelance 
journalist.  Over  10  years  U.S.  and 
U.K.  experience.  Most  topics  including 
financial,  accounting  standards. 

Gallon  (44-171)821-6758 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 
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SHOP  TALK  AT  THIRTY 


BY  DAVID  LOFTUS 


Joys  And  Tribulations 
Of  A  Local  Music  Reviewer 


SHORTLY  AFTER  I  signed  on  as  a 
cub,  the  arts  editor  of  the  20,000- 
circulation  daily  in  southern 
Oregon  asked  if  I  would  like  to 
review  music  concerts. 

I  didn’t  see  much  point,  since  most 
shows  were  one-night-only  affairs,  and 
tended  to  be  community  concert  tours 
passing  through  rather  than  local  or 
even  in-state  talent.  But  I  was  eager  to 
write  anything  they  would  print,  so  I 
said  yes. 

I  had  a  little  musical 
background  —  piano 
lessons,  violin  lessons, 
some  time  on  french 
horn  and  percussion  in 
junior  high  and  high 
school  bands  —  but  no 
music  theory  or  history 
to  speak  of  But  then, 
most  of  the  readers  probably  were  not 
musical  sophisticates,  either,  so  I  mere¬ 
ly  set  out  to  describe  what  I  heard 
with  as  much  color  and  consideration 
as  possible,  and  figured  that  would  do. 

In  the  course  of  three  years  of 
reviewing,  I  learned  a  few  things  about 
being  a  critic  of  live  musical  events  in 


Loftus  is  office  specialist  at  Portland 
State  University.  He  was  staff  writer 
at  the  Roseburg  News-Review,  Roseburg, 
Ore.,  between  1987  and  1991. 
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a  small  town: 

♦  One  should  apply  a  sliding  scale 
of  expectation.  Not  only  is  it  unfair  to 
expect  the  highest  quality  from  local 
amateurs,  but  you  should  keep  in  mind 
that  they  will  have  to  live  among  their 
colleagues  and  neighbors  after  any 
chiding  they  receive  in  the  paper. 
Having  been  misquoted  by  a  reporter 
when  I  was  a  high  school  athlete,  I 
know  how  these  things  stick  to  you. 

Professional  film¬ 
makers  who  have  sunk 
millions  into  a  stupid 
Hollywood  epic  will 
not  be  hurt  personally 
if  you  savage  their 
turkey  in  a  small-town 
daily.  Professional  musi¬ 
cians  on  tour  will  not 
be  annoyed  if  you  hold 
them  to  high  standards  and  call  them 
on  a  straying  tempo  or  poor  tone.  Most 
likely,  they’d  agy'ee  with  you  ...  if  they 
happened  to  see  your  piece. 

But  with  local  performers,  it  pays  to 
be  patient,  encouraging  and  generous. 

♦  There  is  nothing  wrong  with  get¬ 
ting  a  little  technical.  I  had  a  running 
battle  with  an  editor  who  regularly 
questioned  my  use  of  musical  terms 
such  as  adagio  and  forte.  Another  quot¬ 
ed  as  gospel  a  study  that  suggested  the 
average  newspaper  consumer  reads  at 
an  1 1th  grade  level  of  comprehension 
(7th  grade  for  readers  of  the  sports 
page). 

My  response  was  that  it  was  ridicu¬ 
lous  to  pitch  the  entire  newspaper  to 
the  same  common  denominator.  I  had 
no  doubt  that  many  readers  swore  alle¬ 
giance  to  the  comics.  Dear  Abby,  even 
the  obituaries,  more  than  to  our  assidu¬ 
ous  coverage  of  local  town  councils 
and  school  boards.  Many  editors  live  in 
terror  of  any  hint  of  elitism  or  exclu¬ 
sion,  but  many  readers  exclude  first  by 
choosing  which  portions  of  the  paper 
to  read  and  which  to  ignore. 

I  assume  many  readers  never 
perused  a  single  one  of  my  reviews. 
The  folks  who  did  read  them  probably 
had  attended  the  concert  in  the  first 
place  or  would  have  liked  to,  and  were 
more  likely  to  be  familiar  with  the  jar¬ 


gon  (or  wouldn’t  mind  learning  some¬ 
thing  more). 

What  was  wrong  with  sending  a 
reader  to  the  dictionary  now  and  then? 

I  asked. 

The  last  time  an  editor  called  me 
over  to  debate  the  use  of  an  esoteric 
term  in  one  of  my  reviews,  1  pointed 
out  that  sports  writers  regularly  con¬ 
coct  words  that  aren’t  even  in  the  dic¬ 
tionary.  You  have  a  point  there,  he  said. 
He  never  called  me  on  it  again. 

♦  Don’t  underestimate  the  opportu¬ 
nity  to  comment  on  wider  cultural  and 
political  issues.  Despite  being  con¬ 
strained  ostensibly  to  write  about  a 
performance  by  a  bluegrass  band,  wind 
quintet,  or  traveling  ballet  troupe,  you 
can  let  your  mind  —  and  your  pen  — 
wander  farther  afield  (always  keeping 
in  mind  your  obligation  to  cover  the 
basics  of  the  performance  adequately 
in  the  allotted  space). 

I  found  chances  to  bemoan  the 
tyranny  of  corporate  rock  ’n’  roll  on 
the  airwaves,  movie  soundtracks  and  a 
lot  of  television  programming,  for 
example,  and  spotty  funding  for  the 
arts  and  amateur  athletics  in  this  coun¬ 
try,  in  the  course  of  talking  about  a 
concert. 

♦  It’s  a  rare  chance  to  be  your  puz¬ 
zled,  speculating,  honest  self.  Almost 
without  any  discussion,  professional 
reporters  slide  into  that  authoritative, 
objective  voice  that  says  “this  is  how  it 
is,  and  it  could  not  be  any  other  way.” 

But  in  concert  reviews,  one  has  the 
chance  to  cozy  up  to  readers  or  antici¬ 
pate  disagreement.  I’ve  confessed  in 
print  that  I  probably  knew  less  about 
ballet  than  nearly  anyone  in  the  audi¬ 
ence,  that  I  nodded  off  at  a  show,  that  I 
missed  the  names  of  pieces. 

One  of  the  virtues  of  being  a  music 
reviewer  —  especially  at  a  small  paper 
—  is  that  there  is  not  likely  to  be  any¬ 
one  else  on  staff  to  gainsay  anything 
you  write.  Of  course,  if  droves  of  read¬ 
ers  regularly  complain  about  factual 
errors  (as  opposed  to  matters  of  taste), 
that  is  something  else. 

♦  Concert  reviews  are  one  of  the  few 
places  you  can  get“lit’ry.”  More  than 

(See  Shop  Talk  on  page  41) 
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Having  a  hard  time  figuring  out  whafs  coming? 


America  West’s  1998  Conference  and  Trade  Show  can  help  you  handle  the  future. 
Newspaper  industry  leaders  and  experts  will  explain  new  computer-to-plate  technology, 
pagination,  color  and  picture  quality,  newspaper/vendor  partnerships  and  much 
more.  Learn  what  it  takes  to  stay  ahead  of  the  crowd. 


3  Rd  Annual  AmerIca  West 

Newspaper  Operations  and  Technology  Conference 

September  23-25,  1998 

John  Ascuaga's  Nugget  •  Reno,  Nevada 


113th  National  Newspaper  Association 
Convention  and  Trade  Show 


America  West  Headquarters,  1225  8th  Street,  Suite  260,  Sacramento,  CA  95814-4809,  Tel:  916.449.6000  Fax:  916.443-6447 


CareerPath.com.  The  Web's  premier  job  search 
and  career  resources  site,  powered  by  the 
nation's  leading  newspapers  and  employers. 

It's  all  here  -  starting  with  an  impressive 
database  of  jobs  (over  200,000!)  and  resumes  that 
simplifies  the  process  of  filling  and  finding 
positions  like  never  before. 

Resume  Connection'",  an  exclusive  feature  of 
CareerPath.com,  is  a  uniguely  efficient  and 
economical  way  for  an  employer  to  pinpoint  the 
best  possible  candidates. 

CareerPathEXTRA  allows  a  company  to  take 
the  "jobs  Offered"  from  its  own  online  site  and  put 

■  them  in  front  of  a  large  new  audience  -  all  in  one 

easy  step. 

Another  employer  bonus  is  CareerPath.com's 
Jmployer  Profiles,  a  great  opportunity  for  a 
company  to  promote  itself  with  a  custom  mini 
home  page  on  our  site. 

Intrigued?  Contact  your  local  CareerPath.com 
affiliate  newspaper  or  your  recruitment  advertising 
agency.  Reach  us  directly  at  213.623.0200  or 
advertising(®careerpath.com. 


(^CareerPath  .com 

where  employers  and  employees  dick. 
Wurty.  careerpath.  com 


